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the  message 
is  Simple  


Your  customers  know  that  Simple  Soap  contains  no  perfume,  no  colouring 
—just  pure,  simple  soap.  They  like  it.  And  sales  figures  show,  year  after  year, 
hat  more  people  are  liking  it  all  the  time. 

Our  new  heavyweight  press  advertising  campaign  is  now  well  under  way — 
ind  it's  working  for  us — and  you — really  hard.  So  the  message  is  really  very 
imple  .  .  . 

Simple  Soap  Sells 
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Dangers  in 
using  generic 
names-OHE 

End  RRPs  for 
electricals' 

Think  again 
plea  on  Nl 
fee  rises 

Reports  from 
St.  Andrews 


In  the  sunglasses  market 

you  can  lose 

out  by  only  stocking  the 

brand  leader. 


There  is  a  brand  of  sunglasses  which  are  selling  better  than  the 
brand  leader. 

In  outlets  which  sold  Foster  Grant  sunglasses  and  the  brand 
leader,  Foster  Grant  sold  many  more  pairs? 

We  think  it's  because  our  glasses  look  better,  our  display  material 
is  more  noticeable  and  our  advertising  is  more  effective 

And  not  only  were  Foster  Grants  selling  faster,  they  were  making 
more  money  for  the  retailer.  That's  because  Foster  Grant  sell  more 
sunglasses  over  £JU#  f 

So  nex^^Kyour  choice  is  sirrjfle You  can  either  sell  the  brand 
leader.  Or  vouxali  sell  the  best  selle 


r  Grant.  We've  got  tkfldbks  as  well  as  the  lense 

rding  to  independent  research  conducted  Apr 
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Comrnent 


Course  and  practice 

It  must  have  come  as  a  shock  to  practising  pharmacists 
attending  last  week's  British  Pharmaceutical 
Conference  at  St  Andrews  to  learn  that  pharmacy 
courses  may  be  in  danger  of  being  thrown  out  of  the 
universities. 

That  danger  was  highlighted  in  the  hospital  practice 
session  by  Professor  A.  H.  Beckett,  Chelsea  College, 
replying  to  criticisms  made  by  Mr  J.  A.  Baker,  an  area 
pharmaceutical  officer,  who  wants  to  see  more  clinical 
pharmacy  in  the  course  (p394).  Professor  Beckett  was 
suggesting  that  if  academics  pressed  too  far  in 
introducing  too  high  a  component  of  purely  vocational 
training  in  the  course,  it  would  appear  to  lose  its 
science  base  and  the  university  authorities  would 
increasingly  question  the  course's  position  within  a 
university.  His  academic  colleagues  were  "under  fire" 
on  the  matter  even  now. 

As  though  to  support  those  arguments,  a  previous 
speaker,  Dr  M.  S.  Parker,  Brighton  Polytechnic,  said 
that  if  other  subjects  such  as  training  students  how  to 
communicate  with  doctors  were  introduced,  extra 
people  with  a  wide  range  of  expertise  would  have  to  be 
brought  in — and  that  would  require  more  money.  But 
when  he  went  to  his  academic  board  and  asked  for 
more  money,  "they  look  out  of  the  window  and  see  a 
well  known,  well  lit,  pharmacy  with  large  quantities  of 
scantily-clad  ladies  advertising  sun  burn  lotion,  various 
cameras,  long  playing  records  .  .  .  they  often  turn  to  me 
half  quizically  and  tend  to  say,  'well  what's  all  this 
science  you're  talking  about?'  " 

However,  support  for  community  pharmacy  was  not 
far  away.  The  president,  Mr  J.  P.  Bannerman,  refused 
to  accept  that,  by  any  definition,  community  pharmacy 
was  anything  other  than  professional;  people  did  come 
and  ask  retail  pharmacists  for  advice,  while  they  did 
not  ask  pharmacists  sited  in  a  health  centre.  Dr  J.  A. 
Oddis,  director  of  the  American  Society  for  Hospital 
Pharmacists,  questioned  whether  the  danger  facing  the 
pharmacy  course  did  not  also  face  the  course  for 
doctors,  but  he  was  somewhat  cryptically  informed  by 
Professor  Beckett  that  medicine  was  "not  a  science- 
based  profession".  Presumably  Professor  Parish  (last 
week,  p351 )  would  go  along  with  that! 

Academics  generally  seem  to  look  with  distaste  on 
the  retail  pharmacist  and  yet  it  was  pointed  out  by  an 
academic  himself  that  many  members  of  staff  of  schools 
of  pharmacy  were  not  pharmacists,  and  those  that 
were  were  not  practising  their  profession  outside  of 
the  sheltered  confines  of  the  university.  It  is  no  wonder 
that  young  graduates  are  often  discontented  when  they 
join  the  85  per  cent  of  the  profession  practising  in 
hospital  or  retail. 

Much  is  already  being  done  along  the  lines  Mr  Baker 
suggested — despite  the  authorities'  "opposition"; 
perhaps  more  academics  should  come  down  from  their 
ivory  towers  to  see  how  the  other  half  practises — and 
then  design  their  science-based  courses  to  fit  that 
practice — rather  than  retaining  a  "I  wouldn't  soil  my 
hands"  attitude,  which  must  inevitably  rub  off  on  their 
students  to  the  detriment  of  the  profession. 


364    Chemist  &  Druggist 


25  September  1971 


Pricing  concession  on 
August  scripts 


The  Prescription  Pricing  Authority  is  to 
price  certain  incomplete  prescriptions- 
issued  during  August  only — where  they 
have  been  endorsed  by  the  pharmacist. 

The  Pharmaceutical  Services  Negotiating 
Committee  met  Department  of  Health 
Officials  on  Monday  and  issued  a  joint 
statement  saying  both  sides  were  con- 
cerned over  the  large  number  of  July 
prescriptions  referred  back  to  pharmacists 
for  completion,  and  the  effect  on  the  PPA 
at  a  time  when  pricing  was  already 
delayed.  The  Committee's  NHS  September 
newsletter  is  advising  strict  observance  of 
the  arrangements  given  in  FPN  114. 

The  statement  reads :  "Exceptionally 
for  August  prescriptions  only,  to  allow 
both  the  PPA  and  pharmacists  to  absorb 
the  impact  of  the  application  of  the 
arrangements,  it  has  been  agreed  that  the 
PPA  will  price  any  prescription  giving  the 
quantity  of  a  drug  but  not  the  strength, 
which  bears  the  pharmacist's  endorsement 
as  to  strength  dispensed  but  no  indication 
that  he  has  contacted  the  prescriber. 
Similar  arrangements  for  August  prescrip- 
tions have  been  made  in  Scotland." 

ASA  routine  monitoring  of 
cosmetics  advertisements 

The  Advertising  Standards  Authority  are 
routinely  monitoring  advertisements  for 
product  groups  such  as  cosmetics  and 
pharmaceuticals. 

That  is  revealed  in  the  Authority's 
annual  report  for  1975-76  published  this 
week.  The  report  states  that  a  Press  cut- 
tings agency  supplied  the  ASA  with 
advertisements  for  such  products  taken 
from  national  and  regional  media ;  more 
specifically  the  routine  monitoring  paid 
particular  emphasis  to  slimming  and 
figure  control,  products  with  health 
claims,  and  cosmetics  and  hair  products 
and  treatment.  The  report  also  adds  that 
much  time  had  been  spent  by  the  health 
and  nutrition  subcommittee  on  the  pro- 
posed revision  of  the  section  of  the  Code 
of  Advertising  Practice  dealing  with  vita- 
mins and  minerals ;  their  recommendation 
had  been  put  before  the  CAP  Committee 
and  its  outcome  is  expected  to  be  pub- 
lished later  in  the  year. 

The  Authority's  case-load  of  complaints 
from  the  public  increased  eight-fold  after 
the  ASA's  advertising  campaign  to  the 
public  on  its  work.  The  complaints 
received  in  1975-76  totalled  4,086,  com- 
pared to  516  the  year  earlier;  many 
complaints  were  duplicated,  about  12  per 
cent  were  judged  at  the  outset  to  be  un- 
founded, and  14  per  cent  were  outside  the 
ASA's  scope.  A  total  of  23  complaint? 
during  the  year  related  to  cosmetics, 
toiletries  and  pharmaceuticals;  three  to 
slimming:  and  26  to  photography. 


During  the  year  the  articles  of  associa- 
tion were  amended  to  permit  greater 
weight  to  be  given  to  the  independent 
element  on  the  ASA  council.  The  council 
is  now  composed  of  four  members  with 
commercial  connections  with  advertising 
together  with  a  chairman  and  eight  inde- 
pendent members. 

Price  Commission  aims  to 
end  RRPs  on  electricals 

The  system  of  recommending  retail  prices 
for  small  electrical  household  appliances 
— including  razors,  hairdryers,  electric 
blankets,  etc — should  be  discontinued,  says 
a  Price  Commission  report  this  week. 

The  report  finds  that  the  trade  is,  in 
general,  very  competitive  in  terms  of  price, 
and  the  consumer  who  is  prepared  to  shop 
around  can  find  good  value.  However,  as 


manufacturers'  recommended  retail  price 
are  hardly  ever  observed  by  the  retailer 
the  report  considers  the  practice  to  bi 
obsolete  and  likely  !o  mislead  customers. 

Retailers  placing  substantial  order 
direct  with  the  manufacturer  or  importe 
were  found  to  be  able  to  obtain  large  dis 
counts  equal  to  or  greater  than  the  com 
bined  discounts  which  wholesalers  aru 
retailers  would  normally  receive,  enablinj 
them  to  sell  goods  at  prices  very  mud 
below  recommended  prices. 

Retailers  have  been  cutting  prices  or 
average  by  no  less  than  20  per  cent  say: 
the  report,  and  some  outlets  averagec 
reductions  up  to  30  per  cent.  "This  reflect? 
the  discounts  from  recommended  retai 
prices  (in  1975  about  44  per  cent  average 
tax  exclusive)  allowed  by  manufacturer: 
and  importers  to  the  retailer  able  tc 
purchase  large  quantities." 

The  Commission  comments:  "Recom 
mended  retail  prices  are  no  doubt  a  con 
venient  device  to  promote  sales.  Retailer: 
can  quote  them  to  show  the  custome 
how  far  their  selling  prices  fall  short  o 
them.  Consumers,  however,  may  find  then 
most  misleading.  They  may  be  inducee 
to  buy  under  the  impression  that  they  art 
getting  a  bigger  bargain  than  they  real!} 
are". 

"Small  electrical  household  appliances- 
prices  and  the  effect  of  recommending 
retail  prices."  Price  Commission  Repor 
no  19,  HM  Stationery  Office,  price  £0-60. 


Dangers  in  not  using  brand  names  —  OHE 


In  some  cases  it  can  be  "unscientific  and 
potentially  dangerous"  for  doctors  to  pre- 
scribe medicines  using  their  official 
generic  names  instead  of  their  manufac- 
turers' brand  name  is  the  claim  made  by 
the  latest  OHE  monograph  "Brand  names 
in  prescribing".  It  points  out  that  "if  pre- 
scribers  are  encouraged  to  use  generic 
names  exclusively  in  their  prescribing,  on 
the  mistaken  assumption  that  they  are 
invariably  selecting  a  specific  medicine  for 
their  patient,  there  must  be  some  occasions 
when  the  patient  may  suffer  seriously  as  a 
result". 

Nomenclature  confusion 

The  report,  available  from  OHE,  162 
Regent  Street,  London  W1R  6DD,  price 
£0  50,  draws  attention  to  the  confusion 
over  the  nomenclature  for  medicines 
which  it  says  "accounts  for  much  of  the 
irrationality  in  the  debate  over  how  doc- 
tors should  prescribe".  It  refers  to  the 
work  by  Professor  Arnold  Beckett  (head 
of  the  department  of  pharmacy  at  Chelsea 
College)  who,  in  a  foreword  to  the  publi- 
cation, draws  attention  to  the  important 
difference  between  the  official  generic 
name  which  refers  only  to  the  active 
chemical  ingredients  and  the  manufac- 
turer's brand  name  which  .efers  to  the 
specific  medicine  containing  this  ingredient. 
As  the  OHE  report  concludes,  "there  is 
often  much  more  to  a  specific  medicine 
than  merely  the  active  chemical  ingredient 
on  which  it  is  based". 

It  looks  at  the  main  criticisms  levelled 
against  the  use  of  brand  names  in  pre- 
scribing— that  it  adds  excessively  to 
pharmaceutical  costs  and  that  it  leads  to 
confusion  among  the  prescribers. 

On   the   question   of  cost,   the  report 


points  out  that  in  1972  only  a  few  prepa 
rations  which  were  prescribed  in  anj 
substantial  quantity  under  the  NH5 
could  have  been  dispensed  more  cheaplj 
if  generic  names  had  been  used  insteac 
of  brand  names.  The  potential  saving: 
represented,  at  most,  two  per  ant  of  the 
pharmaceutical  costs  for  that  year.  It  alsc 
points  out  that  unnecessary  duplicatioi 
of  pharmacy  stocks  as  a  result  of  keepini 
more  than  one  brand  containing  the  same 
active  ingredient  has  been  greatly  exag 
gerated.  Less  than  10  per  cent  of  al 
available  medicines  duplicate  others  with 
the  same  active  ingredients. 

Furthermore,  the  report  points  out  tha 
brand  names  are  "an  important  methec 
of  underpinning  the  economic  systen 
which  has  produced  the  therapeutic  revo 
lution  of  the  last  three  decades".  It  con 
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This  FP10,  received  by  a  London 
pharmacist,  illustrates  two  current  talking 
points — "receptionist" 
prescription-writing  (presumably,  since 
the  signature  is  in  a  different  hand)  and 
duplication  of  a  drug  through  use  of 
brand  and  generic  names  (see  above) 
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ludes  that  "it  is  pharmacological  progress 
'hich  is  expensive  rather  than  brand 
ames  in  themselves". 

Turning  to  the  question  of  confusion  in 
rescribing,  the  report  strongly  attacks  the 
iea  that  the  use  of  brand  names  is 
nscientific.  The  generic  name  (which 
sfers  to  the  chemical)  is  "obviously  cor- 
sctly"  used  in  pharmacology.  However, 
ne  clinical  pharmacologists  should 
roperly  use  a  name  relating  to  the 
ledicine  itself.  The  report  suggests  that 

new  term  "pharmaspecific  name"  might 
splace  the  rather  pejorative  term  "brand 
ame"  to  refer  to  the  specific  medicine. 

It  also  points  out  that  present  criticisms 
f  the  use  of  "brand  names"  for  prescrip- 
ion  medicines  are  really  an  illogical  hang- 
ver  from  branded  "patent  medicines"  of 
he  Victorian  market-place  hucksters  and 
lie  brand  names  associated  with  the  so- 
alled  "ethical  medicines"  of  the  1930s 
nd  1940s.  The  later  were  usually  elegant 
nd  expensive  formulations  of  naturally 
iccurring  ingredients ;  by  contrast  today's 
iranded  prescription  medicines  are  usually 
iased  on  a  single  synthetic  chemical  ingre- 
ient  developed  in  industrial  pharma- 
eutical  research  laboratories. 

The  monograph  suggests  that  clinical 
iharmacologists  should  put  more  empha- 
is  on  brand  or  "pharmaspecific"  names 
s  well  as  on  generic  names  in  their  teach- 
ig.  The  report  concludes  that  this  could 
significantly  enhance  the  qualilv  of  care 
;nder  the  NHS". 

Pharmacists  'not  to  blame' 
or  dispensing  delays 

)on't  blame  the  pharmacist  if  you  have 
d  wait  for  your  prescription  to  be  dis- 
pensed, writes  John  Camp  in  The  Sunday 
Imes  last  week. 
"He  is  either  trying  to  decipher  the 
octor's  handwriting  or  endeavouring  to 
ontact  him  to  fill  in  the  gaps  in  the 
irescription — or  both",  he  writes.  "An 
dded  burden  to  the  already  long-suffering 
pharmacist  is  the  Ministry's  refusal  to 
eimburse  him  for  the  cost  of  the  tele- 
hone  calls  made  in  attempting  to  con- 
ict  the  doctor,  though  it  is  the  doctor, 
nd  not  the  pharmacist,  who  is  at  fault." 
Jnless  the  medical  profession  improves  its 
tandards  of  prescription  writing  the  new 
equirements  on  incomplete  prescriptions 
/ill  complete  "untold  inconvenience  and 
elays  for  patients,  and  additional  frus- 
ations  and  difficulties  for  pharmacists," 
e  concludes. 

)rugs  not  taken  correctly 
m  leaving  hospital 

talf  the  130  patients  discharged  from 
linewells  Hospital,  Dundee,  failed  to 
ike  their  medicines  correctly  when  they 
ot  home,  according  to  a  survey  in  last 
eek's  British  Medical  Journal. 
I  Some  46  of  them  did  not  understand 
pe  regimen  and  20  understood  it  but  did 
pt  follow  the  instructions  given.  The 
atients  were  elderly  and  most  had  been 
pceiving  treatment  for  chronic  disease 
efore  admission.  The  authors  conclude 
iat  complex  drug  regimens  and  the  avail- 
bility  of  medicines  from  previous 
eatments  were  the  main  reasons  for  non- 
^mprehension  and  non-compliance. 


Mrs  Kathleen 
Fallows,  MPS,  of 
Talbot  Row, 
Eccleston, 
Chorley,  being 
presented  with  a 
£125  holiday 
voucher  prize  by 
Joe  Harris, 
manager  of 
Unichem's 
Preston  branch. 
Mrs  Fallows 
won  a  trade 
competition 
organised  by 
Unichem  Ltd  in 
conjunction  with 
a  promotion  of 
Poise  Duo-plan 
slimmers  products 
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UCA  calls  for  rethink  on  premises  fee  rise 


The  Executive  Committee  of  the  Ulster 
Chemists  Association  has  written  to  the 
Northern  Ireland  Department  of  Health 
asking  officials  to  reconsider  proposals  for 
a  new  scale  of  premises  fees.  The  Depart- 
ment had  proposed  that  the  annua!  regis- 
tration fee  for  premises  should  be  raised 
from  £5  25  to  £13  from  January  1,  1977; 
that  the  fee  for  registration  of  new 
premises  be  increased  to  £13;  and  that  the 
penalty  for  late  payment  be  raised  to  £11. 

In  its  letter,  the  UCA  Executive  points 
out  that  the  fee  for  registration  with  the 
Pharmaceutical  Society  of  Northern 
Ireland  as  a  pharmaceutical  chemist  has 
been  increased  from  £12  to  £20  for  the 
current  year ;  since  the  Society,  which 
received  all  those  fees,  required  additional 
funds,  there  was  justification  for  the 
increase.  However,  the  Society,  which 
received  50  per  cent  of  the  premises 
registration  fee,  had  not  asked  for,  nor 
did  it  require,  more  funds  from  that  other 


source.  In  view  of  that  the  Executive 
asked  if  it  was  necessary  to  increase  the 
premises  fee  at  all,  and  if  it  was,  that  it 
should  be  in  keeping  with  current  financial 
restrictions. 

The  UCA's  annual  meeting  has  been 
arranged  for  November  24  when  the  guest 
speaker  will  be  Mr  T.  Astill  from  the 
National  Pharmaceutical  Union  who  will 
speak  on  the  Fair  Employment  Act  for 
Northern  Ireland. 

□  The  following  members  of  the  North- 
ern Ireland  Pharmaceutical  Contractors 
Committee  are  due  to  retire  on  September 
30 — and  are  eligible  for  re-election ;  as  no 
new  nominations  have  been  received  by 
the  closing  date,  they  need  not  be  nomi- 
nated: Northern  area,  Mr  R.  G.  Dillon; 
eastern  area,  Mr  W.  R.  M.  Horner; 
Belfast,  Mr  M.  C.  Mooney,  Mr  T.  I. 
O'Rourke,  Mr  J.  W.  A.  Shinner ;  western 
area,  Mr  G.  E.  Magee ;  southern  area,  Mr 
J.  A.  Boyle. 


Nl  plans  for  doctors  in  health  centres 


About  388  general  practitioners  in  North- 
ern Ireland — some  524  per  cent  of  such 
doctors  in  the  Province — will  be  practising 
from  health  centres  by  the  end  of  1977. 
During  1975  only  251  doctors  (33  9  per 
cent)  had  such  premises. 

The  figures  are  given  in  the  recently- 
published  annual  report  for  the  year  ended 
December  1975  from  the  Central  Services 
Agency  of  the  Northern  Ireland  Health 
and  Social  Services.  The  largest  expected 
increase  in  health  centre  practising  is 
anticipated  for  Eastern  Health  Board, 
where  the  total  is  to  rise  from  45  to  105 
doctors,  with  nine  new  centres  due  to  open 
in  1976  or  1977;  25  more  are  expected  to 
practice  from  three  new  centres  in  the 
Western  Area,  whereas  only  one  centre 
for  four  doctors  is  to  open  in  the  North- 
ern Area,  and  the  South  Area  is  to  remain 
unchanged. 

The  number  of  retail  pharmacies  under- 
taking NHS  dispensing  in  the  Province  at 
December  1975  was  551  operated  by  509 
contractors.  That  shows  a  drop  of  some 
22  pharmacies  and  24  contractors  from  the 


1974  figure  of  573  pharmacies  and  533 
contractors,  whilst  the  number  of  dispens- 
ing doctors — 55  in  39  practices — has 
remained  the  same.  Domiciliary  oxygen 
therapy  services  are  supplied  by  146 
pharmacies  in  the  Province. 

During  1975  a  total  of  11,429,958  pre- 
scriptions were  dispensed  by  chemists  and 
appliances  contractors — an  increase  of 
about  223,000  on  1974 — at  a  total  cost  of 
£15,957,632  (£12,470,745  in  1974)— an 
average  of  £140  (£1  "11)  per  prescription. 
Some  7,606,642  prescriptions  were  exempt 
from  charges,  and  the  therapeutic  group- 
ing for  the  largest  number  of  prescriptions 
was  preparations  acting  upon  the  nervous 
system  with  about  26m  prescriptions 
(22  9  per  cent  of  prescriptions). 

The  report  notes  that  the  CSA  had  pre- 
pared a  draft  drug  testing  scheme  and  it 
was  hoped  it  would  have  been  introduced 
early  in  1976.  Also,  the  Department  had 
authorised  the  Agency  to  pay  50  per  cent 
of  the  cost  of  two  television  campaigns 
mounted  by  the  Local  Pharmaceutical 
Committee  to  alleviate  the  bottle  shortage. 
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Three  Pharmaceutical  Society  presidents  with  (second  from 
right)  banquet  guest  Mr  George  Thompson,  EEC 
Commissioner:  (from  left)  Mr  T.  G.  Eakin,  Northern  Ireland, 
Mr  J.  P.  Bannerman,  Great  Britain,  Dr  W.  E.  Boles,  ireland 

BPC  ST.  ANDREWS:  BANQUET 

Call  for  control  on  drug 
quantities  prescribed 


Banquet  guest  William  McGonagall  (alias  actor  John  Cairnie) 
together  with  Mrs  Leigh,  vice-president,  Pharmaceutical 
Society,  and  Mr  Leigh.  Replying  to  the  toast  to  the  guests, 
Mr  Cairnie  quoted  from  McGonagall  and  Burns 


Doctors  must  accept  some  control  over 
the  quantities  of  drugs  prescribed,  Mr  J. 
P.  Bannerman,  president  of  the  Pharma- 
ceutical Society,  said  during  the  Con- 
ference banquet. 

He  did  not  wish  to  interfere  with  the 
doctor's  freedom  to  give  appropriate 
treatment  to  his  patients  but  all  medicines 
prescribed  should  be  related  to  the  dura- 
tion of  treatment.  "If  doctors  once  accept 
this,  then  their  more  important  freedom 
of  selection  is  the  more  easily  justified", 
he  added. 

The  nation's  drug  bill  could  be  cut 
dramatically  if  doctors  prescribed  only  the 
amount  of  medicine  actually  required. 
Saving  only  lp  on  every  prescription 
would  add  up  to  £2-\  million  a  year.  Pre- 
scription forms  should  require  the  doctor 
to  fill  in  the  daily  dosage  and  number  of 
days  treatment  and  pharmacists  could  fili 
in  the  quantity  of  medicine  needed.  In 
chronic  conditions,  for  which  three  months 
supply  might  be  needed,  the  Society's  pro- 
posed repeat  prescription  pad  could  be 
used.  Mr  Bannerman  asked  the  Depart- 
ment of  Health  to  speed  up  their  discus- 
sions and  introduce  these  forms  as  a  matter 
of  urgent  public  safety  and  economy. 

Corner  chemist  'essential' 

Earlier,  Mr  George  Thomson,  EEC 
Commissioner,  described  the  corner  shop 
chemist  as  "one  of  our  most  essential 
institutions"  and  he  hoped  that  whatever 
emerged  in  the  negotiations  between  the 
profession  and  the  Government  would 
help  to  preserve  the  chemist  on  the  corner 
as  "a  feature  of  life"  in  Britain. 

Mr  Thomson  is  the  brother  of  a  Dundee 
pharmacist  —  Mrs    Mary    Johnstone — and 


he  praised  the  way  in  which  retail  pharma- 
cists performed  "a  very  remarkable  service 
in  an  unassuming  way".  He  thought  the 
public  did  not  realise  just  what  a  pharma- 
cist had  to  perform,  including  providing 
a  rota  service  at  some  "very  unsocial 
hours" ;  he  did  not  know  of  any  special 
recognition  pharmacists  received  for  that 
service.  Although  it  was  "not  for  him"  to 
talk  about  problems  in  the  UK,  from  his 
personal  knowledge,  he  would  not  like  to 
see  analgesics  on  sale  from  shelves  with- 
out some  sort  of  supervision. 

In  contrast  to  British  pharmacies,  Mi 
Thomson  thought  pharmacies  in  Belgium 
where  he  lived  looked  more  like  "exclu- 
sive antiquarian  shops" — with  sombre 
exteriors  and  window  displays  of  old  jars 
and  implements — and  their  prices  were 
likewise!  However,  each  pharmacy  had  a 
green  cross  outside  which  was  illuminated 
out  of  hours. 

Pragmatic  approach 

Reviewing  progress  in  the  EEC,  he  said 
the  biggest  change  to  come  about  in  recent 
times  was  the  reaction  against  harmonisa- 
tion  for  its  own  sake.  Now  there  was  a 
more  pragmatic  approach  along  the  lines 
of  the  minimum  harmonisation  essential 
for  safety,  making  the  requirements  flex- 
ible if  possible.  The  commission  intended 
to  draw  up  a  Draft  Directive  on  the 
mutual  recognition  of  pharmacy  diplomas 
next  year. 

Replying  to  Mr  Thomson,  Mr  Banner- 
man  said  he  was  not  satisfied  that  the 
unique  position  of  the  Society  in  Euro- 
pean pharmacy  was  fully  appreciated. 
Consequently  there  was  no  direct  repre- 
sentation  or  opportunity  to  express  the 


Society's   views    at   meeting    in  Brusselj 
where    important    decisions    were  bein; 
taken  affecting  the  future  of  pharmacy 
the  Community.  Attendance  at  those  meetr 
ings  was  confined  to  employees  of  respec; 
tive  governments,  whereas  in  the  UK  th 
Society  was  responsible  in  law  for  th 
control  of  pharmacy,  pharmaceutical  prat: 
tice  and  education.  "We  would  like  to  bi 
present  when  matters  affecting  our  lega 
responsibility     in     Great     Britain  ar 
discussed."    He    hoped    that    entry  int. 
Europe  would  not  lead  to  diminution  i 
the  existing  powers  of  Britain's  profe* 
sional  bodies. 

Safety  regulations  to  be 
introduced  for  dummies 

The  Department  of  Prices  and  Consume 
Protection  is  circulating  draft  proposa 
on  safety  regulations  for  babies'  dummie! 

The  regulations,  to  be  introduced  undci 
the  Consumer  Protection  Act  1961.  wi 
be  based  on  British  Standard  5239  pul 
iished  last  year  (C&D,  November  29,  197 
p744).  They  require  materials  to  be  noi 
toxic;  the  dummies  must  be  of  safe  coi 
struction  and  satisfy  compression,  impacj 
bite  and  tensile  tests  set  out  in  tlj 
standard.  They  must  be  packed  in  close 
containers  with  instructions  concerning  sa: 
usage  on  the  container  or  in  a  leafl> 
enclosed. 

Manufacturers,  trade  associations,  coil 
sumer  bodies  and  other  interested  organi 
ations  being  circulated  with  the  proposa 
have  until  December  1  to  comment.  Tl 
regulations  will  be  made  as  soon  ! 
possible  on  completion  of  consultation 
after  which  it  would  be  an  offence  to  se 
or  offer  for  sale  any  dummy  which  d 
not  comply.  Enforcement  would  1 
through  local  trading  standards  authoritie 
Copies  of  the  proposals  are  available  froi 
Consumer  Safety  Unit,  Room  I  13, 
Victoria  Street,  London  SWI. 

Manufacturers  contacted  by  C&D  c 
Wednesday  had  not  yet  seen  the  pn 
posals  but  Lewis  Woolf  Grip'ight  LI 
and  William  Freeman  &  Co  Ltd  bol 
said  they  had  ranges  which  already  con 
plied  with  the  standard. 
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For  the  very  best  in  Bubble  Bath  Gilt  Packs 


DEAR  CUSTOMER, 

Very  shortly  you  will  receive  the  29th  edition  of  the  ANDRE 
PHILIPPE  NEWS  generally  accepted  as  one  of  the  best  House 
Journals  in  the  Country,  packed  full  of  interesting  articles  quite 
apart  from  the  Cosmetic  Industry. 

On  the  centre  pages  in  full  colour  our  products  are  shown  and 
together  with  the  ANDRE  PHILIPPE  NEWS  an  ORDER  FORM 
and  PRE-PAID  ENVELOPE  is  supplied  for  your  convenience. 

The  last  edition  on  the  same  pattern  resulted  in  the  highest  return 
of  orders  direct  from  you  the  Customers. 

No  order  is  refused  by  us  however  small  and  every  single  order 
treated  in  our  special  way. 

We  make  no  demands  on  the  size  of  the  order  placed. 

We  would  like  at  this  time  to  advise  our  Customers  -  old  and  new  - 
that  the  volume  of  goods  leaving  ANDRE  PHILIPPE  daily  is 
extremely  high. 

On  occasions  our  transporters  ROAD  LINE  U.K.  LTD.  who  cover 
the  whole  of  the  United  Kingdom  in  a  most  efficient  manner  may 
not  in  certain  circumstances  be  able  to  load  all  the  goods  available. 

This  means  that  you  may  from  time  to  time  receive  only  part  of  the 
order  on  the  Invoice  that  has  been  despatched. 

Please  do  not  worry,  the  balance  will  arrive  within  the  next  day  or 
so  and  you  may  be  sure  if  it  is  Invoiced  it  is  despatched. 

For  presentation,  price  and  service  ANDRE  PHILIPPE  is  really  on 
top. 

Thank  you  to  all  our  Customers. 

Directors  of  ANDRE  PHILIPPE  L  TD. 

Please  write,  phone  or  call  to: 

ANDRE  PHILIPPE  LTD.,  71 /71b  GOWAN  AVENUE, 
FULHAM,  LONDON  SW6  6RJ. 


TELEPHONE:  01-736  2194/2397 
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OUT  OF 


WON'T  GO! 


Denclen  sales  are  booming.  50^  up. 

Do  your  stocks  reflect  this  increase 
in  demand  ? 

The  public  complains  to  us  when 
they  find  chemists'  Denclen 
shelves  empty. 

But  what  can  we  do? 

Only  ask  you,  please,  to  CHECK 
YOUR  DENCLEN  STOCK  NOW! 


"v  v  y 


DENCLEN 


,A.  A. 


THE  FASTEST  GROWING 
LIQUID  DENTURE  CLEANSER 
ON  THE  MARKET 


Postgraduate 
education  plan 
for  Ireland? 


The  setting  up  of  progressive  revision 
courses  for  practising  pharmacists  in 
Ireland  was  suggested  by  Mr  Aidan 
O'Shea,  president,  Irish  Pharmaceutical 
Union,  on  Sunday.  Speaking  at  the 
Union's  annual  meeting,  he  suggested  the 
proposal  as  a  first  step  towards  organised 
postgraduate  education. 

The  revision  courses,  he  suggested, 
should  be  set  up  in  co-operation  with  the 
pharmacy  faculty  at  the  university.  How- 
ever, Mr  O'Shea  pointed  out  that  for 
such  courses  to  be  effective,  "some  degree 
of  compulsion  is  necessary,  otherwise  the 
benefit  to  pharmacy  and  the  community 
is  limited  to  a  committed  minority  in  the 
profession."  He  exhorted  pharmacists  to 
be  frank  about  the  need,  and  to  take  effec- 
tive steps  to  meet  it  rather  than  await  an 
imposed  programme  from  outside  the 
profession. 

Mr  O'Shea  continued  by  advocating  that 
the  Health  Education  Bureau  harmonise 
its  counselling  activities  with  those  of 
pharmacy;  public  trust  in  pharmacists, 
he  felt,  would  grow  "in  response  to  an 
informed  and  self-critical  profession  which 
places  service  at  the  head  of  its  ideals." 
As  a  beginning,  he  suggested  that  all  the 
Bureau's  literature  should  be  freely  avail- 
able through  pharmacies,  and  pharmacists 
should  be  informed  of  its  policies. 

Prejudices  'waning' 

The  prejudices  in  the  "official  mind" 
against  pharmacists  were  waning,  and  Mr 
O'Shea  felt  that  the  Union  could  take 
some  credit  for  that.  It  was  self-evident 
that  pharmacists  should  be  placed  at 
pol;cy-making  level  in  the  hospital  service, 
on  the  regional  boards,  and  in  the  Depart- 
ment of  Health.  "Their  expertise  is  essen- 
tial to  ensure  proper  and  economic 
control  and  planning  of  the  supply  and 
use  of  drugs ;  in  default  of  this  expertise, 
health  and  therapeutic  planning  is  fre- 
quently misdirected  and  wasteful."  He 
added  that  it  was  encouraging  to  see  some 
health  boards  were  now  appointing  "com- 
muni'y  care"  pharmacists. 

Turning  to  the  EEC — "perhaps  the 
greatest  challenge  of  all" — Mr  O'Shea 
emphasised  the  Union's  anxious  concern 
that  plans  approved  for  an  acceptable 
four-year  degree  course  were  put  into 
effect  at  the  earliest  possible  date ;  ad- 
ministrative delay  in  commencing  the 
course  "is  setting  Irish  graduate  pharma- 
cists at  a  serious  disadvantage  compared 
to  their  colleagues  in  mainland  Europe." 

Earlier  the  secretary  general,  Mr  G. 
Ledwith,  said  that  the  Union  had  promised 
the  willing  co-operation  of  pharmacists 
to  the  Department  of  Health  and  health 
boards  in  the  development  of  community 


care  programmes  for  the  young,  the  men 
tally  and  physically  ill,  and  the  very  old 
In  return,  the  Union  had  demanded  tha 
the  State  accept  the  following  principles 

□  A  guarantee  to  the  pharmacist  of  a 
economic  return  for  his  services. 

□  Control  of  the  geographic  distributio 
of  pharmacies,  having  regard  to  the  pro 
vision  of  full  pharmaceutical  services  for, 
all  members  of  the  public. 

□  The  implementation,  immediately,  of 
system   of   control   of   contracts   in  the 
General  Medical  Services  scheme. 

□  The  enactment  of  comprehensive  medi 
cines  legislation,  recognising  the  pharma 
cist  as  the  sole  custodian  of  drugs  and 
medicines  in  a  society  becoming  increas 
ingly  dependent  upon,  and  familiar  with 
a  drug  culture. 

□  The  findings  of  community  pharma 
cists    in    the    area    of   detection    to   be  ( 
recognised  by  the  regular  updating  of  drugl 
legislation,  the  lists  of  drugs  and  medi-I 
cines  covered  by  legislative  control  being 
regularly    revised    and    updated    to  take 
account  of  current  patterns  of  misuse. 

□  Ensuring  that  the  role  and  responsi-J 
bilities  of  the  community  pharmacist  isi 
not  impaired  by  the  imposition  of  unfaiil 
and  laborious  demands  of  other  Govern-j 
ment  agencies,  such  as  the  Department  ol  1 
Finance  and  VAT  returns. 

Some  progress  had  been  made.  Mil 
Ledwith  continued,  and  with  goodwill  on'l 
both  sides  he  believed  that  a  final  reso-i 
lution  could  be  achieved  soon. 

Calling  on  the  Government  to  introduce* 
stock  relief  allowances  at  retail  level! 
currently  only  allowed  for  construction] 
and  manufacturing  industries  in  Ireland.! 
Mr  Ledwith  added  the  union  intended  totJ 
seek  support  from  other  organisations. 

During     the     meeting,     aUended  by 
approaching  200   pharmacists,   a  motion 
was   approved   which   sought  closer  ties! 
with  the  Irish  Medical  Union.  A  motion; 
calling  on  the  Union  to  use  all  its  influence 
to  ensure  early  implementation  of  a  limi-| 
tation     of    GMS    contracts    was  alsol 
approved,  in  spite  of  the  opposition  olii 
several  younger  members. 

Irish  dispensing  fees  to  be 
investigated  again 

The  Irish  Pharmaceutical  Union  has  been, 
informed  that  the  Examiner  of  Restrictive 
Practices,  on  the  direction  of  the  Minister 
for  Industry  and  Commerce,  is  to  invests 
gate  the  preparation  and  circulation  ofl 
lists  of  suggested  selling  prices  of  patent 
and  proprietary  articles  and  surgical  dress- 
ings and  the  recommendation  of  a  pro- 
fessional fee  for  filling  prescriptions. 

The  Examiner  carried  out  his  investiga 
tion  into  the  preparation  and  circulation 
of  index  lists  and  the  recommendation  ofjl 
professional  fees  last  year.  "It  appeared 
that,  at  the  end  of  last  year's  examination,! 
both  the  Examiner  and  the  Minister  were| 
well  satisfied  with  the  Union's  response 'I 
said  the  Union's  secretary  general,  Mr. 
George  Ledwith.  "Indeed,  there  was  noj 
adverse  comment  from  either  office  and  ,&l 
Prices  Commission  report,  which  had  also 
been  taken  into  consideration,  indicated 
that  pharmacists'  profit  margins  were  not 
unrealistic."  He  added  that  it  was  now 
disquieting  to  be  informed  that  another 
investigation  was  to  take  place. 
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NEW  BEN YLETS 
GO  FOR  A  WIDER 
MARKET  IN 
CHEMISTS 

Big  OTC  sales  expected  from 
new  handy  packs 


i-tOM  this  month  Parke-Davis  will  re-package 
snylets  in  handy  nine-lozenge  packs  ideal  for  the 
>cket  or  handbag. 

There  will  be  two  flavours  -  cherry  and  lemon 
md  each  will  be  packed  in  colourful  display  boxes 
40  packs  of  one  flavour. 

GENEROUS 
LAUNCH 
DISCOUNTS 

TO  ENCOURAGE  the  widest 
possible  distribution  before  the 
launch  advertising  breaks  (see 
below),  chemists  can  profit  from 
discounts  available  from  Parke- 
Davis  representatives,  from 
wholesalers,  or  direct  from  Sales 
Order  Control,  Parke-Davis, 
Pontypool,  Gwent.  Telephone: 
2468. 


New  Benylets 
40-pack  display  box. 


IEAVY  PRESS  ANDTV 
CAMPAIGNS  TO  BOOST 
IEW  BENYLETS 


TtONG  national  press  and 
igazine  advertising  will  give  a 
ry  forceful  launch  to  New 
^nylets.  Twenty  major  publi- 
tions  will  be  used  throughout 
3  main  cough  remedy  season, 
iging  from  TV  Times,  Radio 
mes,  Sunday  Mirror,  Sunday 


Express,  Sunday  People,  News  of 
the  World,  Daily  Mirror  and  Sun 
to  general  interest  and  women's 
magazines  such  as  New  Reveille 
and  Woman 's  Weekly.  A  number 
of  regional  publications,  such  as 
the  Sunday  Post,  are  also  included. 


90%  Advertising 
Coverage 

AT  LEAST  9  out  of  every  10 
adults  will  see  New  Benylets 
advertising,  with  an  average 
frequency  of  over  12  times  each 
during  this  very  heavy  campaign. 

In  addition,  as  a  media  test 
there  will  be  extensive  TV  support 
in  Scotland  and  Tyne-Tees  in 
January  and  February  to  give 
even  greater  support  in  the  peak 
selling  period. 

Hard-Selling 
Awkward  Moments 
Theme 

ALL  ADVERTISING  will  be  on 
an  appealing  and  humorous 
theme  which  highlights  every- 
body's need  to  keep  a  handy  pack 
of  New  Benylets  in  their  pocket 
or  handbag. 


The  theme  shows  many  of 
the  Awkward  Moments  in  every- 
body's life  when  coughing  could 
be  specially  embarrassing,  and 
indicates  Benylets  as  the  effective 
answer. 


Displays 
and 

Sales  Aids 


A  RANGE  of  selected  display 
items  will  be  available  for  all 
chemists  to  link  up  with  the 
massive  advertising  for  New 
Benylets.  Designed  for  windows, 
shelves  or  counters,  they  all  link 
strongly  with  the  display  outers 
in  which  all  New  Benylets  are 
packed. 

The  range  includes  a  show- 
card,  a  shelf-strip,  and  a  price 
card  -  ask  your  Parke-Davis 
representative  or  contact 
Pontypool  direct  for  supplies. 
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People 


Mr  Ambrose  Mr  Bloom 


Mr  W.  J.  Ambrose,  advertising  and  trade 
relations  director  of  Beecham  Products,  is 
to  retire  on  September  30,  1976,  50  years 
after  he  joined  the  company  at  St  Helens, 
Lanes,  as  a  clerk.  He  came  to  the  com- 
pany headquarters  in  London  in  1960,  first 
as  marketing  controller  and  later  as 
marketing  director  for  prescription  and 
proprietary  medicines.  In  1971  he  was 
awarded  the  advertising  industry's  highest 
award,  the  Mackintosh  Medal,  for  "per- 
sonal and  public  services  to  advertising". 

Mr  Derek  Bloom  is  now  responsible  for 
media  buying  and  planning,  following  the 
retirement  of  Mr  Ambrose. 

Mr  Jim  Birnie,  MPS,  has  retired  from 
Glaxo  Laboratories  Ltd  after  26  years  as 
a  representative,  mainly  in  the  Edinburgh 
and  Lothians  area. 

Councillor  Ivan   Lester,   BPharm,  MPS, 

managing  director  of  chemists  and  cos- 
metics retail  chain  Discount  for  Beauty 
Ltd,  has  been  appointed  a  member  of  the 
Leeds  Area  Health  Authority. 

Deaths 

Davidson:  On  September  17,  Mr  William 
Davidson,  MPS,  79  Kingsacre  Road, 
Glasgow.  Mr  Davidson  qualified  in  1937. 

Finney:  Suddenly  on  September  18,  Mr 
Jim  Finney,  north  west  representative  for 
Rexnell  Ltd. 

Peter  Rule,  sales  manager,  Rexnell,  writes : 
Jim  Finney's  many  friends  amongst 
pharmacists  will  be  sad  to  learn  of  the 
passing  of  this  bright  and  breezy  repre- 
sentative, who  was  always  cheerful  and 
who  would  go  to  any  lengths  to  ensure 
his  customers  got  top  priority  for  their 
requirements.  His  death  at  the  early  age 
of  54  came  as  a  great  shock  to  us  all.  He 
leaves  a  widow  and  two  daughters  to 
whom  we  extend  our  deepest  sympathy. 

Padwick:  Recently,  Mr  Gordon  Bullen 
Padwick,  MPS,  Crediton,  Devon.  Qualify- 
ing in  1929,  Mr  Padwick  ran  the  Kings- 
way,  Hove,  branch  of  K.  J.  Padwick  & 
Sons  with  his  late  father  and  brother  from 
1933.  Since  1964  he  had  worked  in  Devon 
and  retired  only  some  five  months  ago. 


□  The  Pharmaceutical  Society's  Statutory 
Committee  will  meet  again  on  September 
28-30  at  1  Lambeth  High  Street,  London 
SEI,  to  consider  six  cases. 
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Topical  reflections 

BY  XRAYSER 


Medical  peccadilloes 

Your  brief  editorial  comment  on  the  subject  of  prescribing  by  receptionists 
puts  the  responsibility  where  it  belongs  (p327).  During  discussion  following 
his  paper  at  the  St  Andrews  Conference,  Dr  Peter  Parish  condemned  the 
practice  of  receptionists  issuing  repeat  prescriptions  and  called  on  the 
Pharmaceutical  Society  to  put  pressure  on  the  Department  of  Health  to  have 
the  practice  stopped.  I  don't  know  how  widespread  the  practice  is.  I  know 
many  doctors  who  write  their  prescriptions  in  their  entirety.  I  know  of  others, 
which  might  be  said  to  come  under  the  heading  of  "repeats",  in  which  the 
body  of  the  prescription  is  written  in  another  hand  from  that  of  the  doctor 
concerned  and  it  may  well  be  that  of  a  receptionist.  I  have  sometimes 
wondered  if  the  prescriber  has  read  the  details  with  sufficient  care  before 
attaching  his  signature.  But  I  am  in  no  position  to  assert  that  the  signature 
of  the  doctor  was  appended  before  or  after  the  details  of  the  prescription. 

Dr  Parish  said  he  was  surprised  how  tolerant  pharmacists  were  of  the 
rubbish  dropping  on  to  their  counters  and  called  the  practice  of  prescribing 
by  receptionists  "bad  medicine".  However  it  is  done,  you  are  correct 
in  saying  that  ethically  it  is  not  a  matter  for  the  pharmacist  and  that  it 
should  be  a  matter  of  medical  ethics  to  see  that  the  job  is  done  properly. 
No  matter  if  the  practice  is  widespread  or  on  a  small  scale,  it  is  one  which, 
sooner  or  later,  will  lead  to  disaster. 

The  Conference  seems  to  have  devoted  a  good  deal  of  attention  to 
prescribers  and  prescribing,  for  at  the  banquet,  Mr  J.  P.  Bannerman 
(president,  Pharmaceutical  Society)  said  that  if  doctors  were  to  prescribe 
and  save  only  1p  for  every  prescription,  the  taxpayer  would  be  saved  Z2\m 
a  year.  The  drug  bill  could  be  pruned  dramatically  if  doctors  prescribed 
only  the  amount  of  medicine  that  their  patients  required.  That  is  true,  but 
was  the  platform  of  a  pharmaceutical  conference  the  right  place  for  such 
sentiments?  Dr  Parish  evidently  thought  not,  for  he  warned  that  physicians 
were  being  subjected  to  too  much  criticism  and  it  was  important  that 
pharmacists  stopped  overplaying  bad  prescribing  habits. 

Pharmacist's  role 

Fortunately,  at  St.  Andrews,  the  representative  of  Government,  the  Right 
Honourable  Bruce  Millan,  MP,  Secretary  of  State  for  Scotland,  was  generous 
to  pharmacy.  He  told  the  opening  session  that  the  pharmacist  in  general 
practice  contributed  far  more  to  the  welfare  of  the  community  than  was 
expected  of  him  under  his  formal  terms  of  service  (p329).  Mr  Millan 
acknowledged  that  the  pharmacist  was  a  highly  respected  professional 
contributing  a  great  deal  of  expertise  to  the  protection  of  the  public. 
He  wisely  said  that  statutory  controls  of  medicines  must  continue  to  be 
supported  by  what  he  called  the  traditional  conscientious  application  of 
professional  standards. 

It  was  to  be  expected  that  a  Minister  of  State  would  have  something  to 
say  about  the  financial  side  of  the  NHS,  and  after  appealing  for 
co-operation  in  that  field  from  both  pharmacist  and  doctor,  he  said  that 
restricting  the  doctor's  right  to  prescribe  was  not  the  solution.  Mr  Millan 
was  glad  that  pharmacists  did  not  take  a  formal  restricted  view  of  their 
role  and  he  hoped  that  young  student  pharmacists  would  aspire  to  the 
current  high  ideals. 

Inspiration  is  to  be  found  in  the  third  column  of  the  same  page;  Mr  A. 
Trotman,  of  Numark,  gives  details  of  a  competition  with  £10,000  consumer 
cash  prizes.  Each  Numark  chemist  contributing  £10  is  to  get  entry  forms, 
banners,  till  stickers  and  uniform  badges.  For  a  further  £15  contribution  the 
chemist  will  get,  in  addition,  1,000  leaflets  for  door-to-door  distribution. 
I  am  glad  Mr  Millan  thinks  well  of  us. 


Have  you  ever  had  one  of  those  Awkward  Moments  when,  just  as  something 
vitally  important  was  about  to  happen,  you  burst  into  a  fit  of  uncontrollable 
coughing? 

Well,  here's  your  chance  to  get  your  own  back  on  fate  by  turning  those 
'Awkward  Moments'  into  cash  prizes. 

How?  Very  simply  by  entering  the  Benylets  'Awkward  Moments'  competition. 

How  to  Enter 

The  four  cartoons  shown  above  all  form  part  of  the  New  Benylets  advertising 
campaign.  Each  one  illustrates  a  different  'Awkward  Moment'  situation,  and  each 
one  will  shortly  be  appearing  in  one  of  the  newspapers  or  magazines  listed  on  the 
entry  form  below. 

All  you  have  to  do  is  decide  which  advertisement  is  most  appropriate  for 
which  newspaper  or  magazine.  For  example,  if  you  think  that  advertisement  A  is 
appropriate  for  She  magazine  then  simply  enter  letter  A  against  She  on  the  entry 
form. 


Complete  all  four  answers  and  then  write  an  amusing  caption  for  advertise- 
ment A.  Enter  your  own  name  and  the  name  and  address  of  the  retail  chemist  outlet 
where  you  work  on  the  entry  form  and  mail  it  to  New  Benylets  Awkward  Moments 
Competition,  22  Bruton  Place,  London  W1X  7AB,  to  arrive  not  later  than 
30th  November  1976. 

Prizes  will  be  awarded  to  contestants  who,  in  the  opinion  of  the  judges, 
provide  the  correct  answers  to  the  four  questions  and  the  most  original  and 
appropriate  caption  for  advertisement  A. 

The  first  prize  is  £250  in  cash;  there  are  eight  second  prizes  of  £50  (one  to 
each  Parke-Davis  sales  region)  and  there  are  also  fifty  runners-up  prizes  of  superb 
digital  clocks  each  worth  over  £10. 

So  you've  got  a  pretty  good  chance  of  winning.  BUT  prizes  will  only  be 
awarded  to  contestants  at  outlets  which  have  purchased  Benylets  and  have  the 
product  on  display  when  a  representative  calls  to  nominate  the  winners. 
So  good  luck  and  here's  hoping  you  make  the  most  of  those  'Awkward  Moments.' 
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NEW  BENYLETS 


competition 

First  Prize,  £250,  Eight  Regional  Second  Prizes  of  £50  each, 
and  Fifty  digital  clocks  (worth  over  £10  each)  for  runners-up. 


NEW  BENYLETS  COMPETITION  ENTRY  FORM 


Send  to  'Benylets  Awkward  Moments  Competition'  22  Bruton  Place,  London 
W1X  7AB,  to  arrive  not  later  than  30th  November  1976. 
Open  only  to  proprietors,  managers  and  shop  assistants  of  retail  chemist  outlets 
throughout  Great  Britain  which  have  purchased  New  Benylets  lozenges  and  have 
them  on  display.  For  full  list  of  competition  rules  send  S.A.E.  to  above  address. 

1.  Enter  the  code  letter  of  the  advertisement  cartoon  which  you  think  is  most 
appropriate  for  each  separate  newspaper/magazine  listed  below  -  using  a  different 
code  letter  for  each  separate  answer: 

News  of  the  World  She  The  Sun  New  Reveille 

2.  Now,  in  your  own  words,  use  your  skill  and  judgement  to  create  an  amusing  and 
appropriate  caption  for  advertisement  A.  This  caption  must  not  be  more  than  nine 
words  and  must  contain  the  word  'Benylets'. 


My  caption  for  cartoon  A  is: 


Please  enter  below  -  in  BLOCK  CAPITALS  -  your  own  name  and  the  name  and  address 
of  the  retail  chemist  where  you  work.  Then  please  sign  the  entry  form  to  indicate  that 
you  realise  that  prizes  can  only  be  awarded  at  outlets  which  still  have  Benylets  on 
display  when  the  prize  winners  are  nominated. 


Name. 


Name  and  address  of  chemist  outlet . 


Signature  of  competitor . 


THE  BRAND 
LEADER... 


GETS  THE  FULL 
TREATMENT! 


•  Full  TV  treatment 

Again  first  in  the  field  on  TV  as  befits  the  leading  night 
time  cold  treatment,  Night-Nurse  is  currently 
being  backed  by 
its  heaviest  spend  ^ 
ever . . .  £500,000  of 
National  TV.  It's 
supported  by  a  hard- 
selling  new  commercial 
too,  developing 
last  year's 
successful  themes. 


BU  I  . 


New  Display  treatment 


Dominant,  distinctive  and  designed  for  use  on  your 
counter  where  it  ingeniously  serves  a  dual  purpose :  to 
attract  attention  in  a  big  way  and  to  provide  your 
assistants  with  a  quick  and  easy  means  of  dispensing 
packs  to  customers. 

•  Special  deal  treats  you  well  too! 

Watch  out  for  a  special 
deal  from  your 
wholesaler.  Stock  up  at 
the  most  privileged  of 
privilege  prices.  Hurry- 
order  all  you  need  for 
winter  now . . .  and  be 
ready  for  the  demand. 

NIGHT-NURSE  TAKES  SPECIAL  CARE  OF  YOU ! 


TV  ST 

NEXT  WEEK 
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New 
products 


Over-the-counter  medicinals 

Wider  appeal  for  Benylets 

Parke-Davis'  Benylets  have  been  reformu- 
lated and  repackaged  to  enable  the 
chemist-only  product  to  appeal  to  a  wider 
range  of  consumers.  The  product  is  still 
based  on  diphenhydramine  hydrochloride, 
but  the  cherry-  and  lemon-flavoured 
lozenges  are  available  in  new  handy  packs, 
ideal  for  the  pocket  or  handbag  (£011  — 
pro  rata  for  the  nine  lozenges  based  on 
the  existing  price  of  £0  30  per  tin  of  24, 
which  is  discontinued). 

For  the  first  time  Benylets  will  be  adver- 
tised to  the  public.  A  national  Press 
campaign  involving  20  major  publications 
will  be  used  throughout  the  main  cough 
remedy  season,  ranging  from  the  TV 
Times.  Radio  Times,  Sunday  Mirror, 
Sunday  Express,  Sunday  People,  News  of 
the  World,  Sun  and  Daily  Mirror  to  gen- 
eral interest  and  women's  magazines  such 
as  New  Reveille  and  Woman's  Weekly.  A 
number  of  regional  publications  such  as 
the  Sunday  Post  are  also  included.  This 
campaign  is  planned  to  give  90  per  cent 
coverage  of  all  adults  (12  times  each  on 
average).  Regional  television  tests  are  to 
be  undertaken  in  Scotland  and  Tyne-Tees. 

The  advertising  programme  will  start  in 
November  and  continue  through  the  mam 
cough  and  cold  season  until  the  spring.  It 
will  be  linked  to  a  humorous  "awkward 
moments"  theme,  showing  some  of  the 
embarrassments  that  an  unwanted  cough 
can  cause  if  no  Benylets  are  handy  to 
help  the  situation. 

A  free  competition  for  pharmacy  staff 
is  aimed  at  increasing  product  awareness. 


Special  launch  discounts  are  being  offered 
through  wholesalers  and  representatives 
(Parke-Davis  &  Co,  Usk  Road,  Pontypool, 
Gwent  NP4  8YH). 

Cosmetics  and  toiletries 

Shampoos  from  France 

Laboratoires  Piere  Fabre,  "the  ninth  most 
important  ethical  drug  manufacturer  in 
France",  are  extending  Klorane  shampoos 
(lOOcc,  £0  85)  to  the  whole  of  the  UK. 
Klorane  natural  treatment  varieties  are 
white  nettle  for  oily  hair,  nasturtium  for 
dandruff  control,  quinine  for  lifeless,  limp 
hair,  mink  oil  for  dry,  brittle  hair  and  egg 
for  normal.  A  colour  reviver  range,  with- 
out synthetic  colourants  or  bleaches,  offers 
camomile  for  fair  hair,  henna  for  auburn 
"glints",  walnut  leaves  for  brown  hair  and 
blue  centaureas  for  silvery  tones. 

A  full  page  advertisement  for  each  range 
will  be  appearing  in  October  women's 
magazines  and  "full-scale  and  continuous" 
support  is  promised  (Molnlycke  Ltd, 
Sancella  House,  Harpenden  Herts). 


Resorption 


TEMETEX  cream,  ointment  and 
fatly  ointment 

[Manufacturer  Roche  Products  Ltd,  PO  box 
8,  Welwyn  Garden  City,  Herts  AL7  3AY 
Description  White  cream  containing  diflu- 
cortolone  valerate  01  per  cent  w/w  in 
oil-in-water  emulsion.  White  to  yellowish- 
white  fatty  ointment  containing  0-1  per 
cent  w/w  diflucortolone  valerate  in  an- 
hydrous base.  White  to  yellowish-white 
ointment  containing  0-1  per  cent  w/w 
diflucortolone  valerate  in  water-in-oil 
emulsion 

Indications  Treatment  of  non-infected 
eczemas,  dermatitis,  psoriasis  and  othei 
corticosteroid  -  responsive  dermatoses. 
Cream  is  suitable  for  weeping  lesions  and 
moist  skin  regions  requiring  base  with  high 
water  content  as  it  allows  secretion  to 
drain.  Fatty  ointment  designed  for  chronic 
and  very  dry  or  scaly  conditions  and  has 
occlusive  effect.  Ointment  is  suitable  for 
conditions  which  are  neither  weeping  nor 
very  dry 

Contraindications  Presence  of  syphilitic, 
tuberculous  or  viral  infections  of  skin. 
Opthalmic  conditions.  Fatty  ointment 
should  not  be  applied  to  weeping  lesions 
Method  of  use  Apply  as  thin  film  two  or 
three  times  daily  according  to  severity. 
Once  clinical  improvement  obtained,  main- 
tenance treatment  with  one  application 
daily  should  be  sufficient.  In  refractory 
cases,  ointment  or  fatty  ointment  may  be 
applied  under  occlusive  dressing  which 
should  not  be  left  on  for  more  than  two 
days  but  may  be  replaced  intermittently 
it  necessary.  If  lesion  becomes  infected, 
occlusive  dressings  should  be  suspended 
until  infection  controlled. 
Precautions  Long  term  continuous  therapy 
in  infants  should  be  avoided  as  adrenal 
suppression  can  occur.  Children  up  lo  four 
years  should  not  be  treated  for  more  than 
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three  weeks.  Avoid  contact  with  eyes. 
Wash  hands  after  use.  Should  not  be  used 
in  large  amounts  for  long  periods  in  the 
first  trimester  of  pregnancy.  Infections  in 
treated  area  require  additional  specific 
antimicrobial  therapy 

Side  effects  Occasionally  mild  burnins, 
itching  or  irritation  may  occur.  Risk  of 
skin  atrophy,  telangiectasia,  striae  and 
acneiform  eruptions  following  extensive 
use,  particularly  with  fatty  ointment  or 
occlusive  dressings.  Application  of  un- 
usually large  quantities  may  result  in 
absorption  of  systemically  active  amounts 
of  corticosteroid 

Storage  In  a  cool  place  in  the  original 
container 

Packs  30g  (£1-49  trade) 
Supply  restrictions  PI  TSA 
Issued  October  1,  1976 

Equipment 

New  use  for  UG's  Lectraseal 

Roche  Products  Ltd  are  using  the  Lectra- 
seal process  to  make  bottles  of  tablets 
pilfer-proof.  UG  closures  and  plastics 
division,  Kingston  Road,  Staines,  Middle- 
sex, say  that  the  system,  which  hermetically 
seals  containers  is  an  ideal  pilfer-proofer 
but  this  is  the  first  time  anyone  has 
installed  it  expressly  for  that  purpose. 

The  equipment  electronically  applies  a 
sealing  membrane  to  the  top  of  each  con- 
tainer, assuring  customers  that  the  pack- 
ages they  have  bought  have  not  been 
opened  before.  The  equipment,  which  has 
no  moving  parts,  is  wired  directly  into 
standard  bottle  filling  and  capping  lines, 
and  consists  of  a  generator  which  uses 
radio  frequency  currents  to  seal  the  mem- 
brane across  container  openings  after  the 
caps  have  been  put  on  in  the  usual  way. 


on  TV 
next  week 


Ln — Lendon;  M — Midlands;  Lc — Lancashire; 
Y — Yorkshire;  Sc — Scotland;  WW — Wales  and 
West;  So — South;  NE — North-east;  A — Anglla; 
U — Ulster;  We — Westward;  B — Border; 
G — Grampian;  E — Eireann;  CI — Channel  Island 

Anadin:  All  areas 

Aquafresh:  So 

Askit  powders:  Sc,  G 

Bristows  shampoo:  All  except  E 

Crest:  All  except  G,  E 

Denim:  All  areas 

Falcon:  All  except  E 

Fresh  N'  Clean:  Y 

Gumption  liquid:  Lc,  Y,  Sc,  NE,  B,  G 

Imperial  Leather  foam:  All  except  E 

Lucozade:  Sc,  U,  We,  B,  G 

Macleans:  Y,  NE 

Majic:  All  areas 

Marigold:  All  except  Ln,  So,  U,  G,  E,  CI 

Natural  Balance  conditioner:  M,  Lc,  Y,  NE 

Nice  N'  Easy:  M 

Night  Nurse:  Ali  except  E 

Oii  o?  U!ay:  All  areas 

Outdoor  Girl:  M 

Radox:  All  except  U,  E 

Recital:  M 

Smitty:  All  areas 

SR:  All  areas 

Vaseline  lotion:  Ln,  Y,  Sc,  So,  NE,  A,  G 
Vichy:  Ln,  M 
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PUTTING 


APOCAIRE 

IS 

MORE  MONEY  IN 
FOR  YOU 


THE  BANK 


IIIIIIIICTIIIIIIWIIIilL    

Any  BaBlflLimited 


ALL  BRANCHES 


/  PAY. 


m  ?m 


OR  ORDER 


■ 

1 

APOCAIRE  PROMOTIONS 


AND  NO\-REPEAT  NO!!  CHARGES 


APOCAIRE 

APOCAIRE 

RETAIL 

RETAIL 

PRODUCT 

SIZE 

PRICE 

PRODUCT 

SIZE 

PRICE 

ALBERTO 

LIBRESSE 

BALSAM  SHAMPOO 

75cc 

T7p 

SANITARY  TOWELS 

10 

251/2p 

V.0.5  SHAMPOO 

90cc 

17p 

20 

49p 

ANDREX 

LISTERINE 

TOILET  TISSUE 

27V2p 

MOUTH  WASH 

Medium 

39p 

BADEDAS 

Large 

63p 

FOAM  BATH 

10 

81p 

PADDI-PADS 

25 

£1.92p 

DISPOSABLE  NAPPIES 

10 

231/2p 

75 

£4.99p 

20 

45p 

COLGATE 

30 

66p 

DENTAL  CREAM 

Large 

22p 

ULTRABRITE 

Extra- 

Large 

31p 

TOOTHPASTE 

Large 

201/2p 

HEAD&  SHOULDERS 

Extra-  Large 

291/2p 

SHAMPOO,  CREAM 

65g 

30p 

DR.  WHITES 

"  LOTION,  LARGE 

100g 

30p 

SANITARY  TOWELS 

FAMILY 

150g 

43p 

SIZE  1 

10's 

26p 

SUPER 

300g 

80p 

20's 

51p 

KLEENEX  TISSUES 

SIZE  2 

ro's 

281/2p 

BOUTIQUE 

23y2p 

20's 

56p 

SOFT  WHITE 

150 

25p 

WILKINSON 

BRIGHT  &  BEAUTIFUL 

150 

25p 

BONDED  BLADES 

5 

39p 

KOTEX 

BREVIA  PANT  LINERS 

17p 

IT  PAYS  TO  DISPLAY 

FOR  COMPLETE  PRODUCT  INFORMATION  PLEASE  REFER  TO  YOUR  CURRENT 

APOCAIRE  DETAILER 


intensive. 


§i|§fll 


Vaseline 

INTENSIVE 
CARE 

I  OTIGN 


NTENSIV! 


LOTION 
185  G 


Soften*  on  contact 
dry,  chopped  *M» 


/aseiine 

INTENSIVE 
CARE 


LOTION 

90G  ■ 


Very. The  bigpushforthe  brand  leader*  in  the  hand  lotion 
market  starts  in  September.  With  this  very  special  price  offer. 

With  heavyweight TVsupport.  With  1.6  million  women 
getting  sachet  samples  in  Woman's  Weekly. 

Intensive.  Very. 


•Source:  TCPIJan-June1976 


Vaseline  &  Vaselinejptensive  Care  are  registered 
trade  marks  of  Chesebrough-Pond's  Limited. 


Jadiol  offers 


iuoyant  summer  sales  of  Biovital  liquid 
nd  tablets  have  justified  -in  increase  in 
dvertising  from  Radiol  Chemicals  Ltd, 
Itepfield,  Witham,  Essex.  The  four  largest 
irculation  national  Sunday  papers,  the 
unday  People,  News  of  the  World,  Sun- 
'ay  Mirror  and  Sunday  Express,  plus 
weekly  Woman,  Woman's  Own,  Woman's 
lealm,  Woman's  Weekly,  and  monthly 
7amily  Circle,  Living,  Woman  &  Home 
nd  Woman's  Journal  will  feature  Biovital 
intil  Christmas.  The  campaign  will  con- 
inue,  using  the  same  media,  in  January. 

Display  material  "to  suit  any  space"  is 
ivailable,  including  the  most  recent  "faces 
>f  Biovital"  cube.  Radiol  are  also  offering 
xtra  discounts — 12|  per  cent  off  trade 
irice  on  £50  orders,  10  per  cent  on  £25 
>rders.  The  orders  may  include  unit  packs 
)f  any  other  items  in  their  range. 

Absorbable  ox  fibrin  prostheses 

Hie  Ethnor  division  of  Ethicon  Ltd,  PO 
)ox  408,  Bankhead  Avenue,  Edinburgh 
iHll  4HE,  in  co-operation  with  the 
jovernment  of  Hungary,  has  developed 
in  absorbable,  flexible  biological  "plastic" 
nade  by  compression  moulding  ox  fibrin. 
Sheets  of  the  material  can  be  made  into 
i  variety  of  implants,  whose  absorption  is 
controlled  by  cross  linking  the  amino 
residues.  Marketed  as  Biethium  ox  fibrin 
prostheses,  the  initial  range  will  consist 
Df  four  products  designed  for  surgical  treat- 
ment of  female  stress  incontinence,  control 
of  haemorrhage  in  resection  and  biopsy  of 
the  liver  and  as  a  means  of  facilitating  the 
placement  of  sutures  in  the  repair  of 
difficult  hiatus  and  incisional  herniae. 

Ribbed  Unison 

Unison,  a  ribbed  sheath,  is  the  latest 
addition  to  the  Durex  range  of  protective 
sheaths  from  LR/Sanitas  Ltd,  Sanitas 
House,  Stockwell  Green,  London  SW9 
9JJ.  The  company  say  that  until  recently 
latex  technology  meant  that  a  ribbed  pro- 
tective was  heavier  and  thicker  with  a 
resultant  loss  in  overall  sensitivity,  but  new 
techniques  have  been  developed  to  produce 
a  ribbed  protective  which  meets  high  safety 
requirements  without  affecting  sensitivity. 

Unison  is  available  in  green  and  blue 
packs  (3,  £0  33),  in  display  outer  of  48. 
During  the  launch  bonus  period  all  re- 
tailers ordering  Unison  will  receive  an 
extra  three  packs  free  with  every  gross 
while  stocks  last.  The  launch  will  be  sup- 
ported by  national  Press  advertising  and 
by  point  of  sale  material. 

Paletta  consumer  offer 

From  November  1  to  May  31  purchasers 
of  Paletta  roller  set  will  be  able  to  buy  a 
set  of  Carmen  electrically  heated  rollers 
for  £10-95  (saving  £5),  and  customers  who 
buy  Paletta  Blow  Dry  will  be  offered  a 
Ronson  Rio  hair  dryer  for  £8  (saving 
£3  50).  Peel-off  labels  have  been  designed 


for  Paletta  caps  by  Schwarzkopf  Ltd, 
Penn  Road,  California  Trading  Estate, 
Aylesbury,  Bucks,  and  must  accompany 
cheques  from  consumers  taking  advantage 
of  the  offer. 

Braun  Christmas  campaign 

Braun  are  spending  50  per  cent  more  in 
the  media  than  during  their  successful 
campaign  last  year.  A  nationwide  cam- 
paign, starting  in  October  will  feature 
30-second  commercials  for  the  Synchron 
Plus  shaver,  and  for  the  HLD50  hairstyling 
set  plus  a  15  second  commercial  on  the 
new  DLS20  curl  control.  Braun  Electric 
UK  Ltd,  Mill  Mead,  Staines,  Middlesex, 
estimate  95  per  cent  of  all  adults  will  see 
Braun  advertising  at  least  23  times.  Their 
campaign  includes  colour  gift  advertising 
in  November  and  December  issues  of 
selected  general  interest  publications  in- 
cluding the  Radio  Times,  Punch,  Good 
Housekeeping,  Woman's  Own,  Men  Only, 
Readers  Digest  and  Ideal  Home. 

A  "red  alert"  telephone  communications 
room  will  operate  9am-5pm,  Monday  io 
Friday,  to  give  48-hour  attention  to  any 
retail  inquiry.  Braun  sales  staff  will  be 
doubled  over  Christmas  by  the  addition  of 
a  temporary  merchandising  force. 

Max  Factor  eye  sets 

This  Autumn  sees  the  introduction  of  two 
eye  make-up  offers  in  the  Swedish 
Formula  range,  for  a  limited  time.  Purified 
mascara  comes  with  a  refill  (£0  95).  The 
creamy  mascara  is  said  to  give  silky, 
thicker,  more  luxurious  lashes  and  is 
available  in  brown  brown,  brownish-black, 
real  black.  Purified  eye  liner  is  offered 
with  a  13ml  tube  of  enriched  eye  make-up 
remover  (£0  74).  The  "smooth  liquid  eye 
liner  which  doesn't  flake  or  fade"  is  in  shy 
black,  real  brown,  smoky  azure,  smoky 
plum,  smoky  emerald,  and  "silky"  pink 
remover  helps  condition  the  skin  round 
eyes.  Both  "beauty  bargain"  sets  are  pre- 
sented on  latex  cards  for  sale  from  mid- 
October. 

Cotton  buds  chemist  promotion 

Shelf  strips  holding  competition  leaflets, 
plus  header  boards,  are  being  offered  to 
chemists  only,  in  a  consumer  and  trade 
competition  for  Johnson's  cotton  buds. 
The  "Johnson  junior  paints  a  picture" 
promotion  invites  competitors  to  find  the 
difference  between  two  pictures  and  sub- 
mit their  entry,  with  the  front  of  any 
cotton  bud  pack,  before  December  31. 
Johnson  &  Johnson  Ltd,  Slough,  Berks, 
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are  offering  a  portrait  of  the  winner's 
child,  painted  in  pastels  by  Paul  Wyeth 
(Royal  Society  of  Portrait  Painters),  plus 
Reeves  colouring  kits  as  runner-up  prizes. 

More  advisory  information  is  being 
offered  in  a  new  design  for  cotton  bud 
boxes  that  brings  packaging  into  line  with 
the  overall  "house  style"  of  Johnson  baby 
products  but  sizes  have  not  been  changed. 
The  company  say  their  cotton  buds  are 
brand  leader,  with  over  50  per  cent  of 
the  £2  5m  market  and  a  sales  increase  of 
25  per  cent  in  volume  terms  during  the 
first  six  months  of  1976  compared  with 
the  same  period  of  1975. 

Almay  saving 

Selected  chemists  and  stores  are  being 
offered  skin  care  products  in  special  packs 
by  Almay  (London,  New  York),  225  Bath 
Road,  Slough,  Berks.  Deep  Mist  cream 
cleanser  (8oz,  £188,  saving  £0  62)  and  skin 
tonic  (8oz,  £1-64,  saving  £0  54)  are  double- 
size  packs  and  there  are  combination  packs 
for  normal  skin  (£1-76,  saving  £0  58)  and 
for  dry  skin  (£2  06,  saving  £0  68). 

Musk  in  cinemas 

For  the  first  time  Houbigant  Ltd,  Salbrook 
Road,  Salfords,  Redhill,  Surrey,  ran  a 
cinema  foyer  sampling  promotion,  tied  to 
Rank  screen  advertising  for  Musk  this 
month.  "Musk  tames  the  mighty",  their 
"spoof  romance"  commercial,  was  runner- 
up  in  its  class  to  the  overall  Grand  Prix 
winner  of  cinema  advertising  awards. 
Houbigant  girls  visited  Odeons  in  Notting- 
ham, Birmingham,  Leicester,  Manchester, 
Liverpool,  Sheffield  and  Newcastle,  before 
two  consecutive  evening  performances. 

Trade  competition  with  sponges 

Meyer  &  Myer's  triple  household  sponge 
pack  has  a  re-designed  label,  under  trans- 
parent shrink  wrapping  which  still  allows 
a  clear  view  of  product  Meyer  &  Myer 
Marketing  Ltd,  110  Weston  Street,  London 
SE1  3QB,  are  offering  special  discounts 
for  a  limited  period,  on  orders  placed 
through  their  sales  force  only.  Buyers  may 
participate  in  a  closed  contest  with  a  week- 
end in  Paris  for  two  as  the  prize. 

Lipcote  in  magazines 

The  Aquamaid  format  Lipcote  (£0.24)  from 
Blakoe  Ltd,  225  Putney  Bridge  Road, 
London  SW15,  will  be  advertised  during 
October  and  November  in  "all  leading 
women's  magazines,"  including  Cosmo- 
politan, She,  Honey,  19,  True,  Hers, 
Woman,  Woman's  Own  and  Woman's 
Realm. 

Continued  on  p378 
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Ronson  spending  Z\  million 

This  Christmas  Ronson  electrical  division 
are  planning  their  "biggest  ever"  television 
campaign,  as  part  of  a  £250,000  promotion 
to  spotlight  the  new  RSD8  stylerdryer.  A 
30-second  commercial,  featuring  Brian 
Wilde,  a  star  of  BBC's  successful 
"Porridge"  series,  highlights  product 
efficiency.  The  advertisement  will  run 
through  the  four-week  "most  active  buying 
period" — November  22  to  December  19. 

A  national  Press  campaign  for  Ronson 
rechargeable  shavers  will  take  up  whole 
pages  in  The  Sun,  Daily  Mail,  Sunday 
Telegraph  magazine,  TV  Times  and  Radio 
Times.  Solus  positions  will  also  be  used 
in  News  of  the  World  and  "additional 
coverage"  media  in  Scotland.  The  shaver 
campaign  runs  for  seven  weeks,  from  the 
beginning  of  November  until  Christmas, 
and  is  aimed  to  reach  over  80  per  cent  of 
the  potential  shaver  market. 

Ronson  are  planning  colour  gift  features 
showing  the  Escort  2000  in  December 
in  Good  Housekeeping,  Womancraft, 
Reader's  Digest,  Woman  and  Home, 
Mother,  Woman's  Journal,  Woman, 
Woman's  Own,  Woman's  Realm  and 
Woman's  Weekly — which  have  an  esti- 
mated eight  million-plus  combined  circula- 
tion. Automatic  toothbrushes  will  be 
promoted  by  colour  gift  features  in  the 
same  media,  plus  Punch,  and  Ronson 
Products  Ltd,  Randalls  Road,  Leatherhead, 
Surrey,  claim  they  are  brand  leaders  in 
this  "growing  market". 

Day-long  colour  shows 

New  presentation  of  Day-long  anti- 
perspirant  deodorant  is  designed  to  show 
the  colour  of  the  contents  to  greater  effect. 
The  label  is  now  mostly  white  with  a 
"sunrise"  motif  shining  its  rays  on  to  the 
brand  name.  The  white  plastic  cap  has 
been  replaced  by  a  transparent  cap  tinted 
to  match  the  colours,  pink  or  blue,  of  the 


product.  Formulation  and  price  remain 
unchanged.  Reckitt  Products,  Reckitt 
House,  Stoneferry  Road,  Hull,  say  "The 
market  for  roll-ons  is  growing  rapidly, 
outstripping  aerosols". 

Andrex  consumer  competition 

On  the  basis  of  a  recorded  75  per  cent 
recall  of  their  Andrex  puppy  commercial 
Bowater  Scott  are  running  a  Press  media 
competition  which  invites  children  to  draw 
and  name  an  "Andrex  long  puppy".  Full- 
page  colour  advertisements  will  appear  for 
three  weeks  from  October  1 1  in  TV  Times, 
Radio  Times,  Sunday  Mirror,  Sunday 
People,  Woman  and  Woman's  Own  and 
end  seals  on  pack  will  draw  attention  to 
the  competition.  Entries  must  be  accom- 
panied by  two  wrappers  from  double  packs 
of  Andrex.  Bowater  Scott  Co  Ltd,  68 
Knightsbridge,  London  SW1X  7LR,  are 
offering  point-of-sale  material,  including 
head  boards,  shelf  strips  and  banners, 
which  draw  attention  to  the  promotion. 

National  television  advertising,  starring 
the  puppy  and  illustrating  the  length  of 
Andrex,  will  be  running  at  the  same  time, 
with  judging  of  the  competition  on  ITV's 
"Saturday  scene"  on  December  2. 

Kodak  gift  packs 

Kodak  Ltd,  PO  Box  66,  Station  Road, 
Heme!  Hempstead,  Herts,  have  announced 
that  two  of  their  most  popular  cameras 
will  be  available  this  Christmas  in 
specially  designed  gift  outfits.  The  models 
are  the  Instamatic  56-X  (£1 1-47)  and  Insta- 
matic  130  (£16  92),  and  the  outfits  are 
designed  as  "window"  packs,  to  show  all 
the  contents. 

Each  outfit  includes  the  camera,  wrist 
strap,  instruction  booklet  and  three  year 
warranty  card,  two  Magicubes  and  two 
special  additional  items :  a  dark-brown 
soft  plastic  zip  pouch  with  a  "leather 
look",  and  a  "photo-tips"  booklet,  which 
in  prose  and  humorous  verse  offers  useful 
camera  hints  for  the  recipient.  The  special 
pouches,  available  only  in  the  outfits,  take 
the  camera  and  extra  film  or  three 
Magicubes. 

□  Kodak  are  apologising  to  their  dealers 
for  being  unable  to  fill  all  orders  in  full 
over  the  summer  due  to  what  they  describe 
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as  very  successful  camera  and  film  sales. 
They  plan  to  cancel  all  camera  orders  still 
outstanding  this  month  to  give  dealers 
an  opportunity  to  assess  their  stock  situa- 
tion and  place  new  orders  for  the  late 
autumn  and  Christmas. 

Paddi  Pads  pack  design 

Robinsons  are  revising  Paddi  Pads  packs 
of  10  and  30,  with  five-colour  printing, 
while  retaining  pink  and  blue  colouring. 
The  30's  pack  has  been  restyled  to  stack 
vertically,  while  the  new  design  for  both 
sizes  incorporates  advice  and  details  on 
the  correct  use  of  disposable  nappies. 

Robinson  &  Sons  Ltd,  Wheat  Bridge, 
Chesterfield,  Derby,  claim  the  recent 
acquisition  of  Babettes  gives  them  another 
25  per  cent  total  market  share  and  leaves 
them  "in  an  even  stronger  position  to 
support  the  trade".  Retailers  can  now  deal 
with  one  source  for  the  two  brands,  which 
together  account  for  an  estimated  75  per 
cent  of  consumer  demand  for  disposable 
nappies   and   have   "aggressive"  support. 

Paddi  Pads  have  been  packed  "to 
endorse  the  educational  and  value  for 
money  theme"  of  a  strong  national  Press 
advertising  campaign  and  underline  Paddi 
Pads  educational  advisory  programme, 
which  provides  free  information.  Consumer 
promotions  are  planned  for  the  near 
future,  to  widen  the  overall  market. 

Unichem  October  offers 

The  members  only  offer  from  Unichem, 
Crown  House,  Morden,  Surrey,  October 
1-26,  covers:  Signal,  Sunsilk  hairspray, 
Wilkinson  double  edge  and  bonded  blades, 
Mum  rollette  (complete  and  refill),  Tufty- 
Tails  (all  types),  Kemval  nail  polish 
remover,  Durex  (Fetherlite,  Gossamer,  Nu- 
form,  Unison). 

Apocaire  otters 

For  October  Apocaire  are  offering  dis- 
counts on  the  following  items :  Alberto 
balsam  shampoo  75cc,  V05  shampoo  90cc, 
Andrex,  Badedas  foam  bath,  Colgate  den- 
tal cream,  Head  &  Shoulders  shampoo, 
Kleenex  boutique,  soft  white,  bright 
and  beautiful,  Kotex  Brevia,  Libresse, 
Listerine,  Paddi  Pads,  Ultrabrite,  Dr 
Whites,  Wilkinson  bonded  blades,  from 
Sangers  Ltd,  Cinema  House,  225  Oxford 
Street,  London  W1R  1AE.  Details  else- 
where in  this  issue. 

Lotil  jars 

Fassett  &  Johnson  Ltd,  Dawson  Road, 
Bletchley,  Milton  Keynes,  are  introducing 
a  lOOg  jar  of  Lotil  (£0  85),  in  addition  to 
tubes  which  are  currently  available. 
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PHIUPS  REPORT 


PHILIPS 


PHILIPS 


GO,  GO,  GO 

with  Philips. 


Why?  Because  of  the  famous 
Philips  shaving  performance,  and 
because  only  Philips  offer  such  a  wide 
range  of  electric  shavers.  Philishave  for 
men  and  Ladyshave  for  women. 

In  fact  there's  a  Philips  Shaver  r^ 
to  suit  nearly  everyone's  needs. 

Both  supported  by 
mammoth  advertising. 

Philishave  &  Ladyshave 


Simply  years  ahead. 
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What  lips  will  be  saying 
this  Christmas 


Lipsticks  provide  the  finishing  touch  to 
make-up,  yet  for  some  time  mouths  have 
been  underplayed  while  eyes  have 
provided  the  "beauty  news".  About  80 
per  cent  of  all  women  between  13  and 
64  are  said  to  use  lipstick,  so  buoyant 
cosmetic  sales  leading  up  to  Christmas 
can  be  expected  to  bring  questions  on 
lip  products  from  these  customers. 

Most  people  have  little  idea  what  to 
buy  to  change  their  "beauty  look",  and 
most  cosmetic  houses  have  more  than 
one  lipsick  range  plus  a  bewildering 
assortment  of  colours.  To  sell  to  the 
lipstick  market — dominated  by  the  over 
25's — requires  a  knowledge  of  the 
textures,  degree  of  pearliness,  shades 
and  cases  that  can  give  a  customer  the 
confidence  to  buy. 

Key  group 

Payot  say  "the  older  woman"  is  often 
concerned  with  the  texture.  Firmer 
lipsticks  last  longer  and  are  generally 
more  economically  priced,  offering 
heavier  colour  and  slight  stain.  Outdoor 
Girl  launched  five  shades  with  a  "longer 
lasting  formula"  because  they  wanted  to 
reach  "the  key  purchase  group" — older 
women,  who  may  be  used  to  the 
traditional  hard  texture.  Coty  say  their 
Airspun  range,  which  contains  less 
emollient,  is  more  economically  priced 
and  popular  with  the  young.  Maybelline 
describe  their  creamy  lipsticks  as  giving 
"greater  depth  of  colour  and  having  a 
longer  lasting  effect". 

Lipsticks  that  go  on  more  easily 
naturally  come  off  more  easily,  but  richer, 
creamier  lipsticks  are  the  better  buy  for 
those  with  dry  lips.Yardley's  best-selling 
range — moisture  cream  lipsticks — falls 
into  this  second  group.  Elizabeth  Arden 
have  naturally  moist  and  lasting  cream 
formulas,  catering  for  each  texture 
preference.  Revlon  have  moisture  creme 
lipsticks  in  their  range. 

Rimmel  offer  economical  moisturised 
lipstick  which  they  claim  "will  combat 
excessive  dryness  of  the  lips  and  give 
extra  protection  to  the  delicate  skin". 
Their  lip  and  lid  gloss  can  be  applied 
under  lipstick  as  a  moisturing  base  as 
well  as  on  top. 

Helena  Rubinstein  have  Skin  Life  deep 
moisture  lipstick,  "a  combination  of 
moisturisers,  sunscreen  and  GAM  .  .  . 
which  closely  resembles  the  fluid  present 
in  skin  cells",  and  their  recently 
introduced  cream  care  conditioning 
range.  Max  Factor  have  double-rich 
Ultralucent  colours  and  moisturising 
lipsticks  in  the  Swedish  Formula  range. 

Customers  may  have  a  pearlised  look 
in  mind,  though  the  percentage  of  pearl 
lipsticks  sold  fell  to  29  per  cent  of  total 
lipstick  sales  this  year — 3  per  cent  less 


than  1975.  The  pearl  shades  are  popular 
with  teenagers  and,  like  light  colours, 
they  can  add  fullness  to  thin  lips. 
However,  they  may  react  badly  in  artificial 
light,  which  tends  to  wash  out  colour  and 
leave  a  white  effect. 

Miners'  pearly  lip  glow  can  be  added 
on  top  of  a  basic  lip  colour  or  worn 
alone.  Maybelline  say  their  frosty  lipsticks 
"give  a  softer  look",  and  they  offer  five 
shades.  Max  Factor  have  three  new 
double  frost  Ultralucent  colours  for  the 
autumn,  and  there  are  12  frosts  among 
27  Charlie  lipsticks  from  Revlon. 

This  season  Max  Factor  are  saying 
"lips  are  the  centre  of  attention  for  the 
new  season's  face"  and  Princess 
Galitzine  agree  "mouths  are  back". 
Although  strong  shades  are  being 
introduced  British  women  are  said  to 
favour  pinks,  perhaps  a  result  of  women 
in  the  major  lipstick-ouying  age  group 
staying  with  the  make-up  look  they 
acquired  in  their  twenties. 

Shades  established  long  ago  are  still 
selling  well,  like  Gala's  Italian  pink  and 
sari  peach,  launched  in  1950.  Yardley's 
best-seller  is  natural  rose,  followed  by 
spice  pink,  rose  coral  and  gay  crimson. 
Rimmel  say  favourites  from  their  colour 
range  are  orchid  shimmer,  velvet  rose, 
red  rose  and  rose  shimmer. 


"Young  customers  are  more  inclined 
to  have  extrovert  make-up  sessions"  say 
Payot.  They  believe  the  number  of 
lipsticks  bought  by  women  depends  on 
the  fashion  consciouness  of  the  place  in 
which  they  live.  Mavala  say  women  of  all 
sges  buy  a  lipstick  because  of  the 
attraction  of  changing  seasonal  fashion 
colours  and  to  give  themselves  a 
psychological  boost,  not  just  to  replace 
an  existing  used  shade.  Ideally  colours 
should  complement  skin  tone  and  total 
make-up,  besides  being  an  accessory  to 
fashion  by  matching  nails  or  clothes. 

For  high  rosea  complexions  reds  and 
pinks  are  not  advisable,  but  orange  and 
browns  are  complimentary.  Outdoor  Girl 
have  brown  autumn  colours  that 
emphasise  eyes  but  include  pearl  colour 
beige  mink  and  glossy  tan  for  lips. 
Mary  Quant's  warm,  earthy  autumn 
make-up  includes  "powerful,  plain 
colours,  more  warm  than  bright" — earthy 
reddy  brown,  dark  plum  wine,  deep 
brown  pink  and  browned-off  orange. 

Sallow  skins  pick  up  the  yellow  tones 
of  orange  and  coral  shades,  as  do  olive- 
toned  skins.  Bright  red  looks  good  on  the 
latter,  but  blue  tones  found  in  some  reds 
can  appear  black  under  lights  at  night. 
Helena  Rubinstein  have  "madly  red" 
colours  for  autumn — fire,  smoky  and  vivid 
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reds  are  cream  care  lipstick  and  frosty 
fire  is  a  frost  care  shade.  Strong  and 
Glossy  nail  colours  are  available  in 
toning  shades. 

Pale  people  should  leave  pale 
colours  alone,  as  should  those  with  less 
than  sparkling  teeth.  They  leave  the 
emphasis  with  eyes,  and  dark  autumn 
eyes  must  be  balanced  by  lips. 

Fashion  colours  are  complemented  by 
the  latest  lip  colours.  Revlon  have  a 
"dark  fantastics"  range  of  baked  berry 
red,  burnt  russet  and  smoky  plum 
moisture  creme  lipsticks  to  be  worn  with 
the  heavier  fabrics  and  bolder  colours  of 
autumn  fashion. 

Coty  predict  "a  bold  and  beautiful 
winter  with  an  underlay  of  elegance,  and 
chic."  They  are  contributing  to  this 
fashion  look  with  "starlight"  and  "prairie" 
eyeshadow  quartets  being  introduced 
with  co-ordinating  frosted  lip  and  nail 
colours  in  Originals  formulas.  Mandarin 
ruby,  a  deep  burgundy,  is  their  colour 
for  starlight,  with  antique  cedar,  a  deep, 
warm  russet,  and  burnished  brown 
being  introduced  for  the  prairie  look. 
One  rule 

Juvena's  lumieres — "soft  lights  of 
autumn  and  winter  look" — is  said  "not 
to  dictate  a  one-colour  trend  .  .  .  can  be 
adapted  to  suit  a  mood   .  .  a  colour .  .  . 
a  fashion,"  but  "the  only  rule  is  bright, 
true  red  lips  and  nails".  For  evening 
Juvena  suggest  rare  orchid,  to 
complement  bright  folklore  fashion 
colours,  cayenne  red,  and  for  all  fashion 
shades  there  is  Jamaica  rum. 

Lipstick  presentations  may  influence 
the  customer's  choice  between  one  range 
and  another,  either  through  a  preference 

By  courtesy  of  Wella 


for  one  method  of  application  or  case, 
or  by  cost  and  aesthetic  appeal.  Rimmel 
offer  push-up  or  twist-up  bullets  for  their 
creamy  and  shimmer  ranges,  but  not  for 
moisturised  lipsticks,  which  are  available 
in  the  more  costly  twist  cases. 

Outdoor  Girl  shades  are  in  two  sizes, 
with  the  larger  in  swivel  form  costing 
more.  Their  gloss  formula  is  too  soft  for 
the  push-up  case  but  other  colours  are 
available  in  both  cases. 

Pots  and  tubes  extend  the  choice  and 
enable  users  to  apply  with  their  fingers. 
Glosses  are  often  found  in  non-stick 
forms — Mary  Quant  have  new  Special 
Recipe  soft  lip  shine  in  pots,  in  five 
shades  besides  natural,  and  Miners  now 
have  tubes  of  wet-look  colours  for  lips 
and  eyes.  Brushes  allow  greater 
precision  than  fingers  and  help  lipstick 
stay  in  place  longer,  too — remember  that 
customers  may  need  hints  on  application 
to  gain  a  really  new  look. 

Petroleum  jelly,  moisturiser,  or  Innoxa 
lip  barrier  cream  give  smooth  bases  for 
lip  colour,  but  the  shape  of  lips  can  be 
changed  if  they  are  first  masked  by 
foundation  and  powder.  Lip  brushes  can 
give  an  outline  inside  or  outside  the 
natural  line  of  lips,  reducing  or  increasing 
lip  area.  Slightly  darker  outline  filled  with 
bright  colour  can  lend  definition  to  lips. 
Colourful  gloss  can  be  achieved  by 
applying  gloss  over  coloured  lipstick,  or 
by  simply  not  blotting  a  shiny  lipstick. 


By  courtesy  ot  Mary  Quant 

With  the  ranges  available  there  is  no 
need  for  out-of-date  lips  to  spoil  total 
make-up  looks  while  eyes  are  stealing 
the  limelight.  Independent  chemists  had 
18  per  cent  of  lipstick  and  lip  gloss  sales 
against  Boots  37  per  cent  and  21  per 
cent  direct  sales  according  to  IPC 
statistics  for  the  past  six  months.  Perhaps 
a  little  guidance  from  your  side  of  the 
counter  could  make  a  difference. 


French  luxury  comes  to  the  UK 


"French  perfumes  showed  the  greatest 
percentage  increase  on  perfumery  and 
cosmetics  counters  during  pre-Christmas, 
1975"  says  John  Mills,  marketing 
manager  for  Parfums  Molinard.  He 
believes  the  trend  will  continue  this 
season  with  the  introduction  of  several 
new  fragrances  from  France. 

Last  Christmas  Molinard  test-marketed 
two  fragrances  from  France  in  northern 
department  stores,  with  results  he 
describes  as  "phenomenal".  The 
fragrances,  Habanita  and  Rafale,  were 
launched  on  a  franchise  basis  this 
summer,  and  they  were  ready  for 
Christmas  sales  in  department  stores 
from  Aberdeen  to  Plymouth. 

Rafale  is  Molinard's  latest  creation, 
only  introduced  to  France  last  year,  and 
to  the  United  States  and  the  UK  this 
year.  Habanita,  the  other  fragrance,  has 
been  among  the  best  loved  fragrances 
of  France  since  it  was  introduced  in  the 
1920's.  Habanita  became  a  household 
word  because  a  dance  record  and  tango 
were  soon  named  after  the  fragrance. 
Said  to  be  "warm,  sensuous,  mysterious" 
it  contrasts  well  with  Rafale — "fresh, 
exciting  ...  for  the  woman  of  today". 

Molinard  have  adopted  less  aggressive 
marketing  than  many  houses  with  mass- 
market  fragrances,  believing  reputation 
secures  sales.  This  year  a  major 
advertising  campaign  will  be  taking  place 
in  women's  magazines  in  France,  and  in 
Britain  Vogue  and  Cosmopolitan  will  be 
advertising  Rafale  and  Habanita,  in 
October  and  November.  Molinard  are 
saying  "One  is  for  you". 

The  company  has  four  Molinard 
factories  at  Grasse  and  during  the 


tourist  season  the  company  receive 
thousands  of  visitors  for  guided  tours  of 
their  factories  and  showrooms.  Molinard 
products  are  displayed  and  sold  in  a 
museum  of  Provencal-style  furniture  from 
the  16th,  17th  and  18th  centuries. 

A  tour  can  also  be  made  of  the  raw 
material  branch,  which  produces  under 
the  Mero  Boyveau  name.  Guests  see 
essential  oils,  essences  and  aromatic 
products  which  are  used  in  food 
flavouring  as  well  as  in  the  perfume  and 
cosmetic  industry. 

Molinard  claim  to  have  the  only 
perfume  house  manufacturing  its  own 
perfumes,  and  can  show  the  complete 
process  of  manufacturing  "from  the 
arrival  of  fresh  flowers  to  conditioning  of 
finished  perfumes  in  de  luxe  bottles". 

Lalique  and  Baccarat  designed  glass 
bottles  exclusively  for  the  house  and  the 
works  of  these  artists  have  become 
collectors'  items. 

Since  1930  Molinard  shops  and  offices 
have  been  fashionably  situated  at  the 
corner  of  the  Rue  Royale  and  Rue  de 
Faubourg  Saint  Honore.  The  first 
Molinard  Paris  office  was  established  in 
1920,  but  the  company  history  goes  back 
to  a  distillation  workshop  in  Grasse,  1849. 

To  return  to  today,  John  Mills  says  the 
arrival  of  a  new,  though  established, 
perfume  house  is  "causing  excitement" 
among  British  stockists.  Matchbox-style 
samples  are  being  distributed  with  orders, 
and  point-of-sale  displays  announce  "two 
very  different  perfumes  from  France". 

Molinard  aims  to  extend  the  franchise 
to  more  of  the  larger  pharmacies  around 
the  country  during  1977  (Diversalon  Ltd, 
14  Mill  Street,  Bradford,  West  Yorks). 
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Profitable  guidance 
and  sympathy 


With  a  little  guidance  allergy-prone 
customers  can  keep  up  with  cosmetic 
fashions  and  find  skin-care  products  to 
suit  their  needs.  Hypo-allergenic  ranges 
have  been  formulated  to  exclude 
potential  irritants,  but  the  definition  is  a 
loose  one  because  the  words  "hypo- 
allergenic"  merely  mean  "less  likely  to 
produce  an  allergy". 

We  are  not  concerned  with  the 
mechanism  of  allergy  (assistants  should 
ask  their  pharmacist  if  they  would  like  to 
know  more  about  this  aspect),  but  with 
what  is  available  for  the  customer  who 
typically  complains  that  she  "cannot 
wear"  certain  types,  or  brands,  of  make- 
up. It  is  sufficient  to  say  that  the  reaction 
is  far  from  imaginary,  and  can  range  from 
a  mild  and  transient  reddening  to  severe 
irritation  and  swelling.  Particularly 
susceptible  are  blondes  and  redheads, 
as  are  certain  parts  of  the  body,  including 
the  eyelids. 

It  is  very  much  an  individual  reaction, 
some  people  being  especially  prone  to 
allergies  (often  they  suffer  from 
conditions  such  as  asthma  or  hay  fever) 
and  in  each  case  the  reaction — the 
allergy — js  to  one  or  more  particular 
ingredients  in  the  products  concerned. 

Build  up 

Generally,  an  allergy  takes  time  to 
build  up — the  first  "exposure"  to  the 
ingredient  may  have  no  effect,  but 
subsequent  applications  to  the  skin 
produce  a  progressively  strong  reaction. 
Sometimes  cosmetics  that  are  innocuous 
to  the  average  customer  may  cause  an 
allergic  skin  condition  after  many  years' 
build  up,  so  allergy  is  not  always 
associated  with  trying  a  new  product. 

In  the  1920's  an  American  lady  called 
May  found  many  cosmetics  on  the  US 
market  irritated  her  skin.  Her  husband, 
Al,  a  research  chemist,  formulated 
substitutes  for  her  without  substances 
known  to  cause  allergic  responses.  Thus 
one  of  the  top  five  ranges,  in  the  States 
originated — Almay — introduced  to  the 
UK  in  1968. 

Clinique,  another  allergy-tested  range, 
was  also  founded  in  1968,  by  ex-Vogue 
editor,  Carol  Phillips.  In  1973  Max  Factor 
introduced  their  hypo-allergenic  range  to 
Britain — Swedish  Formula.  This  April 
Fontarel  introduced  Roc  hypo-allergenic 
skin  care  and  cosmetic  ranges, 
established  25  years  ago  by  the  Roge- 
Cavailles  laboratories  in  Paris. 

Roc  believe  cases  of  cosmetic  allergy 
are  increasing  as  the  number  of  users 
increases.  Numbers  and  types  of  products 
on  the  market  are  also  multiplying  and 
these  facts  add  up  to  a  greater  risk.  The 
demands  modern  life  make  on  the 
nervous  system  and  "pollution  looming 


large  in  our  environment"  are  also 
blamed. 

Dorothy  Gray  are  launching  Basic 
Formula  skin  care  products — cleanser, 
toner  and  moisturiser — this  autumn.  Their 
name  reflects  the  claim  that  they  "provide 
the  absolute  basics  of  simplified  skin 
care." 

Possible  antigens  are  often  among 
ingredients  claimed  to  be  beneficial. 
These  include  vitamins,  cocoa  butter, 
wheat  starch,  oestrogen,  crude  lanolin 
and,  among  oils,  almond,  jasmin,  lemon, 
lime,  orris  root  and  ylang  ylang. 

The  special  ranges  avoid  natural 
organic  sources,  which  vary  in  quality 
and  often  yield  complex  materials.  Almay 
use  single  chemical  entities  where 
possible,  and  when  the  only  suitable 
material  is  of  natural  origin  they  choose 


those  that  can  be  obtained  in  highly 
purified  grades.  Among  these  are  hypo- 
allergenic  fractions  of  lanolin,  purified 
and  pollen  free  beeswax,  and  purified 
guanine  pearlising  agent.  Roc  list  "de- 
waxed  lanolin"  among  their  formulations. 
The  entire  composition  of  Roc  products 
is  stated  on-packaging  and  they  claim  to 
be  "the  only  cosmetic  laboratory  to  have 
always  done  so". 

Within  the  next  few  years  cosmetic 
packaging  in  Britain  will  list  certain 
ingredients  likely  to  cause  allergies, 
including  lanolin.  Vichy  dermopharma- 
ceutical  skin-care  products  are  among 
those  already  listing  full  ingredients,  and 
these- include  "hypo-allergenic  aromatic 
compounds",  although  they  do  not  claim 
their  products  are  hypo-allergenic.  Even 
when  new  cosmetic  legislation  is 
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:dopted,  to  avoid  allergy  risk  customers 
iust  establish  the  cause  of  an  individual 
llergy,  by  controlled  skin  tests,  in  order 
d  take  advantage  of  the  information. 

Fragrances  are  among  the  most 
ommon  irritants  found  in  cosmetics, 
hey  have  many  constituents.  Fragrance 
>  often  added  to  mask  the  unpleasant 
dours  of  other  essential  ingredients, 
ilmay  say  they  have  "no  unpleasant 
dours  that  require  masking"  in  their 
emulations. 

Innoxa,  though  they  do  not  claim  their 
tandard  "innocuous"  range  is  hypo- 
llergenic,  do  make  an  unperfumed 
election  available  by  special  order.  From 
leir  skin-care  range:  cleansing  milk  and 
ream,  overnight  cream,  skin  balm,  tissue 
|ream  and  Tender  Touch;  from  their 
nake-up  range:  no  22  special  lipsticks, 
(quid  satin  foundation,  mousse, 
ipunsatin  face  powder  and  cream 
pwder,  plus  lip  barrier  cream  and 


Kerodex  12W  total  sun  deflectant  cream. 

Swedish  Formula  skin-care  and  make- 
up ranges  have  been  fragrance-free 
since  May  1974.  The  year  before,  Max 
Factor  had  a  successful  case  brought 
against  them  under  the  Trade 
Descriptions  Act,  when  it  was  held  that 
no  such  thing  as  "make-up  to  suit  any 
complexion"  existed.  Swedish  Formula 
leaflets  had  made  the  claim  and  the 
National  Pharmaceutical  Union  advised 
members  to  remove  them  from  stock.  Of 
15  ingredients  in  this  range  of  six  items 
at  the  time,  eight  were  said  to  be  known 
irritants  and  the  case  cost  the  company 
£1,500.  No  manufacturer  would  suggest 
their  products  could  never  cause  an 
allergy  because  reactions  are  so 
individual — a  point  to  remember  when 
selling  these  products  to  the  customer. 

Clinique  have  a  collection  of  over  100 
items,  and  operate  from  department 
stores.  They  offer  customers  helpful 
information  pamphlets  such  as  "Which 
allergy  is  which"  and  the  Clinique 
computer  service,  which  defines  skin 
types  by  eight  questions  and  answers. 
The  company  claim  they  can  "change 
your  beauty  future  with  scientific 
knowledge  non-existent  a  decade  ago" 
and  offer  "fashion  colouring  as  never 
before"  for  the  "sensitive  woman". 

Colours 

Colours  are  very  carefully  selected  for 
the  hypo-allergenic  ranges.  About  160 
substances  are  authorised  by  the  Food 
and  Drug  Administration  as  colouring 
matter  in  foodstuffs,  cosmetics  and  drugs, 
and  Roc  use  only  12  of  them.  Substances 
eliminated  include  derivatives  of  the  red 
dye  eosin,  mineral  pigments  such  as 
cobalt  salts  and  certain  pearling  agents. 
Almay  admit  they  cannot  always  produce 
the  pearlised  colours  they  want,  though 
their  range  includes  36  lip  colours,  with 
eight  pearl  shades  among  them,  and  11 
nail  colours  Roc  offer  14  lip  shades  and 
nine  nail  colours.  Clinique  have  15 
remoisturising  lipstick  shades  plus 
natural  gloss,  five  tinted  lip  gloss  colours, 
and  16  in  lipstick.  Innoxa  make  No 
22  lipsticks  in  12  colours  from  their 
Jewelfast  range,  and  Swedish  Formula 
purified  lipsticks  come  in  a  total  of 
twenty-two  shades. 

If  any  Almay  product  is  thought  to 
have  produced  a  reaction,  extensive  tests 
are  made  by  the  company,  and 
occasionally  an  individual  batch  that 
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excludes  a  proven  antigen  can  be  created 
for  a  customer.  When  customers  return 
products  to  Max  Factor  and  to  Clinique, 
refund  of  cost  and  replacement  from 
their  ranges  are  immediately  offered.  A 
Clinique  consultant  may  make  a  patch 
test  at  the  beauty  counter,  to  find 
whether  the  customer  is  sensitive  or  truly 
allergic  to  a  product,  and  will  recommend 
a  visit  to  a  dermatologist  if  allergy  is 
discovered.  Once  products  are  opened 
and  have  been  used  they  find  testing  of 
the  cosmetic  is  "fairly  inconclusive". 
Max  Factor  will  test  products  returned 
to  them. 

Women  who  are  used  to  ignoring  skin- 
care  and  make-up  news,  because  they 
dare  not  experiment,  can  now  benefit 
from  the  manufacturers'  increased 
awareness  of  allergy  problems.  Potential 
customers  need  the  security  of  a 
knowledgeable  and  sympathetic  person 
the  other  side  of  the  counter. 


want  garde 


esterday  today  and  tomorrow 
we're  always  avant  garde 

Yesterday  we  travelled  the  world  in  search  of  the  finest  in  fashion  accessories. 
Today  we  offer  a  brand, firmly  established,  growing  fast  and  selling  even  faster! 
Tomorrow,  we've  a  big  exciting  Christmas  range  to  capture  more  sales  than 
ever.  Contact  your  wholesaler  today,  or  Van  Adelsberg  &  de  Vries  (GB)  Ltd, 
96  St.Andrews  Road,  Walthamsfow,  London  El  7  6EG.  Telephone:  01-531  7221. 

aVaflt-gCUZle  -always  one  step  ahead 
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accessories 


\jmSk 


frill' I 


international  fashion  accessories 


YouilfmdWelk 


Yes,  all  the  right  places*  All  the  right  women's 

magazines.  And  all  the  right  High  Street  shops.  You  still 

won't  find  Wella  in  grocers'shops,  of  any  size. 

Our  advertising  and  promotion  budgets    H.^  \y/ii  ,i  i 

11         u-  u    a  from  Wei  a.  the  hair  co  our  you 

are  at  an  all-time  high  reflecting  our         ^  use  t  / 

confidence  in  the  future.  Ours,  and  yours,    ...  c.j 

with  rnnrioenrc 


in  all  the  right  places, 


ill  our  advertising  stresses  the  very  real  value  for  money  that  Wella  products 
represent.  And  that's  the  story  that  will  sell  today.  Be  ready. 


If  you 
use  one 
of  these 


WHLA 


we  know  about  hair 


You  need 

I  one  of 
these. 
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Faberge  s  £1m 
expansion 


£1m  is  the  size  of  the  bill  anticipated  by 
Norman  Waterman,  managing  director  of 
Faberge  UK,  to  cover  the  costs  of  a 
massive  re-development  and  expansion 
programme  now  in  progress  at  the  plant 
in  Iver,  Bucks. 

At  the  completion  of  this  project,  the 
"new"  Faberge  will  operate  one  of  the 
most  advanced  and  efficient 
manufacturing  plants  in  Europe,  turning 
out,  on  one  automatic  aerosol  line  alone, 
some  180  cans  per  minute  .  .  .  60,000 
a  day.  A  new  fully  automatic  bottle  filling 
line,  to  be  used  principally  for  splash-on 
lotions,  will  produce  25,000  units  daily, 
and  these  are  just  two  of  the  planned 
line  ups — by  the  end  of  1976  a  total 
of  nine  production  lines  will  be  operating. 

Up  until  the  start  of  this  expansion 
programme  (January  this  year)  the 
largest  vessel  used  for  the  production  of 
Colognes  and  lotions  held  600  gallons, 
and  an  indication  of  the  volume  of 
anticipated  business  for  the  end  of  1976 
onwards  is  made  evident  by  confirmed 
orders  for  a  further  nine  vessels,  three 
of  them  with  a  6,000  gallon  capacity  each! 

When  work  began,  Mr  Len  Saxton, 
general  manager  of  the  works  division, 
was  faced  with  the  immediate  problem 
of  finding  an  additional  12,250  sq  ft  to 
add  to  the  existing  manufacturing  area 
and  some  4,000  sq  ft  to  the  picking  and 
packing  section.  His  solution  to  this  was 
to  instruct  building  to  commence  of  a 
further  5,000  sq  ft  of  manufacturing  area 
to  be  housed  on  a  new  mezzanine  floor, 
directly  over  the  new  picking  area  which 
will  not  only  utilise  the  available  space 
but  also  gives  a  facility  for  gravity  feeding 


of  lotions  directly  from  above  from  the 
filling  machine,  the  most  efficient  bulk 
transfer  system  there  is.  In  addition, 
Faberge's  west  building  is  being  extendeo 
by  some  6,000  sq  ft. 

Another  area  which  will  see  major 
changes  is  despatch.  Plans  have  now 
been  developed  which  will  give  Faberge 
the  capacity  needed  to  meet  the  expected 
growth  over  the  next  five  years.  The  entire 
main  Faberge  building  is  to  be  converted 
into  a  picking  and  packing  area  and 
finished  stock  store.  This  operation  alone 


is  expected  to  increase  production  in  this 
area  by  50  per  cent. 

The  display  studio,  headed  by  the 
display  director  Tony  Spencer,  is  manned 
by  a  team  of  20,  and  probably  the  largest 
in  the  industry.  Faberge  has  always 
placed  enormous  importance  on  display 
and  visual  impact  and  to  this  end,  a 
vast  new  studio  has  been  created. 

The  Faberge  offices,  also,  have 
undergone  a  re-development  programme 
Wherever  possible,  walls  were  pulled 
down,  offices  and  conference  rooms 
gutted  completely  to  make  room  for  a 
sophisticated  open  plan  arrangement  for 
executives  and  office  staff,  surrounded  by 
individual  glass  walled  offices.  This  step 
has  brought  together  all  divisions  of 
Faberge — marketing,  sales,  consumer 
products  and  export — under  one  roof. 

When  this  project  is  completed  towards 
the  end  of  this  year  Faberge  inhouse 
production  will  be  around  70  per  cent. 
Faberge  say  they  know  where  they  are 
going  and  are  taking  the  speediest  and 
most  efficient  route  possible. 


Rubinstein  remember  the  men 


With  this  month's  launch  of  Mens  Club, 
Helena  Rubinstein  are  adding  "grooming 
essentials  for  men"  to  their  fragrance 
collections.  Aftershave  emulsion  (£T95) 
has  been  developed  for  "men  who  are 
becoming  conscious  of  the  importance  of 
taking  care  of  their  skin"  and  Rubinstein 
say  it  is  "cool,  invigorating,  light  and 
easily  absorbed — a  moisturiser  for  men 
who  prefer  a  soothing  sensation  to  the 
usual  bracing  aftershave  effect."  Eau  de 
Cologne  spray  (100g,  £3  75),  concen- 
trated blend  aftershave  lotion  (£2  95), 
soap  (125g,  £T45),  and  deodorant 
spray  (97g,  £T45)  complete  the  range. 

A  "smoked"  acrylic  box  with  a 
transparent  lid,  containing  concentrated 
aftershave  and  soap  (£8-30)  is  being 
offered  this  Christmas.  Rubinstein  claim 
the  box  when  empty  would  even  look 
good  on  a  coffee  table. 

Among  Helena  Rubinstein's  Christmas 
gifts  are  music  boxes  (£3  95)  containing 


diamante  glass  bottles  of  eau  de  parfum 
spray.  With  the  theme  of  Dr  Zhivago  is 
Apple  Blossom,  and  with  the  theme  of 
Love  Story,  Heaven  Sent  fragrance.  Apple 
Blossom  packaging  reflects  a  "softer 
younger  mood"  and  Christmas  packs 
include  greeting  cards.  There  is  an 
"apple"  pomander,  perfumed  with  Apple 
Blossom  (£2-95).  Heaven  Sent  packaging 
is  also  new,  with  small  books  of  love 
poems  as  part  of  the  Christmas  design. 

Courant  Christmas  gifts  are  of  creamy 
white  alabaster — a  bowl  containing  bath 
crystals  (£575),  and  a  decanter  of  bath 
milk  (£5-60) — plus  an  angular  glass 
bottle  of  perfume  (Joz)  inside  a  chunky 
smoked  acrylic  box  (£7-69). 

With  any  Christmas  purchase 
Rubinstein  offer  a  radiant  face  kit  (£0  95) 
that  includes  frosted  compressed 
translucent  powder  and  lip  gloss.  (Helena 
Rubinstein  Ltd,  Central  Avenue,  East 
Molesey,  Surrey) . 


Ik  - 


Looking  ahead  before  summer  1976  is  forgotten.  Swimcaps  from  Britmarine's  Summer  1977  collection  are  (left  to  right):  Stephanie, 
in  green/blue,  orange/brown,  white/blue  (£T25);  Manhattan,  red/beige,  blue/green,  white/blue,  white/red  (£3-45);  Missouri,  in 
white,  green,  yellow,  blue,  pink  (£1-50).  (Haffenden-Richborough  Ltd,  Sandwich,  Kent  CT13  9NH). 


Which  Hair  Conditioner 
should  you  recommend, 


me  biggest  spender 
or  the  biggest  seller? 


Today's  women  know  that  Wella  Conditioner  has  a 
formula  that's  totally  unique.  It  works  by  combining  with 

the  hair  to  repair  damage. 
None  of  the  recent  arrivals  on  the  market  can  match  this. 

Nor  can  they  match  Wella  Conditioner's  sales.  More 
women  buy  Wella  than  any  other  conditioner  -  at  any 

other  price. 

The  customer  will  buy  the  one  she  trusts. 


WELLA  CONDITIONER 
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Important  news  for  those  chemists  who  do  not 
stock  Wella  Conditioner. 

If  you  do  not  stock  this  best  selling  range,  it  is 
possibly  because  your  Wella  representative  has  not 
called  on  you  recently. 

If  you  would  like  to  find  out  more  about  this 
fast-moving, profitable  line,  and  the  special  introductory 
bonus,  just  fill  in  your  name  and  address  and  send  this 
page  to  us.  No  postage  is  required. 

Name      


Address 


Fold  back  at  arrow  1,  then  2,  then  3.  then  4. 

Tuck  flap  A  into  flap  B  making  sure  that  the  address  is  outside. 
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Eugene  look  to 
the  chemist 


The  reason  chemists  handle  55  per  cent 
>f  the  market  for  setting  lotions  is  that 
'women  like  to  ask  advice",  suggest 
Eugene.  The  company  launched  Majic, 
conditioner  in  capsule  form,  in  July  and 
say  by  putting  £i  million  into  the  initial 
launch  they  have  "obviously  got  faith  in 
she  product". 

Easier  hair  styles  that  can  be  set  at 
lome  and  reaction  to  higher  salon  prices 
are  the  reasons  behind  market  growth, 
suggest  Eugene.  A  £1  million  increase 
in  the  setting  aid  market  value  between 
1971  and  1975  has  brought  the  total 
market  estimate  to  £7  million,  with  a 
30  per  cent  increase  to  £9  million  forecast 
for  1976.  In  1972  it  was  calculated  that 
only  18  per  cent  of  women  used  lotions. 

Market  shares  are  believed  to  be 
fragmented  among  eleven  brands  with 
none  holding  a  commanding  share.  This 
means  that  no  single  brand  has  found 
special  favour  with  the  consumer.  As 
Eugene  claim  that  Majic  is  not  only 
different  but  gives  increased  curl 
retention  for  all  types  of  hair  as  well  as 
acting  as  a  conditioner,  they  are 
"looking  for  a  very  generous  slice  of  the 
market." 

War-time 

Before  the  1939-45  war,  the 
cross-legged  goddess  that  was  the 
Eugene  trade  mark  was  "tantamount  to 
a  seal  of  quality."  Eugene  Suter  had 
invented  a  permanent  waving  system 
which  was  to  be  used  throughout  the 
world.  There  were  Eugene  associations 
which  organised  training  competitions 
and  Christmas  gatherings  and  there 
was  a  monthly  magazine  containing 
Eugene  news  from  all  over  the  world. 
By  the  end  of  the  last  war 
the  decline  of  the  permanent  wave 
had  begun.  Eugene,  however,  had 
developed  its  own  range  of  shampoos 
and  other  hair  treatments  and  it  was  at 
this  stage  that  the  company  became  the 
hair  care  division  of  Ashe  Laboratories. 

Norman  Long,  marketing  director  of 
[Ashe  Laboratories,  says:  "We  set  out  to 
produce  a  complete  range  of  hair  care 
products  under  the  Eugene  name.  This 
policy  has  been  successful.  We  have 
products  like  10-Day  Set,  Eugene  hair 


thickener,  Naturalness,  Finesse, 
Keranove  and,  of  course,  Majic". 

Mr  Long  was  not  prepared  to  say  what 
percentage  of  the  market  he  hoped  to 
capture  with  Majic,  but  he  declares: 
"Our  research  shows  that  setting 
preparations  are  bought  at  chemists 
rather  than  in  supermarkets  and  grocers 
as  is  the  case  with  shampoos." 

Christmas  boxes 

For  Christmas,  Good  Nature  are 
presenting  crates  of  natural  skin  care 
preparations  in  three  shapes  and  sizes, 
each  including  a  lavender  sachet.  Goods 
are  packed  in  "wood-straw"  in  the 
unplaned  timber  crates,  and  explanatory 
leaflets  included.  Tie-on  gift  tags  list  the 
contents  of  each  crate.  In  a  triangular 
crate  there  are  lime  cleanser, 
orangeflower  milk/rosemary  skin  tonic 
and  sunflower  skin  food  (£2-30).  Square 
crates  hold  two  product  combinations 
(£3-75)  and  an  oblong  crate  holds 
the  full  Good  Nature  range  (£5  40). 

These  hand-made  skin  preparations 
were  launched  at  the  International  Health 
Food  Exhibition  in  April,  and  are  said 
to  be  "suitable  for  all  skin  types".  (Good 
Nature,  7  The  Norton,  Tenby). 

□  Max  Factor  cosmetics  are  also  boxed 
— shimmering  creme  puff  refill  with 
double  rich  whipped  creme  lipstick 
(£T50)  and  creme  puff  refill  with  a 
lipstick  (£T27).  In  the  Swedish  Formula 
range  are  lipstick  with  compact  make-up 
deluxe  (£2-45)  and  complete  make-up, 
compact  deluxe,  mascara,  eye  shadow 
creme  and  lipstick  (£5  50)  together. 

A  satin-lined  box  combines  make-up  and 
moisturiser  from  the  Ultralucent  range 
with  Blase  Cologne  concentrate  spray 
(£10-95)  (Max  Factor  Ltd,  16  Old  Bond 
Street,  London  W1). 

□  Lentheric-Morny  say  that  Christmas 
coffrets  account  for  15  to  25  per  cent 
of  perfumery  annual  sales  but  in  1975 
it  became  clear  that  standard  products 
not  carrying  a  box  charge  were  having 
a  greater  appeal.  For  1976  they  have 
produced  presentation  packs  of  standard 
single  items  (Lentheric-Morny  Ltd,  17 
Old  Bond  Street,  London  W1). 


Uvistat  winner 

A  prize  of  two  tickets  for  a  two  week 
holiday  in  Hollywood  and  a  cheque  for 
£250  spending  money  was  given  to  Mr 
Guy  Maxey  by  Mr  Alan  Walton,  marketing 
director  for  WB  Pharmaceuticals  Ltd, 
manufacturers  of  Uvistat  sun  screen 
preparations. 

The  presentation  of  the  prize  took  place 
last  week  at  Higgins  &  Sons,  Market  Place, 
Salisbury,  which  has  been  established 
since  1802.  Mr  Maxey  has  been  a 
dispenser  there  for  the  past  22  years.  He 
entered  the  nationwide  Uvistat 
competition,  sponsored  by  WB 
Pharmaceuticals,  which  was  open  to 
chemists  and  all  their  staff.  He  will  be 
taking  his  wife  and  will  be  staying  at  the 
Beverly  Hilton  hotel — set  in  the  famous 
suburb  of  Hollywood. 

American  Express,  who  are  making  all 
the  flight  and  hotel  arrangements, 
presented  Mr  Maxey,  with  a  flight  bag. 

Commenting  on  his  lucky  win,  Mr 
Maxey  said  "I'm  grateful  to  Uvistat  for 
their  generous  prize.  It  is  going  to  be  a 
holiday  my  wife  and  I  will  never  forget. 
Knowing  how  hot  and  sunny  it  can  be  in 
Hollywood,  we  shall  be  taking  the  advice 
I  have  been  giving  to  our  customers  this 
summer  and  will  pack  a  supply  of 
Uvistat  in  our  luggage.  We  at  Higgins 
have  never  sold  so  many  Uvistat  products 
as  we  have  this  summer." 

The  second  prize  winners,  who  each 
won  a  super  8mm  camera  with  sound 
recording  system,  were  Miss  Eirlys  Jones 
of  K.  H.  &  E.  Newby  Chemist,  Newcastle 
Emlyn,  Wales,  and  Miss  Susan  Purchen, 
MPS,  Selfridge,  Oxford  Street,  London. 

The  five  third  prize  winners,  receiving 
super  8mm  camera  and  projector,  were 
Mr  M.  Jay,  MPS,  Jay's  Chemist,  St 
Annes-on-Sea,  Lanes,  Mr  G.  B.  Barker, 
MPS,  Savory  &  Moore,  Winchcombe,  Miss 
G.  Manuel,  L.B.  Littlewood,  Lancing, 
Sussex,  Mr  H.  R.  Michaels,  MPS,  Harsleur 
Chemist,  Tower  Bridge  Road,  London 
SE1,  and  Mr  F.  F.  Russell,  MPS,  F.  F. 
Russell  Chemist,  Hounslow,  Middlesex. 


PORTIA 
TOILET  HOLDALLS 

Zip  Pouchettes 
and  Purse  Pouchettes 


PORTIA  CHEMISTS'  SUNDRIES 

Portia  Holdalls  &  Sponge  Bags.  Watersprite  Face  Cloths. 
Portia  Eyeshields  &  Goggles.     Manicure  Sundries. 
Loofah  Bath  Gloves.  Easifix  Finger  Stalls. 

Obtainable  from  your  usual  wholesaler — or  write 
SOLPORT  BROS.  LTD.,  Goring-by-Sea.  Worthing  44861. 
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MUM  rolls  on 

to  even  greater  success 


Greater  success. 

In  the  first  haff  of  l976Mum  has  sold  3k  million  packs  more  than  Sure  aerosol 
and  roll-on  combined, clearly  showing  that  Mum  is  the  undisputed  volume  brands 
leader  with  \6%  of  the  market*  I 

And  there's  more  to  come... 

Look  out  for  our  new  hard  hitting  press  advertising.  It'll  be  seen  by  millions  of 
women  over  the  next  few  months, 
and  that  means  even  bigger 
sales  for  Mum.  In  fact,  we 
predict  selling  a  massive 
total  of  13  million  packs  by  the 
end  of  I976. 

So. ••  make  su  re  you  get  you  r 

share.  Stock  up  with  more  Mum 
Rollette  and  keep  those  profits 
rolling  in- because... 

Mum  really  works. 


*AGB  Toiletries  and  Cosmetic  Purchasing  Index. 
January-June  1976. 


'Mum*  is  a  registered  trade 
mark  Authorised  user: 


i  SMS  Bristol-Myers  ess 


stoKMyersCo  Ltd.. 

slip.  Middlesex. 
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BPC  SYMPOSIUM  SESSION 


New  wonder  drug' 
for  peptic  ulceration 


Cimetidine — a  new  drug  as  yet  unmarketed 
— was  hailed  as  a  "wonder"  medicine  and 
the  start  of  a  whole  new  series  of  drugs 
by  Dr  D.  Jack,  Science  Committee  chair- 
man. Speaking  during  the  symposium  on 
"how  drugs  work,"  he  explained  that  the 
compound  had  been  discovered  by  one  of 
the  speakers,  Professor  J.  W.  Black,  while 
he  was  working  at  Smith,  Kline  &  French. 
It  had  been  found  useful  in  the  treatment 
of  peptic  ulcer  because  it  reduced  acid 
secretion ;  that  involved  a  hitherto  un- 
known histamine  receptor — H2 — which  was 
not  blocked  by  antihistamines  of  the 
mepyramine  type. 

Simple  classification 

Professor  J.  W.  Black,  University  College, 
London,  said  that  the  idea  of  receptors  as 
the  molecular  sites  where  hormones  acted 
had  led  to  a  simple  way  of  classifying 
many  different  agonists  and  antagonists. 
Unlike  enzymes,  which  could  often  be 
identified  both  as  chemical  entities  and 
by  the  appearance  of  reaction  products, 
receptors  had  still  to  be  identified  chemi- 
cally and  the  hormone  was  not  altered 
by  the  interaction.  Receptors  had  to  be 
defined  operationally  in  terms  of  the  char- 
acteristic tissue  or  biochemical  change 
which  the  hormone  produced. 

A  hormone  could  be  imagined  to  have 
the  shape  and  electronic  distribution  which 
not  only  allowed  it  for  an  instant  to  fit 
snugly  into  a  cleft  in  a  receptor  macro- 
molecule,  with  appropriately  reciprocal 
shape  and  charge  distribution  but  which, 
before  it  was  ejected  from  the  site  by 
thermal  agitation,  triggered  a  shift  in  the 
relative  positions  and  chemical  properties 
of  receptor  subunits.  Assuming  that  the 
Law  of  Mass  Action  applied  to  this  rever- 
sible interaction,  the  fraction  of  receptors 
occupied  with  increasing  concentrations  of 
hormone  was  readily  calculated.  This 
theoretical  log  concentration-occupancy 
curve  had  a  symmetrical  sigmoid  shape 
Real,  measured,  dose-response  curves  how- 
ever, although  also  usually  sigmoid  in 
shape,  had  only  a  superficial  resemblance 
to  the  theoretical  occupancy  curves.  Many 
distorting  factors  were  now  recognised, 
such  as  metabolism  of  agonist,  which 
meant  that  the  concentration  of  hormone 
in  equilibrium  with  the  receptors  might 
not  be  known,  and  spare  receptor  capacity 
which  obscured  the  relation  between 
receptor  activation  and  tissue  response. 
A  chemical  interpretafion  of  dose-res- 
ponse curves  was  not  yet  possible. 

However,  what  would  happen  to  a  foreign 
substance  sufficiently  like  the  natural  hor- 
mone that  receptor  binding  could  occur 
but  sufficiently  different  from  the  agonist 
that  the  sequence  of  events  going  from 
receptor  activation  to  final  tissue  response 
could  not  be  initiated?   Professor  Black 


asked.  Such  a  molecule  occupying  a  recep- 
tor for  an  instant  would  do  nothing  except 
momentarily  deny  access  of  an  agonist 
molecule  to  that  receptor — a  simple,  com- 
petitive, antagonism.  Reduction  in  the 
availability  of  free  receptors  had  the  same 
effect  on  the  mass-action  equation  as  a 
reduction  in  agonist  concentration.  The 
theoretical  concentration-occupancy  curve 
was  simply  shifted  to  the  right  along  the 
concentration  axis  in  proportion  to  the 
antagonist  concentration. 

If  this  imaginary  antagonist  did  not  also 
interfere  with  agonist  metabolism  or  post- 
receptor  processes,  then  real  dose-response 
curves  in  the  presence  of  varying  con- 
centrations of  antagonist  would  be  shifted 
to  the  right  to  the  same  extent  as  the  under- 
lying occupancy  curves.  The  concentration 
of  antagonist  which  would  occupy  half  the 
receptors  a*  any  moment  displaced  dose- 
response  curves  by  a  factor  of  2 — in  phar- 
macological jargon,  a  dose-ratio  of  2.  This 
concentration  would  be  characteristic  for 
each  antagonist-receptor  pair  and  was  de- 
fined as  the  dissociation  constant  (Kb).  Dis- 
sociation constants  were  estimated  from 
Schild  plots  which  related  log  (antagonist 
concentration)  to  the  degree  of  curve  dis- 
placement expressed  as  log  (dose  ratio-1). 
For  a  competitive  antagonist  this  plot 
should  be  linear  over  at  least  a  103  range 
of  antagonist  concentration  and  have  a 
slope  of  unity.  Dissociation  constants  were 
expressed  in  mol  I"1  or  M  for  molar  and 
were  usually  low  concentrations  expres- 
sed in  pA  notation  eg  K,,  =  1  x  Ifr'M 
became  pA,  =  7. 

A  measured  pA,  was  essential  both  in 
chemical  characterisation  of  receptors  and 
in  the  pharmacological  classification  of 
agonists  and  antagonists.  If  a  compound 
was  found  to  have  indistinguishable  pA., 
values  on  several  tissues,  it  was  likely  that 
a  homogenous  receptor  population  media- 
ted the  actions  of  the  test  hormone  eg  pro- 
pranolol had  the  same  pA2  value  against 
the  cardiac  excitatary  actions  of  adrenaline 
as  against  the  inhibitory  action  of  the  hor- 


mone on  bronchial  muscle — evidence  which 
supported  the  hypothesis  that  the  same 
receptors,  /i-receptors,  were  involved. 

The  development  of  new  drugs  with 
highly  selective  properties  had  been  greatly 
facilitated  by  the  discovery  that  many 
hormone  receptors  were  not  homogenous, 
Professor  Black  continued.  The  idea  that 
one  hormone  might  interact  with  two 
different  receptors  and  take  part  in  two 
quite  different  types  of  chemical  reaction, 
was  not  foreign  to  biochemistry.  The 
established  group  of  /^-adrenoceptor  ant- 
agonists and  the  newer  group  of  histamine 
H-j-receptor  antagonists  were  examples  of 
exploitation  of  receptor  heterogeneity. 

Dr  T.  J.  Franklin,  research  manager, 
biochemistry  department,  ICI  Ltd,  phar- 
maceuticals division,  explained  that  en- 
zymes could  be  considered  as  drug-recep- 
tors because  a  number  of  drugs  produced 
their  therapeutic  effects  by  interacting 
specifically  with  certain  enzymes.  The 
usually  accepted  distinction  between  recep- 
tors and  enzymes  was  that  enzymes  were 
concerned  specifically  with  catalysing 
chemical  reactions  in  living  organisms 
whereas  pharmacological  receptors  were 
without  catalytic  activity  although  some- 
times controlled  the  catalyst  activity  of 
certain  enzymes. 

Without  enzymes  the  countless  chemical 
reactions  of  living  cells  could,  for  the  most 
part,  only  proceed  under  extreme  condi- 
tions of  temperature  and  pH.  Enzymes 
speeded  up  chemical  reactions  but  were 
themselves  chemically  unchanged  although 
they  were  transiently  altered  during  the 
course  of  the  reaction.  Another  essential 
property  was  their  greater  specificity. 

Inhibition  mechanisms 

Inhibitors  of  enzyme  reactions  acted  in 
one  of  three  ways:  An  inhibitor  chemi- 
cally resembling  the  normal  substrate  might 
impersonate  the  substrate  at  the  enzyme's 
active  site,  preventing  access  of  the  natural 
substrate  ie  competitive  inhibition.  Its 
action  might  be  overcome  if  the  natural 
substrate  accumulated  and  crowded  the 
inhibitor  off  the  active  site.  The  success  of 
a  competitive  inhibitor  depended  mainly 
on  the  tightness  with  which  it  fitted  into 
the  active  site. 

Non-competitive  inhibitors  worked  by 
combining  with  some  chemical  grouping 
at  the  active  site  of  the  enzyme  that  was 
essential  for  the  catalytic  conversion  of 
the  substrate  or  for  the  binding  of  the 
substrate  to  the  active  site.  Excess  substrate 
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uld  not  reverse  the  action  of  non- 
mpetitive  inhibitors.  The  three-dimen- 
inal  structure  of  enzymes  often  deter- 
ned  the  accessibility  of  reactive  chemical 
Dups  to  non-competitive  inhibitors.  As 
;  three-dimensional  structure  of  an  en- 
me  in  one  species  could  differ  signifi- 
ntly  from  an  analogous  enzyme  with  the 
me  function  in  another  species,  the  like- 
ood  of  species-specific  attack  on  en- 
mes  with  non-competitive  inhibitors  was 
rrespondingly  greater  than  with  compe- 
ive  inhibitors. 

A  third  type  of  inhibitor  used  an  allo- 
;ric  mechanism.  The  three-dimensional 
ape  of  the  active  site  and  the  arrange- 
?nt  of  the  chemical  groups  of  the  en- 
me  that  interacted  with  the  substrate 
:re  governed  by  the  architecture  of  the 
zyme's  polypeptide  chains.  Several  en- 
mes  were  affected  by  chemicals  binding 

specific  secondary  or  allosteric  sites 
/ay  from  the  active  site.  The  interaction 

an  appropriate  chemical  with  the  allos- 
■ic  site  influenced  the  catalytic  activity 

the  enzyme  perhaps  by  indirectly  alter- 
g  the  geometry  of  the  active  site. 

camples 

r  Franklin  quoted  dihydrofolate  re- 
ctase  inhibitors  as  examples.  In  the 
iman  liver  proguanil  was  metabolised  to 
triazine  compound  which  was  the  active 
iti-malarial  molecule.  This  metabolite 
hibited  the  enzyme  dihydrofolate  reduc- 
se  (DHF)  which  converted  the  dihydro- 
rm  of  folic  acid  to  the  essential  tetra- 
fdro-form.  The  proguanil  metabolite  in- 
bited  only  the  enzyme  of  the  malarial 
rasite;  the  DHF  of  human  cells  was 
rtually  unaffected.  Drugs  like  pyrimetha- 
ine  and  trimethoprim  resembled  only 
irt  of  the  dihydrofolic  acid  molecule  and 
•obably  bound  to  that  region  of  DHF 
hich  recognised  the  pteridine  portion  of 
>  substrate.  Complete  analogues  of  di- 
rdrofolic  acid  such  as  methotrexate  and 
ninopterin,  however,  were  much  less 
lecific  and  were  powerful  inhibitors  of 
1  DHFs.  While  such  compounds  were  of 
S>  use  against  bacterial  and  parasitic 
seases  they  had  found  an  important  place 
i  the  treatment  of  certain  malignancies. 
In  drug  research  enzymes  were  used  to 
'aluate  the  activities  of  new  chemicals  in 
1  belief  that  if  the  right  enzymes  were 
losen  it  might  be  possible  to  predict 
:tivity  against  disease  processes  in 
Jmans.  Diseases  of  dysfunction  might 
so  respond  to  the  inhibition  of  certain 
■y  enzymes,  although  the  problem  of 
•ecificity  of  action  then  became  more 
:ute;  desirable  inhibition  in  a  malfunc- 
oning  organ  might  be  accompanied  by 
hibition  of  the  same  enzyme  elsewhere 
i  the  body  resulting  in  unacceptable  side- 
fects.  But  chemical  modification  of  a 


drug  could  alter  its  physical  properties  so 
as  to  achieve  a  relatively  selective  tissue 
distribution  in  the  body.  Tissue  specificity 
might  also  be  possible  when  the  target 
enzyme  was  one  of  a  family  of  isozymes, 
different  molecular  forms  of  the  same  en- 
zyme which  occurred  within  the  same 
organism.  The  target  isozyme  could  be 
more  sensitive  to  an  inhibitor  than  the 
related  isozymes  in  other  tissues. 

Dr  R.  B.  Barlow,  University  of  Bristol, 
explained  that  experimentally  it  was  pos- 
sible to  measure  the  affinity  of  many 
antagonists  for  receptors  in  conditions  not 
complicated  by  drug  transport  or  metabol- 
ism. It  was  much  more  difficult  to  mea- 
sure the  affinity  of  agonists  and  to  assess 
their  ability  to  activate  receptors.  However, 
it  was  getting  to  the  stage  where  it  could 
be  possible  to  experiment  in  the  test  tube 
with  the  drug  and  receptor  alone. 

If  an  antagonist  B  competed  with  an 
agonist  A  for  a  receptor  R,  the  process 
could  be  represented :  A  +  R  =  AR, 
B  +  R  =  BR.  The  effects  of  the  agonist 
were  reduced  by  the  presence  of  the 
antagonist  but  the  block  could  be  over- 
come by  increasing  the  concentration  of 
agonist.  If  the  response  produced  by  a 
concentration  (a)  of  agonist  on  its  own  was 
exactly  the  same  as  that  produced  by  a 
concentration  (A)  of  agonist  in  the  pre- 
sence of  a  concentration  (B)  of  the  anta- 
gonist then  (A) /(a)  =  1  +  (B)K„  (Gaddum 
and  Schild)  where  Kb  was  the  affinity  con- 
stant of  the  antagonist.  From  the  Van't 
Hoff  relation  the  Gibbs  free  energy  for 
the  binding  of  antagonist  to  receptor,  x\G 
—  RTlnKb  where  R  was  the  gas  constant 
and  T  the  temperature,  so  by  measuring 
the  dose-ratio,  (A)  1(a),  produced  by  the 
concentration  (B)  of  antagonist,  and  cal- 
culating the  affinity  constant  Kb,  it  was 
possible  to  estimate  the  size  of  the  force, 
measured  as  the  Gibbs  free  energy,  which 
made  the  antagonist  stick  to  the  receptor. 

Estimates  of  the  size  of  the  chemical 
forces  were  based  on  the  attractions  be- 
tween charges  in  space  and  might  not  be 
applicable  to  the  receptor  environment, 
especially  if  it  contained  water  eg  the 
attraction  between  a  positively  charged 
group  in  a  drug  and  a  negatively  charged 
group  in  a  receptor  might  be  reduced  con- 
siderably if  hydration  shells  of  water  mole- 
cules surrounded  the  charges.  Hydrogen- 
bonds  might  be  much  weaker  in  water,  a 
highly  hydrogen-bonded  solvent,  than  in 
other  solvents  or  in  the  crystalline  stale. 
However,  the  tendency  of  groups  such  as 
methylene  (-CTL-)  to  become  associated, 
so  as  to  have  a  minimum  surface  of  con- 
tact with  water,  could  lead  to  strong 
hydrophobic  associations  which  greatly 
exceed  expected  Van  der  Waals  forces. 

Affinities  measured 

Measurements  had  been  made  of  the 
affinity  of  numerous  compounds,  particu- 
larly for  the  muscarine-sensitive  acetylcho- 
line receptors  of  the  isolated  guinea-pig 
ileum,  and  it  was  possible  to  calculate  the 
contribution  a  particular  chemical  feature 
made  to  binding,  eg  a  comparison  of  the 
affinity  of  the  benzilic  ester  (Ph,C(OH) 
COO-)  of  choline  with  that  of  diphenyl- 
acetic  ester  (Ph2CHCOO-)  showed  the 
effect  of  the  hydroxyl  group  and  so  per- 
haps indicated  the  strength  of  hydrogen 
bonding  occurring. 
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The  replacement  of  methylene  (CH2-) 
by  groups  containing  the  more  polar  oxy- 
gen atom  (-O-,  -CO-)  did  not  lead  to  large 
increases  in  affinity  but  the  introduction 
of  methylene,  phenyl  or  cyclohexyl  groups 
could  lead  to  substantial  increases  in 
affinity,  roughly  rela'ed  to  the  size  of  the 
group  added,  which  was  to  be  expected  if 
the  binding  was  predominantly  hydropho- 
bic. The  great  variation  in  the  effects  of 
groups  on  affinity  made  it  difficult  to  pre- 
dict the  affinity  of  new  compounds  with 
any  certainty.  The  contribution  a  group 
made  to  affinity  was  the  net  effect  of  what 
it  could  make  in  an  ideal  situation,  offset 
by  the  loss  in  binding  due  to  the  distur- 
bance caused  to  existing  binding.  If  there 
were  changes  in  the  arrangement  of  the 
drug  at  the  receptor  because  of  the  change 
in  drug  structure  there  would  be  changes 
in  the  entropy  of  adsorption  with  variable 
effects  on  free  energy. 

Receptors  need  not  necessarily  be  rigid 
but  could  be  altered  by  the  drug,  an  idea 
supported  by  the  phenomenon  of  desensi- 
tisation.  Decamethonium  and  suxametho- 
nium were  agonists  at  the  neuromuscular 
junction  but  rapidly  produced  a  block  by 
desensitising  the  receptors.  The  most  satis- 
factory explanation  was  that  the  receptor 
was  changed  to  a  different  refractory  form. 
With  agonists,  a  change  in  receptor  con- 
formation might  lead  to  changes  in  per- 
meability to  ions  or  to  other  events  which 
could  lead  to  a  biological  response. 

If  the  receptor  was  no  longer  a  single 
species  the  interactions  of  agonist  and 
antagonist  with  it  would  be  more  complex 
and  the  simple  model  for  competition,  for 
instance,  on  which  the  Gaddum-Schild 
equation  was  based  would  be  inadequate. 


Industry's  role  in 
population  growth 

The  pharmaceutical  industry  has  played  a 
major  part  in  creating  the  population 
explosion,  with  many  millions  of  people 
living  now  because  of  the  development  of 
life-saving  drugs. 

Professor  W.  W.  Fletcher,  head  of  the 
biology  department,  University  of  Strath- 
clyde,  suggested  that  the  industry  had  now 
an  equally  important  part  to  play  in  solv- 
ing the  problem  by  developing  drugs  that 
would  ensure  not  so  many  people  were 
born.  In  his  Conference  lecture,  "our 
environment — past,  present,  future,"  Pro- 
fessor Fletcher  said  that  in  spite  of  the 
"pill's"  major  impact,  world  population 
had  gone  over  the  4,000  million  mark, 
compared  with  1,500m  in  1900  and  2,500m 
in  1950.  A  further  70m  people  would  be 
added  this  year.  While  recent  figures  had 
shown  no  population  increase  in  Britain, 
the  rate  of  increase  in  Asia  was  remark- 
able. By  the  end  of  this  century  Asia 
would  have  as  many  people  there  as  in 
the  whole  world  today.  Globally,  the  pre- 
sent rate  of  population  growth  implied  a 
doubling  of  human  numbers  in  less  than 
50  years. 

Professor  Fletcher  concluded :  "The  task 
before  you  as  pharmacists  is  an  awe- 
inspiring  one.  On  its  solution  depends  the 
whole  future  of  civilised  man.  The  alterna- 
tive is  that  we  go  down  in  a  holocaust  of 
war,  disease  and  famine." 
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BPC  ST.  ANDREWS:  PROFESSIONAL  SESSION 

Need  to  define  the  pharmacist's 
role  and  review  training 


The  Society  must  define  the  pharmacist's 
role  so  that  pharmaceutical  education  pro- 
vides "the  right  skills  for  the  job",  said 
Mr  J.  A.  Baker,  area  pharmaceutical 
officer,  Westminster,  Kensington  and 
Chelsea  Area  Health  Authority. 

Today's  education  and  training  failed  to 
equip  most  pharmacists  either  lor  the 
present  or  the  future,  he  told  Wednesday 
morning's  professional  session.  It  was 
unlikely  that  differences  in  interests  or 
opinions  within  the  profession  could  be 
resolved,  but  its  objectives  must  be  clearly 
defined  to  identify  the  skills  needed  and 
the  education,  training  and  experience 
necessary  to  acquire  these  skills.  Mr  Baker 
blamed  the  Society,  rather  than  the 
schools,  for  failure  to  evaluate  current 
pharmaceutical  education. 

The  pharmacy  degree  course  should 
include  a  basic  study  of  clinical  and 
behavioural,  as  well  as  pharmaceutical, 
sciences,  a  basic  understanding  of  manage 
ment  theory  and  the  health  care  system, 
and  controlled  experience  of  pharmacy 
practice,  including  contact  with  the  health 
professions  and  patients.  The  Society 
should  also  set  much  higher  standards  of 
preregistration  training  and  monitor  this 
training  more  closely. 

Causes  of  frustration 

Lack  of  involvement  and  opportunity 
to  use  scientific  knowledge  were  major 
causes  of  the  frustration  felt  by  many 
pharmacists.  "Current  concepts  of  phar- 
macy practice  may  be  acceptable  to  many 
pharmacists  who  qualified  in  the  past, 
but  they  do  not,  in  general,  satisfy  the 
expectations  of  today's  graduates  and  it 
should  be  remembered  that  any  funda- 
mental changes  in  practice  would  take  at 
at  least  a  generation  to  implement",  said 
Mr  Baker. 

The  Society  should  commit  itself  to  the 
principle  of  greater  pharmacist  collabora- 
tion with  other  health  professions  and 
involvement  in  influencing  the  rational 
use  of  drugs,  Mr  Baker  added.  But  in  the 
final  analysis  it  was  up  to  the  individual 
practitioners  to  chart  a  more  rewarding 
course  for  pharmacy. 

Changes  in  hospital  pharmacy  practice 
during  the  past  10  years  had  led  to  closer 
collaboration  with  clinical  staff  to  improve 
efficiency  and  safety  in  the  use  of  drugs, 
Mr  Baker  continued.  But  deficiencies  in 
staffing  resources  and  in  education  and 
training  were  at  present  the  greatest 
obstacles  to  progress.  Having  no  education 
in  pathology,  only  a  limited  knowledge 
of  therapeutics  and  a  scanty  understanding 
of  medicine,  pharmacists  had  difficulty 
communicating  with  doctors.  Pharma- 
cists in  charge  of  drug  information  centres 
frequently  had  limited  clinical  knowledge 
and  no  training  in  information  science  or 
the  evaluation  of  medical  literature. 


But  despite  its  present  difficulties,  clini- 
cal pharmacy  had  enhanced  the  moti- 
vation of  pharmacists  (although  not 
always  for  the  right  reasons),  given  them 
a  wider  perspective  of  health  care  in 
hospitals  and  allowed  them  to  make  better 
use  of  their  scientific  knowledge. 

Earlier,  Dr  Joseph  Oddis,  executive 
director,  American  Society  of  Hospital 
Pharmacists,  described  clinical  pharmacy 
in  the  United  States,  which  was  moving 
towards  a  position  of  "clinical  pharmacy 
as  a  norm  of  practice"  when  it  might  no 
longer  be  necessary  to  use  the  word 
"clinical"  in  describing  patient-oriented 
pharmacy  service.  There  would  be  a 
greater  demand  for  well-trained  suppor- 
tive personnel,  who  would  be  responsible 
for  routine  drug  distribution. 

He  predicted  that  within  a  few  years 
the  doctor  of  pharmacy  degree  would  sup- 
plant the  bachelor  of  science  degree  as  the 
pharmacist's  standard  qualification.  The 
PharmD  was  analogous  academically  to 
the  doctor  of  medicine  or  doctor  of  dental 
surgery  degrees  and  required  from  one  to 
three  years  beyond  the  BS  degree,  which 
already  had  a  strong  clinical  emphasis. 

Dr  Oddis  described  the  clinical  pharma- 
cist as  seeing  his  primary  role  the  pro- 
motion of  safe  and  effective  drug  use,  with 
the  patient  as  the  focal  point  of  his  prac- 
tice. He  was  involved  not  only  in  drug 
distribution  but  also  in  the  formulation 
and  review  of  therapeutic  decisions. 

Discussion 

Opening  the  discussion.  Professor  P.  F. 
D'Arcy,  Belfast,  said  the  PharmD  seemed 
to  be  becoming  the  basic  qualification  in 
the  USA;  he  understood  how  it  related 
to  hospital  work,  but  how  was  it  related  to 
community  practice?  Dr  Oddis  replied  that 
it  was  a  question  of  creating  a  high  expec- 
tation which  might  not  be  fully  satisfied 
in  another  sphere,  but  perhaps  some  frus- 
tration experienced  by  such  graduates  in 
community  practice  might  help  towards 
more  use  of  the  degree  in  that  sphere. 

Dr  M.  S.  Parker.  Brighton,  felt  thai 
pharmacy  schools  had  been  much  casti- 
gated during  the  Conference,  and  asked  if 
the  excellence  shown  in  the  science  sessions 
were  to  be  lost.  He  felt  that  the  impact 
of  community  pharmacy  had  to  be 
changed;  in  the  vicinity  of  Brighton 
Polytechnic  there  was  a  well  known,  well 
lit  pharmacy  with  scantily  clad  ladies 
advertising  suntan  preparations.  Mr  Baker 
replied  that  while  he  had  a  lot  of  support 
for  Dr  Parker's  views,  he  felt  the  phar- 
macy course's  priorities  and  balance 
needed  to  be  re-examined ;  however,  he 
agreed  that  "we  mustn't  throw  pharma- 
ceutical science  out  of  the  window." 

Mr  J.  P.  Bannerman,  president,  chairing 
the  meeting,  added  that  there  was  a  lack  of 
realisation   in   academic  circles  of  what 


the  community  pharmacist  did  in  h 
emporium.  "If  you  take  the  pharmaci 
out  of  the  emporium  .  .  .  and  put  him  i 
a  health  centre  environment,  you  don't  g' 
asked  for  advice  by  the  public."  ¥. 
added  that  he  had  had  experience  of  th: 
in  Glasgow. 

Dr  R.  E.  Gilbert,  Nottingham,  felt 
had  to  be  realised  that  in  three  years 
graduate  could  not  be  turned  out  capab 
of  running  a  production  or  quality  contr 
unit  in  a  hospital  and  he  advocated  th. 
graduates    should    read    for    a  furth 
diploma  if  they  wished  to  specialise.  N 
Baker  said  that  ways  had  to  be  found 
improve    pre-registration    training — whic 
was  currently  "extremely  variable"  in  bo; 
hospital  and  community — and  he  believe 
that  the  Pharmaceutical  Society  had  to  s 
a  higher  standard. 

Graduate  recluses' 

Professor  M.  Rowland.  Manchester,  sa 
he  did  not  know  of  any  other  professic 
than  pharmacy  where  the  teachers  we 
not  practitioners  of  their  profession.  Y 
felt  that  the  development  of  skills  of  cor 
munication  were  important ;  some  gra> 
uates  excelled  in  scientific  work  but  cou 
not  communicate  and  were  recluses.  Pr 
fessor  M.  Donbrow,  Jerusalem,  believe 
that  the  profession's  first  degree  should  1 
science  based,  followed  up  by  MSc,  Phi 
and  post-doctoral  studies ;  however  tho; 
who  left  with  a  degree  needed  mo 
clinical  pharmacy  than  they  received 
the  moment.  There  could  not  be  a  chanj 
straight   over  to   a   doctors  degree. 

Professor  A.  M.  Beckett  posed  tl 
question  "Do  we  want  a  university  educ 
tion  or  a  trade  school?"  Later  he  suggeste 
that  university  authorities  were  alreac 
beginning  to  question  the  course's  positir 
in  universities.  The  problem  with  orie' 
tation  was  that  a  lot  of  members  of  sta 
were  not  pharmacists.  On  clinical  pha 
macy,  he  was  unhappy  at  allowing  anotln 
devisive  term  into  the  profession. 

Professor  D'Arcy  said  that  a  lot  of  wh 
Mr  Baker  had  suggested  should  be  in  tl 
course  was  already  in  some  courses.  Fffi 
universities  already   provided  courses 
clinical  pharmacy,  but  at  the  present  tin 
of  very  real  stringency  no  more  mont 
would  be  available.  Also  the  student-sta 
ratio  was  wrong;   for  clinical  studies 
should  be  3  to  1  but  in  his  department 
was  about  9  to  I . 

The  session  ended  on  an  optimistic  no 
from  Dr  Oddis  who  said  that  when  f 
issue  was  difficult,  it  was  never  resolve 
at  a  first  meeting,  but  a  "gestation"  peric 
was  needed  for  resolution  of  problem 
The  discussion  had  been  "a  good  omer 
and  he  encouraged  the  profession  to  coi 
tinue  to  discuss  the  issue,  and  "in  three  I 
five  years  time,  things  will  look  qui 
different,"  he  predicted. 
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Warning  on 
sensitivities 


Pharmacists  risk  losing  their  ability  to  dis- 
pense through  touching  many  drugs  with 
unprotected  hands. 

That  warning  was  given  by  Dr  W.  K.  S. 
Moore,  chief  medical  officer,  Boots  Co 
Ltd,  to  a  Conference  scientific  forum  on 
health  hazards  at  work.  He  said  that  skin 
conditions  are  the  commonest  occupational 
disease  amongst  pharmaceutical  workers , 
90  per  cent  of  occupational  dermatitis  "is 
the  result  of  direct  irritation  by  acids, 
alkalis,  fat  solvents  and  protein  denatur- 
ants"  and  the  remaining  10  per  cent  arose 
from  allergic  reactions. 

Dr  Moore  continued:  "Drugs  are  par- 
ticularly liable  to  cause  allergy,  and  we 
have  had  experience  of  cases  caused  by 
antibiotics — particularly  penicillin  and 
streptomycin — emetine,  lignocaine,  mer- 
cury and  fluorescein  dyes  to  name  but  a 
few."  In  some  cases  the  implications  of 
such  a  sensitivity  was  painfully  clear,  Dr 
Moore  said.  "It  means  that  pharmacists 
sensitised  to  a  drug  cannot  work  in  a 
department  or  dispensary  where  the  aller- 
genic material  is  used.  This  virtually 
means  the  end  of  a  career  in  dispensing. 
Fortunately  this  rarely  occurs,  but  the 
lesson  should  be  learned  that  pharmacists 
should  not  handle  drugs  with  unprotected 
hands  so  that  sensitisation  is  avoided 
altogether." 

Dr  Moore  also  suggested  that  environ- 
mental and  personal  monitoring  was  essen- 
tial to  protect  hospital  pharmacists  who 
came  into  contact  with  large  quantities  of 
radio-active  iodine. 

On  hazards  faced  by  workers  in  the 
pharmaceutical  industry,  he  felt  one  of 
the  most  disturbing  dangers  was  faced  by 
research  workers  testing  new  drugs  on 
small  animals.  "For  some  time  we  have 
been  aware  that  a  number  of  animal  work- 
ers develop  allergic  symptoms,  such  as  hay 
fever,  urticaria  and  asthma,  but  recently 
we  have  found  these  symptoms  to  be  much 
more  frequent  than  was  realised. 

"A  survey  of  our  biological  research 
workers  revealed  that  about  20  per  cent 
had  some  type  of  allergic  symptom  and 
that  almost  5  per  cent  had  had  to  be  trans- 
ferred  to    avoid    work    with  laboratory 


Among  members 
from  Northern 
Ireland  were,  left  to 
right:  Professor  P. 
F.  D'Arcy,  Queen's 
University  of  Belfast, 
R.  G.  McMullan, 
pharmaceutical 
officer,  CSA, 
M.  C.  Boyd,  Mrs  V. 
P.  Eakin,  Mrs  C. 
O'Rourke,  T.  G. 
Eakin,  president, 
PSNI,  J.  Chambers 


animals.  Most  cases  of  allergy  involve  the 
use  of  rats,  but  other  species  such  as  cats, 
rabbits  and  mice  are  by  no  means  blame- 
less," he  added. 

Other  types  of  allergies  did  occur.  In 
one  case  a  chemical  plant  had  to  be  shut 
down  until  adequate  measures  of  dust  con- 
trol were  devised  and  installed.  Some  of 
the  staff  complained  of  breathlessness  and 
the  foreman  of  the  plant  was  so  affected 
he  could  hardly  walk. 

Unfortunately  allergic  properties  gener- 
ally appeared  only  when  full  production 
began.  "Recently  we  had  experience  of 
research  workers  who  became  flushed  after 
working  with  a  new  synthetic  product 
currently  under  investigation  for  a  variety 
of  pharmaceutical  and  horticultural  pur- 
poses. The  flushing  usually  involved  the 
blush  area,  though  other  parts  of  the  skin 
surface  might  be  affected,  and  it  occurred 
some  hours  after  exposure,  usually  in  a 
warm  environment,  and  often  after  small 
amounts  of  alcohol." 

Several  of  the  staff  had  parties  spoiled 
by  ribald  comments  of  their  friends,  Dr 
Moore  continued.  Although  that  response 
was  confined  to  the  capillary  circulation 
of  the  skin  its  mechanism  had  yet  to  be 
illucidated  and  strict  precautions  were 
being  adopted  to  avoid  staff  in  produc- 
tion or  field  trials  being  so  affected. 

Safety  committees  needed 

Workers  committees  should  be  set  up  in 
drug  research  laboratories  to  discuss  safety 
regulations  which  are  necessary  to  pro- 
tect them  from  the  dangers  of  infection, 
suggested  Dr  W.  F.  Wheater,  senior  lec- 
turer in  microbiology,  Dundee  University. 
"The  main  causes  of  failure  to  maintain 
safety  from  micro-organisms  now  lie  in 
areas  of  human  fallibility",  he  suggested. 

"The  cost  of  safety,  the  inconvenience  of 
safety,  ignorance  of  safety  and  the  acci- 
dent will  all  lead  to  infection  of  laboratory 
workers.  In  assessing  the  cost  of  safety 
the  result  of  an  accident  must  be  recog- 
nised in  terms  of  compensation  and  loss 
of  trained  staff.  On  the  other  hand  the 
outlay  necessary  to  make  a  laboratory 
safe  cannot  be  costed  simply  in  terms  of 
equipment  and  facilities.  It  may  be  neces- 
sary to  employ  additional  staff  because 
safe  procedures  are  slower  than  risky 
ones,"  he  added. 

The  natural  tendency  was  to  do  some- 
thing by  the  shortest  route,  "and  it  is  only 
when  the  shortest  route  is  also  seen  to  be 
manifestly  treacherous  that  alternative 
routes  will  be  considered."  The  problem 
was  to  involve  the  bench  worker  in  safety 
and  Dr  Wheater  suggested  that  a  senior 
member  of  staff  should  be  appointed  as 
safety  officer. 


More  and  more  constipated  people 
are  finding 

NY  LAX 


to  be  the  ideal 

LAXA  TIVE 

.  .  .  especially  those  who  are  on  a 

SLIMMING  DIET 

The  added  Vitamin      contained  in 
this  herbal  and  vitamin 
formulation  assists  in  oxidising 
starches  and  makes  up  for  any 
possible  deficiency  in  the  diet. 

SALES 

have  been  increasing  steadily  since 
this  line  was  introduced  in  1940, 
but  now, 

THIS  YEAR 

they  have  exceeded  all    ,\  \  V, .  " 
our  budgeted  production  plans. 

ARE  YOU  MISSING 
OUT  on  NYLAX? 

The  modern  vitamin  &  herbal  laxative. 
Nylax  (22p).  £1-82  doz. 

Direct  from 

British  Chemotheutic  Products  Ltd., 

(makers  of  Optabs) 

Kemtheutic  House,  Grant  Street, 
Bradford,  West  Yorks. 

Telephone:  Bradford  (0274)  22005 

Or  order  singles  through  your  usual 
wholesaler. 
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From  October  4th  Maxolon  syrup  will  be  available  in  new 
200ml  and  1  litre  sizes,  replacing  the  current  100ml  pack. 

The  new  200ml  pack  means  that  a  week's  adult  treatment  can 
be  dispensed  in  one  bottle.  And  a  5%  discount  on  the  big  new 
1  litre  pack  means  extra  value  as  well  as  extra  room  on 
your  shelf. 

Both  new  presentations  are  the  result  of  your  requests 
and  a  steadity  increasing  demand  for  Maxolon. 
Further  information  is  available  on  request. 


Beecham  Research  Laboratories,  Brentford,  England. 


Maxolon 


Maxolon*  (metoclopramide)  is  a  product  of 


Maxolon  Syrup  goes  maxi! 
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?PC  HISTORY  SESSION 

Jevelopment 
if  IV  saline 

"he  Early  Days  of  Intravenous  Saline  was 
he  title  of  the  paper  given  by  Dr  A.  H. 
J.  Masson,  consultant  anaesthetist,  Royal 
nfirmary,  Edinburgh,  at  the  History  of 
'harmacy  session  on  Tuesday  last  week. 
)r  Masson  said  priority  of  the  intra- 
enous  administration  of  drugs  must  be 
ccorded  to  that  many  sided  genius — 
rchitect,  astronomer,  mathematician, 
natomist,  cofounder  and  later  president 
if  the  Royal  Society — Dr  Christopher 
Vren  who  at  the  age  of  24  was  "the  first 
mthor  of  the  noble  and  anatomical  experi- 
nent  of  injecting  liquors  into  the  veins  of 
nimals  ...  by  which  operation,  divers 
reatures  were  immediately  purged, 
'omited,  intoxicated,  killed  or  revived 
.ccording  to  the  liquors  injected". 

These  experiments  were  later  performed 
lefore  the  Royal  Society  and  Pepys 
ecords  how  he  went  with  Mr  Clark  the 
urgeon  to  see  the  experiment  of  letting 
>pium  into  the  hind  limb  of  a  dog.  At  the 
loyal  Society,  the  earliest  experiments  in 
)lood  transfusion  were  performed  and 
'epys  again  records  how  they  did  hire  a 
'poor  and  debauched  man  for  20  shillings" 
o  have  the  sheep's  blood  let  into  him. 

Experiments  in  the  19th  century 

lit  from  then  until  the  19th  century, 
lothing  more  was  done.  In  the  1820s,  a 
'ew  tentative  experiments  were  carried  out. 
fames  Blundell  at  Guys  Hospital  pioneered 
)lood  transfusion.  About  the  same  time, 
"rancois  Magendie  the  French  physiologist 
ind  pharmacologist  found  that  the  injec- 
ion  of  warm  water  into  the  vein  of  a  rabid 
log  would  make  in  quiet.  In  1824  a  Boston 
)hysician  named  Hale  allowed  a  friend  to 
nject  joz  castor  oil  into  a  vein  in  his  left 
irm  whereupon  he  immediately  exper- 
enced  nausea,  dizziness  and  severe  bowel 
listurbance.  His  arm  became  inflamed  and 
le  took  a  month  to  recover. 

Dr  Masson  then  referred  to  the  Indian 
cholera,  first  reported  in  1817,  which  by 
830  had  reached  Europe.  The  Privy 
Council  in  London  set  up  a  Board  of 
■lealth  which  later  made  recommendations 
o  control  and  contain  any  outbreak  in 
Jritain  and  how  to  treat  the  victims.  The 
nedical  journals  began  to  be  filled  with 
eports  of  methods  of  treatment.  To 
ounter  persistent  vomiting,  emetics  were 
;iven.  The  intractable  diarrhoea  was 
:xacerbated  by  "drastic  purgatives  at  one 
nd  and  clysters  at  the  other".  Patients 
lying  from  want  of  circulating  fluid  were 
xsangiinated  by  blood  letting  and 
ihysical  treatments  or  assaults  ranged  from 
he  red  hot  iron  and  the  boiling  water 
'lister  to  electric  shocks. 

Dr  Masson  pointed  out  that  the  cause 
if  death  in  cholera  is  a  depletion  of 
luids  from  the  body  due  to  enormous 


losses  of  water  and  electrolytes  from  per- 
sistent diarrhoea  and  vomiting.  It  is  this 
loss  of  fluid  that  accounts  for  the  tarry 
consistence  of  the  blood  and  the  "blue- 
ness"  of  the  blue  cholera. 

One  report  in  the  Lancet  from  a  Dr  W. 
B.  O'Shaughnessy  was  entitled  "A  Pro- 
posal for  a  new  method  of  treating  cholera 
by  the  injection  of  highly  oxygenated  salts 
into  the  venous  system".  His  theory  was 
that  in  order  to  counter  the  blueness  of 
the  blood,  an  oxidising  agent  should  be 
injected  since  the  inhalation  of  oxygen  had 
proved  fruitless  and  he  suggested  that  "the 
injection  of  nitrate  of  potash  or  chlorate 
of  potash  at  the  veins  could  possibly  do 
no  mischief  and  might  effect  much  good". 

In  seeming  proof  of  his  hypothesis,  he 
had  injected  a  dog  with  potassium  chlor- 
ate in  tepid  water  on  several  occasions  and 
he  observed  that  the  blood  drawn  from 
the  brachial  vein  thereafter  had  a  fine 
scarlet  colour. 

Underlying  concepts 

O'Shaughessy's  concept  was  of  oxidis- 
ing the  blood  and  he  had  no  thought  of 
rehydration  at  this  time  but  in  a  sub- 
sequent paper  he  referred  to  the  work  of 
two  Russians  who  had  actually  analysed 
the  blood  of  cholera  patients  and  had 
found  that  it  was  deficient  in  both  fluids 
and  electrolytes.  From  their  work  he  con- 
cluded that  the  objective  of  treatment 
should  be  first  to  restore  the  blood  to  its 
normal  specific  gravity  and  second  to 
restore  its  deficient  saline  content ;  and  he 
recommended  that  fluids  should  be  given, 
not  withheld,  and  given  by  any  route 
including  the  intravenous  one.  For  all  his 
recommendations  and  descriptions  of  how 
the  injection  should  be  done,  O'Shaugh- 
nessy never  in  his  life  saw,  far  less 
performed,  an  intravenous  saline  infusion. 

Two  months  after  this  report,  the 
Lancet  printed  a  letter  from  Dr  Robert 
Lewins,  secretary  to  the  Leith  Board  of 
Health.  The  letter  was  entitled  "Injection 
of  Saline  Solution  in  Extraordinary 
Quantities  into  the  Veins  in  cases  of 
Malignant  Cholera". 

To  Dr  Thomas  Latta,  he  said,  is  due 
the  merit  of  first  having  recourse  to  this 
practice  which  had  the  most  wonderful  and 
satisfactory  effect  and  he  predicted  that 
"venous  injections  are  a  method  of  treat- 
ment which  will  lead  to  important  changes 
and  improvements  in  the  practice  of  medi- 
cine and  will  entitle  Dr  Latta's  name  to  be 
placed  among  the  numbers  of  those  who 
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have  really  contributed  to  the  improve- 
ment of  the  healing  art". 

The  solution  Latta  used  was  Muriate  of 
Soda  (NaCl)  2drs  and  Carbonate  of  Soda 
2  scruples  to  60ozs  water — this  to  be 
strained  through  "shammoy"  leather  and 
warmed  to  a  temperature  of  108  to  110°F 
— about  a  half  normal  solution.  He  used 
a  small  silver  tube  attached  to  a  flexible 
injecting  tube,  the  fluid  being  injected  by 
means  of  a  Reid  syringe.  Reid  was  a 
gardener  who  in  1820  invented  a  popular 
and  highly  successful  two-way  syringe  with 
ball  valves  which  was  used  for  enemas, 
as  a  stomach  pump,  for  drawing  milk 
from  the  breast,  removing  air  from  cupping 
glasses  and  for  treating  blown  cattle. 

Latta  observed  that  if  the  temperature 
of  the  fluid  was  as  high  as  115°,  the 
heart  was  excited  and  the  countenance 
flushed  while  if  it  dropped  below  100, 
the  patient  felt  cold  and  had  rigors.  Con- 
trol of  temperature  was  not  easy  for  he 
described  his  thermometer  as  a  "clumsy 
instrument". 

From  his  letters  to  the  Lancet,  we  know 
that  Dr  Latta  was  a  competent,  observant, 
well  read,  hard  working  general  prac- 
titioner in  Leith.  He  was  also  modest 
enough  to  write  only  after  his  friend  Dr 
Lewins  had  reported  his  first  cases  and 
he  immediately  acknowledged  his  debt  to 
the  work  of  O'Shaughnessy.  Latta's  work 
on  intravenous  infusion  inspired  many  to 
copy  him  with  various  modifications  but 
it  soon  became  apparent  that  this  was  no 
panacea ;  people  began  to  report  the 
occurrence  of  rigors  which,  as  one  said, 
"almost  invariably  follow  the  saline  injec- 
tion". Air  embolism  caused  a  number  of 
fatalities  and  Latta  himself  warned  of  the 
difficulty  of  excluding  air  bubbles. 

Infection  was  'unknown  killer' 

But  the  other  great  and  then  unknown 
killer  was  infection.  It  was  not  until  1885 
that  a  British  medical  mission  in  Spain  to 
investigate  a  cholera  epidemic  found  evi- 
dence of  septicaemia  when  they  examined 
the  blood  at  autopsy  of  some  of  the 
patients  who  had  died  after  intravenous 
infusion  therapy. 

Intravenous  therapy  in  the  19th  century 
was  ahead  of  its  time.  Latta  knew  nothing 
of  bacteriology  or  aseptic  precautions  and 
could  do  little  about  the  imperfections  of 
his  makeshift  equipment.  Even  today  with 
what  we  consider  out  advanced  technology, 
the  dangers  of  introducing  infection  are 
considerable,  Dr  Masson  added. 


Members  associatec 
with  next  year's 
Conference  at 
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Mallinson,  treasurer; 
Mrs  H.  L.  Durham, 
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Mallinson,  ladies' 
committee,  and  Mr 
S.  Durham, 
accommodation 
chairman 
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IT  TAKES  A  BETTER 
TOOTHBRUSH  TO  MAKE 
A  BETTER  SALE. 


iiip%! 


The  new  Gibbs  SR  Anti-plaque 
Toothbrush  is  a  better  toothbrush.  No  other 
toothbrush  is  better  at  removing  plaque. 

And  we've  proved  it -in  comprehensive 
consumer  and  laboratory  tests. 

And  that  is  the  direct  result  of  its  unique 
design -a  design  created  by  dentists  and  dental 
researchers  to  a  brief  in  which  more  efficient 
removal  of  plaque  was  the  primary  criterion. 

WHY  THE  NEW  SR  ANTI-PLAQUE 
TOOTHBRUSH  MAKES  A  BETTER  JOB  OF 
PLAQUE  REMOVAL. 


Conventional  Toothbrush 


A.  Tufts  bend  backwards,  so 
brushing  force  is  weakened. 

B.  Gaps  and  crevices  get  missed. 


SR  Anti-Plaque  Toothbrush 


A.  Full  brushing  force  is  directed 
onto  tooth  surfaces. 

B.  Angled  tufts  reach  right  into 
gaps  and  crevices. 


This  new  toothbrush  from  Gibbs  has  a 
unique  combination  of  vertical  and  angled 
tufts.  This  results  in  it  being  more  efficient 
than  a  conventional  toothbrush  in  two 
important  respects. 

A.  More  total  brushing  force  is  directed 
straight  onto  tooth  surfaces  to  clean  plaque 
away. 

B.  The  angled  tufts  can  reach  right  into 
gaps  and  crevices  to  remove  plaque  from  those 
areas  where  it's  usually  most  concentrated  - 
those  areas  that  are  often  missed  by  a 
conventional  toothbrush. 

UNIQUE  LINK  WITH  TOOTHPASTE. 

The  new  SR  Anti-Plaque  Toothbrush  is 
the  one  toothbrush  that  is  branded  to  link 
together  with  a  leading  brand  of  toothpaste  - 
SR  toothpaste. 


If' 
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So  it  starts  with  the  benefit  of  years  of 
consumer  goodwill  for  the  SR  brand  name. 

The  toothbrush  has  also  proved 
itself  highly  acceptable  in 
its  own  right  through 
consumer 
research. 


HEAVY  ADVERTISING 
AND  PUBLIC  RELATIONS  SUPPORT. 

The  toothbrush  will  have  the  benefit  of 
£700,000  of  advertising  for  SR  toothpaste -the 
only  anti-plaque  toothpaste  brand.  And  it  will 
feature  in  joint  SR  advertising  in  major 
women's  magazines. 

There  will  also  be  a  heavy  public  relations 
effort  directed  at  dentists  and  the  consumer 
press. 

TOOTHBRUSH  MARKET  EXPANDING. 

Due  to  an  increased  public  interest  in  oral 
hygiene  and  plaque  in  particular,  the  market  is 
growing  and  the  consumer  is  trading  up  to  the 
premium  brands. 

So  what's  better  for  the  consumer  will 
also  give  you  better  margins.  And  brush  up 
your  toothbrush  sales. 


THE  NEW  SR  ANTI-PLAQUE  TOOTHBRUSH. 
IT'S  A  BETTER  WAY  OF  REMOVING  PLAQUE. 
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BPC:  DISCUSSION  FORUM 

Drug  interactions  put 
into  perspective 


It  is  the  patients  receiving  treatment  in 
the  community,  rather  than  those  in  the 
perhaps  more  informed"  hospital  sphere 
who  will  be  the  more  likely  candidates  to 
suffer  an  adverse  effect  from  their  medi- 
cation. That  warning  was  given  at  the 
start  of  the  discussion  forum  on  drug 
interactions  by  the  opening  speaker,  Pro- 
fessor P.  F.  D'Arcy,  department  of 
pharmacy,  Queens  University,  Belfast. 

Polypharmacy  played  a  not  insignificant 
role  in  inducing  drug  reactions  and  inter- 
actions, he  suggested.  The  statistics  of 
drug-induced  disease,  sparce  as  they  were, 
uniformly  emphasised  that  the  risk  of 
untoward  reaction  had  a  direct  relation- 
ship to  the  number  of  drugs  prescribed 
and  given  at  any  one  time.  Despite 
repeated  warnings  on  the  dangers  of  inter- 
actions when  multiple  drugs  were  pre- 
scribed without  regular  patient  monitoring, 
examples  of  both  practices  continued  to 
multiply.  There  was  a  real  danger  that 
confused  geriatric  patients,  living  alone, 
would  find  multiple  bottles  of  medicines 
too  much  to  cope  with. 

Prediction  techniques  justified 

Professor  D'Arcy  believed  that  the 
"crystal-ball"  approach  to  warn  of  the 
possibility  of  interactions  was  justified.  In 
some  instances  interactions  had  been  pre- 
dicted on  the  basis  of  established  pharma- 
cology, even  though  examples  had  not 
been  reported  in  the  clinic.  No  excuse 
should  be  offered  for  this  crystal-ball 
approach  since  it  was  obviously  preferable 
for  the  clinician  to  be  warned  in  advance 
of  a  potential,  albeit  theoretical,  hazard 
than  for  the  patient  to  contribute  a  new 
account  to  the  literature  on  drug  inter- 
actions. There  was  great  need  for  system- 
atic monitoring  at  the  local  level;  this 
would  identify  more  precisely  the  risk  of 
adverse  reactions  or  interactions  occurring 
with  particular  medication.  It  was  rela- 
tively easy  to  organise  such  monitoring  at 
the  local  level  with  hospitalised  patients 
and  in  Ulster,  a  team  of  pharmacologists, 
physicians,  ward-pharmacists  and  nurses 
had  started  such  a  hospital-based  survey. 

Professor  DArcy  concluded  his  presen- 
tation with  some  words  of  caution.  It  was, 
he  said,  important  to  keep  the  whole  prob- 
lem of  drug  reactions  and  interactions  in 
proportion  to  the  whole  context  of  medi- 
cation. There  were  very  few,  if  any,  drugs 
at  present  marketed  in  the  UK  whose 
benefits  did  not  outweigh  their  risks,  and 
in  most  cases  the  benefit  to  risk  ratio  was 
quite  high.  They  would  not  be  prescribed 
if  that  were  not  so.  Awareness  of  the 
problems  of  drug  interaction  and  drug- 
induced  disease  was  surely  the  first  step 
in  reducing  the  hazard  of  some  medi- 
cation and  bringing  it  into  proportion. 

Dr  J.  C.  Petrie,  department  of  thera- 
peutics and  clinical  pharmacy.  Aberdeen 


University,  urged  greater  collaboration 
between  clinicians  and  pharmacists.  The 
beneficial  or  adverse  effects  of  combining 
different  drugs  could  not  be  known  to 
every  prescriber.  Drug  interactions  were 
only  one  aspect  of  medical  practice  and 
the  relative  importance  of  drug  interactions 
against  other  drug,  patient  and  doctor  fac- 
tors which  influence  the  response  of  indi- 
vidual patients  to  drugs  has  not  been 
evaluated  systematically. 

Danger  of  'diluting'  impact 

Evaluation  of  drug  interations  had  shown 
that  some  drug  groups,  such  as  antide- 
pressants, anticoagulants,  antidiabetics,  and 
antihypertensives,  were  associated  with 
high-risk  drug  interactions.  Those  inter- 
actions should  be  published  and  prevented. 
There  was  a  real  risk,  however,  said  Dr 
Petrie,  that  long  lists  of  anecdotal  and 
poorly  evaluated  reports  dilute  the  impact 
of  information  about  high  risk  drug  inter- 
actions. A  systematic  review  of  these 
interactions  was  required  in  order  that 
authoritative  information  could  be  pro- 
vided to  the  prescriber.  Closer  co-operation 
with  pharmacists  and  more  use  of  com- 
puter facilities  was  necessary. 

Evaluation  of  drug  interactions  in  clini- 
cal practice  depends  on  co-operation  from 
the  prescriber,  he  emphasised.  The  real- 
life  situation  in  a  busy  clinic  was  quite 
different  from  the  carefully  controlled  con- 
ditions of  a  clinical  study  of  a  particular 
drug  interaction  in  human  volunteers  or 
in  patients  with  specific  diseases.  Several 
studies  had  confirmed  the  poor  quality  of 
the  information  which  is  recorded  about 
drug  therapy;  it  was  often  difficult  to 
obtain  reliable  information  about  the 
quantity  of  drug  prescribed,  the  recom- 
mended dose,  or  the  time  of  administra- 
tion. Evaluation  of  the  clinical  importance 
of  drug  interactions  therefore  could  not  be 
based  only  on  studies  of  records  of  drug 
therapy  kept  by  doctors  because  such 
records  were  often  incomplete  and  out  of 
date  Dr  Petrie  argued. 


There  were  many  sources  of  drugs  avail- 
able to  the  patient,  including  self- 
medication,  and  communication  and 
transfer  of  information  about  drugs  was 
poor ;  20  per  cent  of  doctors  made  no 
notes.  Evaluation  of  the  frequency  of  the 
occurrence  of  undesirable  drug  inter- 
actions and  their  contribution  to  morbid- 
ity was  more  feasible  in  hospitalised 
patients  if  control  systems  were  used  to 
record  the  prescription  and  administration 
of  medicines. 

In  concluding  his  presentation,  Dr  Petrie 
described  how  a  pilot  exercise  involving 
patients  on  anticoagulant  drugs  had  been 
carried  out  in  his  unit.  The  basis  of  the 
system  was  the  identification  of  patients 
on  high  risk  drugs.  A  series  of  warning 
labels  had  been  issued  to  fix  to  the  drug 
record  of  the  patient  in  an  attempt  to  pre- 
vent the  unintentional  initiation  of  adverse 
interactions.  Initial  results  in  the  group  of 
test  practitioners  and  patients  had  proved 
encouraging. 

Dr  I.  Stockley,  department  of  phar- 
macy, Nottingham  University,  was  con- 
cerned about  the  presentation  and  utility 
of  communications  on  drug  interactions. 
The  major  communication  problems  still 
to  be  solved  in  almost  every  context  were 
not  technological  but  human.  At  the 
simplest  level,  there  was  no  guarantee  at 
all  that  man  speaking  to  man,  in  the  same 
language  and  face  to  face,  could  com- 
municate clearly  without  fear  of  misunder- 
standing or  misinterpretation 

Problem  of  'secondary  sources' 

The  drug  interactions  sphere  was  not 
exempt  from  such  problems.  There  were  so 
many  well  recognised  drug  interactions 
that  it  was  impossible  for  the  prescriber 
to  know  them  all ;  he  was  therefore 
obliged  to  use  a  secondary  source  of  infor- 
mation such  as  a  book,  data  sheet,  or  the 
information  pharmacist.  Such  indirect 
transmission  of  facts  or  ideas  Dr  Stockley 
felt  was  liable  to  magnify  errors  and 
introduce  distortion  or  ambiguity  and  the 
situation  was  grossly  exaggerated  in  direct 
proportion  to  the  number  of  transmission 
steps  the  information  passed  through. 

Speaking  about  information  collation, 
he  said  that  reports  about  drug  inter- 
actions were  not  confined  to  a  small  num- 
ber of  journals  but  were  scattered  through- 
out the  world  literature.  Dilution  of  rele- 
vant information  amongst  an  enormous 
volume  of  facts  and  figures  in  hundreds  of 
journals  was  a  basic  difficulty,  explained 

Continued  on  p401 


Members  at  the 
banquet  anticipate 
one  of  the  six 
courses.  As  a 
departure  from 
previous  years,  the 
menu  card  was 
printed  in  the  form 
of  a  prescription, 
with  the  wording 
in  Latin 
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STOCK  PED  PIPER  OR 


YOUU.N 


OWWHOT 
HIT  YOU! 


Mice  can't  resist  Pied  Piper. 
One  taste  and  they're 
hooked.  And  it's  such  a 
quick  and  painless  poison 
that  it's  all  up  with  them 
almost  before  they  can 
say,  ahem,  cheese!  Ask 
for  Pied  Piper  at  chemists 
and  hardware  stores. 


Pied  Piper.They'll ; 


^s^zz^^  never  know  what  hit  them. 


These  three  powerful  ads  are  the  start  of  something 
big  from  De  Witt. 

A  major  new  advertising  campaign,  selling  Pied  Piper 
mouse  bait  to  over  22  million  readers  of  the  Sunday  Express 
and,  News  of  the  World. 

The  campaign  starts  mid-September  and  runs  right 
through  until  November. 

It's  bright,  it's  brash.  And  it  will  sell  Pied  Piper.  Mice  can't 
resist  Pied  Piper,  and  those  of  your  unlucky  customers  with  a 
odent  problem  won't  be  able  to  resist  it  either! 

If  you're  not  already  stocked  up, 
contact  De  Witt  and  get  ready  for 
the  rush. 

De  Witt  International  Ltd., 
Seymour  Road,  Leyton  E10  7LX. 
Telephone:  01-539  3334  Telex:  897816 


SEE  YOUR  DE  Win  REPRESENTATIVE  ABOUT  PRICES  AND  DELIVERY 

The  Big  Range  of  Rodenticides  available  from  De  Witt  International  Ltd. 
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BPC:  CLOSING  SESSION 

Future  of  the 
C&D  Award 

A  new  basis  is  being  considered  for  the 
Chemist  &  Druggist  Medal  for  Research 
award,  Mr  J.  P.  Bannerman,  president  or 
the  Society,  told  the  BP  Conference  clos- 
ing session  last  week. 

He  regretted  he  was  unable  to  present 
the  award  this  year  because  of  problems 
in  adjudication.  The  award,  first  given  in 
1971,  was  offered  for  the  best  oral  presen- 
tation of  a  science  contribution  by  a 
first-time  Conference  author.  So  many 
contributions  had  been  received  in  recent 
years  that  concurrent  science  sessions  had 
to  be  held,  making  it  impossible  for  one 
adjudicator  to  attend  them  all. 

"It  could  be  said  that  the  award  had 
been  so  successful  in  the  encouragement 
of  science  that  it  was  no  longer  possible 
to  award  it,"  Mr  Bannerman  said.  It  was 
hoped  that  some  other  means  could  be 
found  of  encouraging  young  authors  to 
make  use  of  "this  generous  gift"  from 
Benn  Brothers  Ltd,  publishers  of  C&D. 

Mr  Bannerman  stressed  the  need  for 
early  registration  for  BP  Conferences  to 
avoid  disappointment,  with  the  growing 
success  and  popularity  of  the  event.  The 
closing  date  might  have  to  be  brought 
forward  in  future. 

The  Conference  Science  Group  again 
expressed,  through  the  chairman  Dr  David 
Jack,  the  view  that  four-day  Conferences, 
with  the  excursion  on  the  fifth  day  would 
be  better  than  the  present  five  days  with 
an  excursion  on  the  fourth  day. 
Dr  Frank  Fish,  FPS,  reader  in  forensic 
science  section,  department  of  pharma- 
ceutical chemistry,  University  of  Strath- 
clyde,  is  to  succeed  Dr  David  Jack  as 
chairman  of  the  Science  Group. 
Dr  P.  F.  L.  Boreham,  MPS,  Chiltern 
Region  secretary  and  vice-chairman, 
Slough  Branch,  Pharmaceutical  Society,  is 
the  winner  of  the  Conference  Science 
Award  1976.  Dr  Boreham,  who  received 
the  award  during  the  St.  Andrews  Con- 
ference closing  session  last  week,  explained 
that  he  was  doing  research  into  the  disease 
processes  of  trypanosomiasis  with  a  view 
to  finding  better  treatment  methods.  He 
is  head  of  the  immunology  unit  at  Im- 
perial College  Field  Station,  Ascot. 


Drug  interactions 

Continued  from  p399 
Dr  Stockley.  It  was  clear,  therefore,  that 
distortion,  or  inaccuracy  or  error,  could 
creep  in  because  all  the  information  on 
an  interaction  could  take  a  disproportion- 
ately long  time  to  surface. 

Dr  Stockley  accepted  that  an  isolated 
case  report  might  be  the  first  information 
on  a  new  interaction.  It  should  be  recog- 
nised, however,  he  said,  that  such  reports 
could  be  very  misleading,  because  often 
the  interaction  occurred  in  an  uncontrolled 


situation.  Evaluation  of  data  from  animal 
studies  presented  a  particular  problem. 

Everything  had  to  be  considered  in  its 
real-life  clinical  situation.  If  no  distinction 
was  made  between  the  hazardous  and  the 
trivial  interaction,  between  the  well- 
documented  and  the  poorly-documen'ed, 
between  the  real  and  the  still  theoretical, 
between  isolated  cases  and  well  controlled 
clinical  studies,  then  the  value  of  that 
which  was  important  became  obscured  by 
that  which  was  not. 

Dr  Stockley  believed  that  the  methods 
of  dissemination  were  still  fairly  rudimen- 
tary and  so  far  it  had  been  up  to  the 
initiative  of  individuals  to  colla'e  and 
present  data  on  drug  interactions.  The  first 
real  official  step  would  seem  to  be  the 
decision  by  the  Scottish  Home  and  Health 
Department  to  distribute  a  drug-interaction 
disc  to  doctors  in  Scotland ;  the  Depart- 
ment of  Health  might  follow  in  England. 
But  a  lot  remained  to  be  done. 


Letters 

Chemicals  v  herbs 

The  letters  from  Mr  Kingscote  (Modern 
Health  Products  Ltd,  August  28)  and 
Geraint  Davies  (September  1 1 )  bring  into 
the  open  an  important  conflict  which  needs 
very  close  scrutiny  before  conclusions  are 
drawn  about  the  superiority  of  modern, 
chemotherapy  over  traditional  herbal 
medicine. 

The  argument  must  start  at  first  prin- 
ciples before  dogmatic  statements  are 
made.  Surely  the  first  task  of  any 
medicinal  system  is  the  achievement  of 
the  health  of  the  patient.  The  modern 
western  pharmaceutical  industry  is  always 
decrying  the  efforts  of  the  Russians  to 
invent  new  drugs,  yet  it  never  mentions 
that  the  average  Russian  is  said  to  be 
healthier  and  to  live  longer  than  the  aver- 
age westerner.  Although  statistics  are 
obviously  not  available,  it  is  not  entirely 
improbable  that  people  who  believe  in 
herbal  or  homoeopathic  medicine  or  eat- 
ing wholesome  foods  are  indeed  healthier 
than  those  who  do  not  partake  of  these 
things. 

There  is  one  absolute  certainty  abou* 
the  followers  of  these  health  systems- 
they  are  100  per  cent  convinced  in  their 
minds  that  they  are  better  in  health 
because  of  using  this  philosophy,  and 
surely  there  is  no  health  professional  who 
cannot  be  delighted  that  at  least  one  sec- 
tion of  the  population  is  determined  not 
to  bother  him  with  trifling  ailments,  and 
who  would  deny  that  "feeling  better  in 
yourself"  is  more  than  half  the  battle  in 
curing  and  preventing  illness. 

The  modern  medical  establishment  is 
employing  thousands  of  professionals  and 
general  staff  in  promoting  a  type  of  medi- 
cine which  will  cost  more  and  more  every 
minute.  It  may  be  in  their  financial  interest 
to  ensure  this,  but  it  would  be  excessively 
cynical  not  to  admit  that  they  are  prob- 
ably so  deluded  by  the  complexity  of 
what  they  have  built  that  simplicity  is 
inconceivable  to  them.  Unfortunately  the 
complexity  has  brought  with  it  dogma 
and  bureaucracy  which,  if  not  challenged, 
could  well  win  to  society's  loss. 
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Mr  B.  Eggleston,  chairman,  Fife  Branch, 
receives  a  lecturn  from  the  president 
in  recognition  of  the  branch's  work  in 
organising  the  Conference.  Mr  D. 
Wallace,  chairman  Dundee  and  Eastern 
Scottish  Branch,  received  a  similar  gift 

The  conflict  is  now  coming  to  a  head 
because  of  the  Medicines  Act  which,  if 
used  as  the  professional  medical  establish- 
ment deem  proper,  could  achieve  the 
extinction  of  non-orthodox  (better  termed 
"non-establishment")  health  care. 

The  importance  of  the  pharmaceutical 
industry  and  the  vast  financial  power  it 
has  gained  in  the  past  25  years  must  not 
be  underestimated.  If  it  has  become 
generally  accepted  that  maintenance  oi 
many  normal  body  functions,  as  well  as 
the  long  term  curing  and  prevention  of 
diseases,  caused  by  bacteria,  viruses  or 
chemical  compounds,  can  really  be 
achieved  by  ingesting  further  potentially 
harmful  chemical  substances  in  com- 
bination with  many  other  additives  (quite 
foreign  in  nature  to  the  body) — such  pro- 
ducts being  called  "pharmaceutical  prepa- 
rations"— then  this  is  due  in  large  measure 
to  the  efforts  of  the  pharmaceutical  indus- 
try. Is  there  a  really  valid  basis  for  such  a 
concept? 

If  we  now  subject  the  herbal  and 
homoeopathic  medical  philosophies  to  the 
full  dogma  of  the  Medicines  Act  then  we 
shall  be  guilty — unless  we  are  sure  tha! 
their  leaders  are  all  charlatans.  Indeed,  I 
would  say  that  it  is  as  irrelevant  to  subject 
traditional  herbal  and  homoeopathic  pro- 
ducts to  the  full  battery  of  modern  scien- 
tific tests  as  it  is  to  subject  a  bicycle  to  a 
test  for  the  level  of  the  lead  emitted  in  its 
exhaust!  The  concepts  in  health  of  the 
systems  are  so  totally  different  from  the 
technology  of  modern  chemotherapy  that 
an  "Act  of  Toleration"  must  be  achieved 
for  them. 

Of  course,  I  agree  that  the  chemical 
analgesics  should  be  restricted  to  chem- 
ists as  must  all  the  wholly-synthetic, 
chemically-based  "active"  substances  used 
in  establishment  medicine.  However,  non- 
es  ablishment  must  continue  to  be  avail- 
able freely  and  my  hope  is  that,  one  day, 
the  medical  establishment  will  accept  the 
value  and  validity  of  the  traditions  behind 
the  herbalists  and  homoeopaths. 

1  would  add  that  I  am  not  a  convinced 
herbalist  or  homoeopath  but  have  an  ope:i 
mind  which  is  interested  in  improved 
health  generally  and  presently  favouring  a 
non-technological  approach  to  general 
health  care.  R.  J.  Woodward 

Cantassium  Co 
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protectors 


Wherever  drugs  and  medicines  are  dispensed 
Beatson  glass  containers  keep  them  safe  and  ready  to  hand. 

Beatson  Clark  have  been  making  glass 
for  two  centuries  and  today  serve  the  pharmaceutical  world 
with  most  types  of  medicinal  glass  containers. 
And  Beatson  back  their  products 
with  a  good  delivery  service. 

Beatson  Clark 

Beatson,  Clark  &  Co.  Ltd., 
Rotherham.  South  Yorkshire,  S60  2AA 
Telephone:  0709  79141  Telex:  54329 
Ask  your  wholesaler 
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Thos.  Guest  &  Co.  Ltd. 

Carruthers  Street,  Manchester  M4  7HX 
Telephone  :  061  205  2975 


25  September  1976 


Chemist  &  Druggist  403 


Company 


Leiner  to  invest  £5m 

An  investment  of  £5m  in  plant  and 
machinery  over  the  next  five  years  was 
promised  by  Mr  Leslie  Leiner,  chairman 
of  P.  Leiner  &  Sons  Ltd,  when  he 
received  the  Leiner  group's  third  con- 
secutive Queen's  Award  to  Industry  last 
week.  Mr  Leiner  is  great-great-great-great 
grandson  of  the  founder  of  the  company 
— which  celebrates  its  bicentenary  this 
year — and  tributes  were  paid  at  the 
presentation  ceremony  to  the  fact  that  it 
is  still  entirely  family-owned  (Mr  Leiner 
said  the  policy  of  paying  no  dividend  will 
be  continued,  with  profits  being  ploughed 
back  into  the  business — being  a  private 
company  made  decision-making  more 
"nimble",  he  asserted). 

In  winning  their  award,  Leiner  exports 
in  1975  had  totalled  over  £9 -9m — more 
than  total  sales  in  1974.  Exports  by  the 
group  are  now  £llm  a  year  to  70 
countries. 

Presented  by  the  Lord  Lieutenant  of 
Glamorgan,  Sir  Cennydd  Traherne,  at 
Leiner's  Treforest  headquarters,  this  year's 
award  was  to  the  encapsulation  division 
for  a  ten-fold  increase  in  three  years  to 


£2 -5m  in  annual  exports  of  encapsulated 
pharmaceutical,  health  food  and  cosmetic 
products.  Mr  lohn  Morris,  Secretary  of 
State  for  Wales,  and  Brymor  lohn, 
Minister  of  State,  Home  Office,  were 
among  speakers  at  a  subsequent  bicen- 
tenary lunch  in  Cardiff  City  Hall. 

Naarden  sales  recover 

Sales  of  Naarden  International  NV  rose 
to  DfttlOm  in  the  first  half  of  1976,  about 
50  per  cent  above  the  figure  for  the  cor- 
responding period  of  1975.  Net  income 
increased  by  158  per  cent  to  Dfl2. 4m 
(Dfl0  9m  last  year).  The  operating  com- 
panies outside  Holland  played  a  major 
part  in  this  recovery,  and  the  increase  in 
sales  is  mainly  attributable  to  the  develop- 
ment of  the  fragrances  division,  leading 
to  greater  utilisation  of  the  aromatic 
chemical  plant  at  Naarden,  Holland.  It  is 
expected  that  the  trend  will  continue  in 
the  second  half  of  the  year. 

Repharm  plan  Eire  plant 

Repharm  AG,  a  Swiss  pharmaceutical 
company,  is  to  establish  a  plant  at  Cork 
and  will  be  given  a  substantial  cash  grant 
by  the  Industrial  Development  Authority, 
the  government  agency  responsible  for 
attracting  industry  to  Eire.  The  plant  will 
occupy  a  six-acre  site  on  an  industrial 
estate  beside  Cork  harbour,  and  will  be 
built  in  three  stages.  Work  on  the  first 
stage  is  scheduled  to  begin  next  January 
and  production  is  planned  to  start  in 
Spring  1978.  The  company  expect  to 
employ  150  people  by  1983. 


Business  briefly 

R.  D.  Harbottle  (Mercantile)  Ltd  have 
opened  a  Paris  office,  Harbottle  France, 
temporary  address  113  Bis  Avenue  Charles 
de  Gaulle,  92200  Neuilly-sur-Seine  (tele- 
phone 747  55  00,  telex  620700).  The  Paris 
office,  under  the  management  of  Michel  P. 
Nenot  will  cover  most  of  the  activities  of 
the  Harbottle  Group  which  includes  Har- 
bottle Coal  Co  Ltd,  the  Seabright  Group 
of  Companies,  Stour  Chemicals  Ltd,  Ash- 
down  Rawlinson  Ltd,  Thorns  Pettifer  & 
Co  Ltd,  and  Roto  Ltd. 

Allan  J.  Marks  (Chemists)  Ltd  have 
acquired  the  shop  and  premises  of  Mr  C. 
B.  Dalton,  Daltons  Chemists,  161  The 
Headrow,  Leeds  LSI  2SQ. 

Gruppo  Lepetit  SpA  are  to  build  a  new 
company  headquarters  and  R  and  D  centre 
in  Italy  but  outside  the  city  of  Milan.  The 
company's  research  activities,  which  will 
continue  to  serve  all  worldwide  Dow  phar- 
maceutical operations,  will  be  concentrated 
in  the  new  complex  which  will  reflect  the 
experience  of  both  Dow  and  Lepetit 
throughout  the  world. 

J.  D.  Jenkins  Ltd  have  acquired  another 
pharmacy  in  their  continuing  planned 
policy  of  expansion.  The  new  premises, 
which  commenced  operations  as  J.  D. 
Jenkins  on  August  29,  are  at  34  Manor 
Crescent,  St  Mary  Cray,  Orpington,  Kent, 
and  were  formerly  known  as  J.  M.  Brown. 

BAT  Industries  Ltd  have  liquidated 
Yardley  of  London  Inc,  a  subsidiary 
company  manufacturing  and  distributing 
cosmetics  in  the  USA.  This  move,  which 
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GREATER  SUPPORT  FOR  INTER-DENS 
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Now  that  Inter-dens  are  in  Dlentif  ul 
supply,  a  new  promotional  campaign  will 
start  in  September. 

Concentrated  advertising  will  be  seen  by 
consumers  in  Radio  Times,  Cosmopolitan, 
Sunday  Times  Colour  Supplement,  Punch 
and  other  leading  magazines.  And  dentists 
will  also  be  seeing  inter-dens  advertising  in 
I  Probe,  British  Dental  Journal  and 
;   Dental  Update. 

So  get  ready  for  those  customers  who 
really  care  for  their  teeth.  Theyil  be  after 
a  healthy,  inter-dens  mouth. 

Order  now  to  meet  the  demand! 


MS 


:  li  I  jr  dens 

Gum  Massage  Sticks 
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Inter-dens  is 

a  registered  trade  mark 
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Nicholas  Laboratories  Limited, 
225  Bath  Road,  Slough  SL1  4AU. 
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will  create  a  capital  loss  in  BAT's  tax 
structure  in  the  UK,  follows  several  years' 
reorganisation  of  the  group's  cosmetics 
interests  in  the  USA.  The  Yardley, 
Germaine  Monteil  and  Lentheric  busi- 
nesses will  now  be  grouped  under  the 
Monteil  company.  Neither  marketing  ar- 
rangements nor  Yardley  businesses  in 
other  parts  of  the  world  will  be  effected. 

Appointments 

Kimberly-Clark  Ltd:  Mr  David  Grebby 
has  been  appointed  sales  training  manager 
for  the  consumer  division  of  Kimberly- 
Clark  Ltd. 

Bristol-Myers  Co  Ltd:  Mr  Christopher 
Offord  has  joined  the  Clairol  hair  beauty 
appliance  division  as  national  accounts  and 
mail  order  manager,  a  new  position  within 
the  company.  He  was  previously  product 
manager  with  Braun  Electric. 

Sperry    Remington    Consumer  Products: 

Mr  David  Spice  has  been  promoted  to 
national  accounts  manager  and  will  be 
responsible  for  servicing  all  mail  order 
companies  and  other  large  accounts.  Mr 
Charles  J.  Carter  has  been  appointed 
general  sales  manager,  consumer  products. 
IRC  International  Ltd:  Mr  Michael 
Warwick-Smith  has  been  appointed  manag- 
ing director  of  the  Sanitas  Trust  and  takes 
over  from  Mr  William  G.  Jelley,  the 
present  managing  director  and  deputy 
chairman  of  the  parent  company,  LRC 
International.  Mr  Jelley  becomes  chair- 
man of  Sanitas  in  succession  to  Sir  Edward 
Howard,  chairman  of  LRC.  Mr  R.  J.  M. 
Wilson,  financial  director  of  Sanitas,  will 
become  deputy  managing  director  of  the 
Sanitas  Trust  on  the  retirement  of  Mr  R. 
Aylmer  Hall  at  the  end  of  the  year. 

Task  force  to  look  at 
VAT  for  small  traders 

Sir  Geoffrey  Howe,  Shadow  Chancellor, 
has  announced  the  setting  up  of  a  task 
force  to  investigate  the  VAT  system. 

He  has  asked  Mr  David  Howell,  Oppo- 
sition spokesman  on  Treasury  and 
economic  affairs,  to  lead  an  urgent  and 
searching  examination  of  VAT  administra- 
tion, including  ways  in  which  VAT  could 
be  simplified  for  the  self  employed  and 
the  sole  trader  and  the  effects  of  raising 
the  threshold  level  for  VAT  registration 
from  the  present  £5,000. 

According  to  Small  Business,  a  quar- 
terly newspaper  launched  this  week  by  the 
Conservative  Small  Business  Bureau,  the 
task  force  is  to  comprise  three  Conserva- 
tive MPs  in  addition  to  Mr  Howell — Mr 
Antony  Buck,  Mr  Cecil  Parkinson  and  Mr 
Antony  Newton — and  will  be  advised  by  a 
solicitor  and  an  accountant.  The  Small 
Business  Bureau  is  to  give  evidence. 

The  new  publication  aims  to  be  a  plat- 
form for  small  businesses,  providing  a  link 
with  work  being  carried  out  on  their 
behalf  by  the  Parliamentary  smaller 
businesses  committee.  Subscription  is  £3 
per  year  or  £10  for  10  copies  of  each 
issue,  from  the  Small  Business  Bureau,  32 
Smith  Square,  London  SWIP  3HH. 


Market 
News 

Brazilian  peppermint  firm 

London,  September  22:  The  highlight  of 
the  essential  oil  sector  of  the  market  was 
provided  by  Brazilian  peppermint.  Active 
trading  was  reported  by  dealers  at 
higher  levels  which  have  now  reached 
parity  with  the  Chinese  oil.  To  a  large 
extent  the  extra  interest  arose  out  of  a 
report  that  a  large  acreage  of  the  plant- 
growing  area  is  to  be  taken  up  in  the 
process  of  construction  of  a  dam.  Similar 
reports  have  circulated  in  the  past  with- 
out any  work  taking  place  but  evidently 
it  was  thought  there  was  more  substance 
to  the  report  on  this  occasion.  Another 
oil  which  rose  spectacularly  during  the 
week  was  lemongrass,  spot  supplies  of 
which  jumped  £100  kg  to  £5-50.  Indian 
sources  said  a  large  contract  had  been 
negotiated  at  the  higher  level  with 
Russia,  but  dealers  in  the  UK  were  un- 
willing to  transact  business  at  the  new 
level. 

The  large  shipment  of  Indonesian  oils 
due  this  month  (C&D,  August  28,  p256), 
has  arrived  and  again  samples  have  been 
found  substandard.  Other  countries  have 
reported  receiving  faulty  shipments.  Else- 
where in  oils  several  of  those  from 
China  rose  as  a  result  of  the  fall  in  the 
value  of  the  pound.  They  can  be  expected 
to  rise  still  further  unless  a  reversal  of 
sterling  takes  place.  The  trading  prices 
given  below  do  not  take  into  account  the 
latest  currency  situation. 

In  crude  drugs  price  changes  were 
again  mainly  caused  by  currency  adjust- 
ments. Higher  were  cherry  bark,  lemon 
peel,  liquorice  root,  senega,  witchhazel 
leaves,  henbane,  hydrastis  and  ipecacu- 
anha. Cascara  and  balsam  Peru  were 
lower. 

Pharmaceutical  chemicals 

Acetic  acid:  4-ton  lots,  per  metric  ton  delivered — 
BPC  glacial  £242.50;  99.5  per  cent  £231;  80  per 
cent  grade  pure  £214.50,  technical  £200. 
Acetone:  5    x    200-litre  drums  £238  metric  ton; 
20  drums  £223. 

Carbon  tetrachloride:  Technical  in  4-ton  lots  £206 
metric  ton. 

Chloroform   BP  in  drums  per  metric  ton  from  £406 
in  35-kg  drums  down  to  £383  in  280-kg  drums. 
500  ml  bottles  £0.83  each;  2  litres  bottles  £2.07. 
Ether:  Anaesthetic  BP  2-litre  bottles  £2.46  each; 
drums  from  £1.28  kg  in  16-kg  drums  to  £1.16  kg 
in  130-kg.  Solvent,  BP  from  £916  metric  ton  In 
16-kg  drums  to  £820  in  130-kg. 
Citric  acid:  BP  granular  hydrous  per  metric  ton 
Single  deliveries  £581.  Anhydrous  £624.  Five-ton 
contracts  £593  and  £638  respectively. 
Formic  acid:   per  metric  ton  delivered   in  4-ton 
lots,  98  per  cent  £267;  85  per  cent  £222.50. 
Glycerin:  1-5  ton  lots  £564  metric  ton  in  250-kg 
returnable  drums;  5-ton  lots  £561. 
Hydrogen  peroxide:  35  per  cent  £223  metric  ton. 
Hypophosphorous  acid:  (50-kg  lots)  Pure  50  per 
cent  £3.1752;  BPC  (30  per  cent)  £2.4677. 
Phosphoric  acid:  BP  sg  1.750  £0.4373  kg  in  10- 
drum  lots. 

Tartaric  acid:  £705  metric  ton. 

Crude  drugs 

Balsams:  (kg)  Canada:  £12.00  spot;  £11.70,  cif  for 
shipment.  Copaiba:  BPC  £1.50  on  the  spot;  £1.55, 
cif.  Peru:  spot  £6.25;  £6.00,  cif.  Tolu:  £3.40  spot; 
£3.30,  cif. 

Benzoin:  BP  £78.00-£79.00  cwt  spot;  £75.00-£76.00, 

cif. 

Cascara:  £770  metric  ton  spot;  £690,  cif,  October 
new  crop  for  shipment. 


Cherry  bark:  Spot  £760  metric  ton;  £690,  cif. 
Dandelion:  New  crop  for  shipment  £1.12  kg,  cif. 
Henbane:  Niger  £930  metric  ton  spot;  £900,  cif. 
Honey:  (per  metric  ton  in  6-cwt  drums,  ex-ware- 
house) Australian  light  amber  £550,  medium  £540 
Canadian  £730;  Mexican  £570. 
Hydrastis:  (kg)  £9.80  spot;  £9.60,  cif. 
Ipecacuanha:   (kg)   Costa  Rica  spot  £4.15;  ship- 
ment £4.10,  cif. 

Jalap:  Mexican,  basis  15  per  cent,  £1.95  kg  spot- 
El  .80,  cif. 

Kola  nuts:  Spot  £230  metric  ton;  £210,  cif. 
Lemon  peel:  Unextracted  £1.700  metric  ton  spot; 
shipment  £1 ,650,  cif. 

Liquorice  root:  Chinese  £190  metric  ton,  cif. 
Russian  £290,  cif,  nominal.  Block  juice  £1,130. 
Spray-dried  £1,050. 

Menthol:    (kg)    Brazilian  £9.20  spot;   £9.15,  cif. 

Chinese  £10.50  duty  paid  spot;  shipment  £9.60,  cif. 

Quiilaia:  Spot  £1.15  kg;  £0.95,  cif. 

Rhubarb:  Chinese  rounds  60  per  cent  pinky  £1.40 

kg. 

Sarsaparilla:  Shipment  £1,700  metric  ton,  cif. 
Senega:  (kg)  Canadian  £13.20  spot;  £13.00,  cif. 
Styrax:  Spot  £4.20  kg  nominal. 
Witchhazel  leaves:  Spot  £3.35  kg;  £3.25,  cif. 

Essential  and  expressed  oils 

Almond:  Sweet  in  drum  lots  £1.20  kg, 
Anise:  (kg)  £17.00  spot  and  cif. 
Bois  de  rose:  (kg)  £5.50  spot;  £5.25,  cif. 
Buchu:  South  Africa  £155  per  kg  spot.  English- 
distilled  £250. 

Camphor  white:  £0.85  kg  spot  and  cif. 

Caraway:  Imported  £15.00  kg;  English  no  supplies. 

Cardamom:  English  distilled  £145  kg. 

Cassia:  Chinese  spot  and  shipment  not  quoted. 

Cedarwood:  Chinese  £1.25  kg  spot;  £1.20,  cif. 

Celery:  English  £27.00  kg. 

Citronella:    Ceylon    £1.35    kg    spot;    £1.22,  cif. 

Chinese  spot  £1.70  kg;  £1.70,  cif. 

Clove:   Indonesian  leaf,  £2.20  kg  spot;  shipment 

£2.10.  English-distilled  bud  £35.00  spot. 

Coriander:  Imported  Russian  £19.50  kg  spot. 

Dill:  £15.00  in  drum-lots. 

Fennel:  Spanish  sweet  £9.00  kg  spot. 

Geranium:  Bourbon  £36.15  kg,  cif. 

Lavandin:  About  £5.00  kg. 

Lavender  spike:  E10.00-E1 1 .00  kg  spot. 

Lemon:  Sicilian  best  grades  about  £9.70  kg. 

Lemongrass:  £5.50  kg  spot;  £5.35,  cif. 

Lime:  West  Indian  about  £8.60  kg  spot. 

Mandarin:  Nominal. 

Nutmeq:  (per  kg)  English-distilled  from  West 
Indian  £22.00,  from  East  India  £20.00.  Imported 
£7.00. 

Olive:  Spot  ex-wharf.  Spanish  £1,320  per  metric 
ton  in  200-kg  drums  ex  wharf;  Mediterranean 
origin  £1,290;  Tunisian  not  offering.  Prices  subject 
to  EEC  levy  alterations. 

Orange:  Florida  £0.75  kg;  West  Indian  £0.50. 

Origanum:  About  £12.00  kg  for  Spanish. 

Palmarosa:  No  spot;  £7.40  kg,  cif. 

Patchouli:  £8.50  kg  spot;  £8.00,  cif. 

Pennyroyal:  £11.00  kg  to  arrive. 

Pepper:  English  distilled  ex-black  £77.50  kg. 

Peppermint:   (kg)  Arvensis — Brazilian  £4.20  spot; 

shipment  £4.20,   cif.   Chinese  £4.25  spot;  £4.20. 

cif.  Piperata,  American  Far  West  about  £20.00,  cif. 

Pelitgrain:  £5.25  kg  spot;  forward  £4.90,  cif. 

Rosemary:  £5.75  kg  spot. 

Sage:  Spanish  £1.00  kg  to  arrive. 

Sandalwood:  Mysore  £65.00  kg  spot. 

Sassafras:  Chinese  £2.25  kg,  cif.  Brazilian  £2.20 

kg  spot  and  cif. 

Spearmint:  American  Far  West  £10.00-£1 1 .00  kg; 
Chinese  spot  £10.25  kg  shipment;  £9.70,  cif. 

The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  cr  accepted  prices  as  we  go  to  press. 


Coming  events 

Wednesday,  September  29 

Mersey  Region,  Pharmaceutical  Society,  School 
of  Pharmacy.  Liverpool  Polytechnic,  Byrom 
Street.  Liverpool,  at  7.45  pm.  Mr  W.  A. 
Beanland  (former  member  of  Council)  on 
"Unity  in  pharmacy — whistling  in  the  wind?". 

Thursday,  September  30 

Cardilf  Branch  Pharmaceutical  Society  and 
Cardiff  Pharmacists'  Association,  Park  Hotel, 
Cardiff  at  7.30  pm.  Dr  R.  R.  Tilleard-Cole 
(director,  Institute  of  Psychiatry,  Oxford)  on 
"Mind  and  madness".  Sherry  reception  and 
buffet  supper  sponsored  by  Roche  Products  Ltd. 
Applications  to  Mr  A.  Crabbo. 
Lancaster  Branch,  Pharmaceutical  Society, 
Wheatsheaf  Hotel.  Beetham,  Cumbria,  at  7.30  pm. 
Chairman's  evening.  Tickets  from  Mr  R.  W. 
Harrison. 

Sunday,  October  3 

Chiltern  Region,  Pharmaceutical  Society,  Oxford 
Polytechnic,  Headington,  Oxford,  10.30  am. 
Conference  on  "A  ten-year  licence  to  practice". 
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Manufacturing  & 
Distributing  Services 


FW«MWEAR 


An  exciting  new  range  of  professiona 
clothing.  Leaflets  and  details  from: 

NICHOLSON'S 

(Overalls)  Limited 

Georges  Road,  Stockport, 
 Cheshire.  . 


CONTACT  LENS 
SOLUTIONS 

DISTRIBUTORS  OF  ALL 
CONTACT  LENS  SOLUTIONS, 
CASES  AND  ACCESSORIES 


Orders  welcomed  for  1-1,000 
bottles 

DENNIS  HILLYARD  CONTACT 
LENS  SUPPLIES, 

55  Barton  Road, 
Water  Eaton  Estate, 
Milton  Keynes,  Bucks. 

Tel:  Milton  Keynes  74537 


PLASTIC 
TABLET 
VIALS 

CRYSTAL  OR  AM3ER 

Very  competitive  prices. 
Piompt  and  reliable  deliveries. 

Special  containers 
produced  to  order. 

Shorebreeze  Ltd, 
18,  Barton  Road, 
Water  Eaton  Industrial  Estate, 
Bletchley,  Milton  Keynes  MK2  3JJ. 

Telephone 

M>,ton  Keynes  (0908)  76051/2. 


PLASTIC  PRODUCTS 

BABY  PANTS 
TODDLER  PANTS 
INCONTINENCE  PANTS 
MATTRESS  SHEETS 
COT  SHEETS 

etc.,  etc. 

HENLEYS 
OF  HORNSEY 
LTD. 

London  N8  0DL 

Tel:  01-889  3151/6 


POLYTHENE 
BAGS 

Manufacturers  and 
Stockists 


POLYBAGS  LTD 

197  Ealing  Road 
Wembley 
Middlesex 

01-902  9571/3 


Please  mention 
C  &  D  when  replying 
to  advertisements 


TILL  ROLLS 

Are  you  paying  too  much  for 
yours? 

Try  us  and  be  pleasantly 
surprised. 

*  All  makes  and  sizes  supplied. 

*  Best  quality  only. 

*  Free  delivery  on  orders  of  120 
rolls  and  over  (Mixed  sizes  will 
qualify). 

Fcr  prompt  service  or  prices 
Contact: 

Cash  Register  Roll  Supplies, 

Gate  House, 

Wybourne  Lane, 

High  Halstow, 

Nr.  Rochester, 

Kent 

Tel:  Medway  (0634)  250973  any 
time. 


the  key  to 
solve  your  x  problems 

Olney  bros  offer  you  a  full 
and  comprehensive  service 
covering  all  aspects  for 
your  trade. 

details  from;  olney  bros  ltd. 

jado  house, 
northbridge  road, 
berkhamsted,  herts.HP41EG. 

5417-9 


name  &  address 


Talk  Shop  to  Myers - 
the  Shop  fitting  experts 


Write  for  catalogue  to:-  S.I.MYERS  LTD 

Tel:  01-251  4444  80/84  OLD  STREET  LONDON  EC1V  9AN 


The  only 

BEVELLED  TONGUE  DEPRESSOR 

in  the  world. 

APPLICATORS  ALSO  AVAILABLE 

AYRES  BIOPSY  CERVICAL  SCRAPERS 

This  high  quality  scraper  immediately  available 
in  large  quantities.  Special  prices  for  bulk 
orders. 

ASHW00D  TIMBER  &  PLASTICS  LTD., 


Pljrfa  Houao,  Lovon  Road,  London  E14  0LW 


T«l:  01-987  8343/8411 
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A.  NELSON  &  COMPANY  LIMITED 
73  DUKE  STREET,  LONDON,  W1  M  6BY 

HOMOEOPATHIC  PHARMACY 

Tel.:  01-629  3118  &  3119 
Telex:  Hahnemanelson  Westcham  Ldn  268312 

Full  range  of  Medicines  and  Books  always  available. 
Answering  service  available  when  Pharmacy  is  closed. 


I 


ORALGER 


pellets  j  MOUTH  ULCERS 

RETAIL  PRICE  30p.  TRADE  PRICE  £2.25  per  dozen 
Available  from  your  local  wholesaler  and  from  Vestric  Ltd. 


Classified 
Advertisement 


Post  to  Classified  Advertisements,  Chemist  &  Drug- 
gist, 25  New  Street  Square,  London  EC4A  3JA. 
Telephone  01-353  3212. 

Publication  date  Every  Saturday. 


Dlsplay/Seml  Display  £5  00  per  single  column 
centimetre,  min  25mm.  Column  width  42mm. 

Whole  page  £350  (254mm  x  178mm). 

Half  page  £200  (125mm  x  178mm). 

Quarter  page  £110  (1 25mm  x  86mm ) . 

Lineage  £1-00  per  line,  minimum  5  lines  @  £5-00. 

Box  numbers  £0-50  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10% 
on  7  insertions  or  over.  15%  on  13  insertions  or  over. 


Wanted 


WE  WILL  PURCHASE  for  cash  a 
complete  stock  of  a  redundant  line, 
including  finished  or  partly  finished 
goods,  packaging,  raw  materials, 
etc.  No  quantity  too  large.  Our  rep- 
resentative will  call  anywhere.  Write 
or  telephone  Lawrence  Edwards  & 
Co.  Ltd.,  6/7  Wellington  Close, 
Ledbury  Road,  London  W11.  Tel: 
Park  3137-8. 


TURN  THAT  SURPLUS  stock  into 
cash.  We  buy  stock  of  all  descrip- 
tion, if  in  good  condition.  Ring 
Chemisale.  Blackburn  663532. 

WANTED  URGENTLY  Old  mahogany 

chemist  shop  fittings.  We  remove  and 
pay  cash.  John  Derham  Ltd.,  248 
Camden  High  Street,  London,  N.W.1. 
Tel:  01-485  6611. 


Shopfitting 


SELF  SELECTION  will  Increase  your 
toiletries  sales  sufficiently  to  pay  for 
a  complete  shoo  modernisation.  As 
primary  manufacturers  of  wall  fittings 
and  counters  we  offer  very  early 
delivery  and  installation  in  just  one 
day,  or  overnight,  new  shops  or  old 
shops  or  par;  shops.  Immediate 
quotations  without  obligation  for 
shopfronts  and  interiors.  Thirsk 
Shopfitting,  741-743  Garratt  Lane, 
London  SW17  0PD.  Talephone  01-946 
2291   (four  lines). 

OLNEY  INTERPLAN  80:  Wall  Units. 
Counters  &  Gondolas,  New  November 
75,  Now  Half-price.  You  could  not 
find  a  better  buy  anywhere.  Also  2 
Fuji  Cash  Registers  under  6  months 
use  available.  Box  No:  2430. 

FYNESTORE.  The  Chemists'  Shop- 
fitter  specialists  in  Dispensaries, 
Shopfronts,  Pharmacy  Planning  and 
all  allied  work.  14  Mimram  Road, 
Hertford.  Tel.  54621.  NPU  recom- 
mended. 

CASH  REGISTERS  rebuilt  as  new 
fully  guaranteed  from  £75.  Itemisers 
£185.  Call  and  see  our  range.  Open 
Monday  to  Friday.  THIRSK  SHOP- 
FITTINGS,  743  Garratt  Lane,  SW17 
0PD.  Tel:  01-946  2291. 


URGENTLY  REQUIRED,  all  items 
connected  with  old-fashioned  Phar- 
macies— runs  of  drug  drawers,  shop 
rounds,  jars,  etc.  Complete  interiors 
of  pharmacies  bought.  Telephone 
Ashtead  (Surrey)  72319  or  Ashtead 
76626,  or  write  Robin  Wheeler,  7 
Gladstone  Road,  Ashtead,  Surrey. 


A.  &H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 
trade  for  manufacturers'  clearing 
lines,  and  retailers'  stocks. 

8  Northburgh  Street,  London 
EC1V  DBA.  Tel:  01-253  1184/5. 
Telegrams:  "Salvall",  London, 
E.C.1. 


Business 
Wanted 


30  MILES  AROUND  CENTRAL  LON- 
DON, substantial  Pharmacies  and 
potential  development  situations  re- 
quired. Quick  decisions.  Apply  in 
strict  confidence  to — Southshourne 
Ltd,  54  Old  Brompton  Road,  London, 
S.W.7.  Telephone:  01-584  1491. 


Agents 


AGENTS  REQUIRED 

throughout  UK  for  new  domestic 
water  purifying  appliance. 
Selling    principally    to  Chemist 
outlets. 

Please  write  to 

Box  No  2431 
The  Chemist  and  Druggist 


Please  mention  C  &  D 
when  replying  to 
advertisements 


Appointments 


Well  established  company  who 
have  enjoyed  supremacy  in  the 
sunglasses  field  for  over  30 
years  are  now  preparing  their 
1977  programme  with  a  view  to 
achieving  peak  sales,  and  seek- 
ing two  first  class  agents.  They 
must  be  well  connected  with 
chain  stores  and  departmental 
houses,  and  will  be  amply  re- 
warded for  all-out  effort. 

Please  write  to 

Managing  Director,  Box  No.  2422 

With  full  details  of  areas  coverea 
and  connections. 


For  Sale 


5  X  48  lbs.  Lead  Arsenate.  Offers 
The  Dispensary,  135  Eign  Street, 
Hereford.  Hereford  4821. 

ONE-SIZE  TIGHTS  from  £1.55  doz. 
plus  VAT.  Min.  order  6  doz.  overall. 
CWO.  Carriage  free.  Full  range  Price 
List.  Edward  Kaye  Ltd.,  3  South 
Place,  London  EC2. 


ORDER  NOW 

CHEMIST 
& 

DRUGGIST 
DIRECTORY  1976 


Over    three    hundred    and  fifty 
pages  of  vital  information  for  all 
engaged    in   the  pharmaceutical, 
cosmetic  and  allied  industries. 
Lists  over  1,800  manufacturers 
Some  9,000  products  and  brand 
names 

Tablet  &  Capsule  Identification 
Guide 

National  Health  Service 

Medicines  Acts 

Value  Added  Tax 

Retail  and  Wholesale  Outlets 

These  are  just  some  of  the 
sections  included  in  the  1976 
edition.  Send  for  your  copy 
today: 

Chemist  &  Druggist, 
25  New  Street  Square, 
London  EC4A  3JA.  01-353  3212. 

Price  £12  inc.  postage  ana 
handling.  C&D  subscribers  only 
£8  inc.  postage  and  handling. 


Our  address 
for  Box  No. 
replies  is 

Chemist  &  Druggist 

Street  Square 
EC4A  3JA 


25  New 
London, 


Tel:  01-353  3212 


Printed  by  H.  O.  LLOYD  &  CO  LTD,  Islington,  London  N1  8HX,  and  published   by   BENM   BROTHERS   LTD,   25  New  Street  Square,   London   EC4A  3JA. 

Registered  at  the  Post  Office  as  a  Newspaper.  25/23/24S. 


The  Professional. 


DENTURE  CLEANSER 


Exclusive  Chemist 
Distribution 

Valdent  is  to  be  distributed  exclusively  through 
chemists. The  Valdent  system  can  be  obtained 
through  your  usual  wholesaler,  or  Vestric  whose 
representatives  will  be  supplying  further 
information.  Backed  by  you  and  the  dentist, 
Valdent  is  the  professional  denture  cleanser  you 
can  confidently  recommend  to  your  customers. 


o 


Introduced  after 
successful  dentist  trials 

Valdent  is  a  new  two  stage  powder  treatment 
for  the  effective  removal  of  calculus  (tartar ) 
and  heavy  stains  from  dentures.  Added  to 
water,  stage  1  provides  a  low  pH  steeper  and 

stage  2  provides  neutralising  and  freshening 

ingredients. 

Dentists  selected  at  random  from  all  over  the 
country  have  assessed  the  performance  of 
the  Valdent  System.  In  their  trials  it  proved 
to  be  extremely  efficient.  It  removed  even 
the  most  tenacious  calculus  (tartar)  and 
stubborn  stains. 


Extensive  Product 
Launch 

Valdent  is  now  being  extensively  launched  by 
means  of  a  press  campaign  to  the  dental 
profession  and  heavy  sampling.  Every  dentist  is 
being  offered  samples  of  Valdent  which  they  can 
use  in  their  own  surgeries  and  give  to  their 
patients  for  home  trial,  with  the  news  that  their 
local  chemist  is  stocking  Valdent.  That  means  a 
lot  of  customers  will  have  already  used  the 
system,  and  they'll  come  to  you  for  more. 
For  very  little  shelf  space  you  can  order  enough 
Valdent  to  cope  with  the  demand. 


Vafdenf 

INTRODUCED  AFTER  SUCCESSFUL  DENTIST  TRIALS. 


Reckitt  Denture  Care  Laboratories, Dansom  Lane,  Hull  HU8  7DS. 
Main  Distributors:  Vestric  Limited,  Runcorn,  Cheshire. 
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YOU  CAN 
A  LOT  FROM  A  BABY. 


We're  making  available  this  special  baby- 
sized  bottleof  Lenortoshowyou  that  you're  missing 
out  on  something  big. 

The  fabric  conditioner  market  is  certainly  no 
baby.  Already  a  multi-million  pound  market,  it  is 
continuing  to  show  rapid  growth. 

Lenor  leads  this  growth  with  regular  national 
television  advertising  reaching  virtually  every 
housewife  very  many  times  each  year. 

Many  of  your  most  important  customers  are 


young  mothers.  They're  our  biggest  customers  tod 
Young  mothers  look  to  Lenor  for  a  softer! 
fresher  smelling  wash— especially  for  babiea 
nappies.  That's  why  we're  giving  samples  to  jusj 
about  every  new  mum,  via  hospitals,  clinics  ana 
midwives. 

So  stock  up  with  our  special  7p  size  now! 
Available  from  your  wholesaler  during  Septembel 
and  October  while  stocks  last. 

It'sonly  baby-sized,  but  it  leadsto bigger thingsii 


To:(name  of  wholesaler) 

Address  

Signed  


.Please  send  me. 


.dozen  7p  Trial  Size  Lenoi 


.Date. 


